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www.johnstanaland.com

32356 south coast highway . laguna beach, california 92651 . 949.494.3600 . www.homgroup.com

Stunning ocean front resort residence with unobstructed, front row, surf and sand views. This 5,000 square 
foot, five bedroom house is on fee simple land within the intimate, guard-gated community of Monarch Bay.

331 MONARCH BAY DRIVE
DANA POINT $8,975,000 



32356 south coast highway . laguna beach, california 92651 . 949.494.3600 . www.homgroup.com

john stanaland
949.689.9047
j s tanaland@homgroup.com
www.johnstanaland.com

1 OCEANFRONT LANE
Dana Point $14,995,000

31711 SEACLIFF DRIVE
Laguna Beach $4,398,000

36 BOULDER VIEW
Shady Canyon $12,999,999

669 FONTANA WAY
Laguna Beach $3,699,900





940 the shops at mission viejo  -  (949) 364-2500

TIMEWALKER VOYAGER UTC
 SPECIAL EDITION

Wherever the journey takes you, the second time zone synchronized 
with Universal Time Coordinated (UTC) lets you keep track of all 
your global interests. Automatic movement. Second time zone 
with 24-hour display and day/night indication. 42 mm stainless-steel  
case with satin-finished bezel. Crafted in the Montblanc Manufacture  
in Le Locle, Switzerland.



5-speed, 4DR Automatic, SedanNew 2014 Acura ILX
Lease for only Per Mo.

for 36 Mos.+Tax

5 at this payment

$170
Close end lease for 2014 Acura ILX 4 Door Automatic for $170 per month plus tax for 36 months on approved tier one + credit. $2,890 due at lease signing, includes first payment, cap cost reduction, and $0 security deposit. Plus tax, license and 
government fees. 10,000 miles per year with 10 cents per mile thereafter. Subject to availability for excess wear and tear. Not all lessees may qualify, higher lease rates apply for lessees with lower credit ratings. Advertised payment does not include 
window tint. Offer expires 11/30/13.

Please present coupon when order is written. Coupon to be used on Acura & Honda vehicles only. Not valid in combination with any other service offer. Coupon valid only at Norm Reeves Acura of Mission Viejo. Does not include tax and hazardous waste 
fee, if applicable. Use of full synthetic 020 oil extra. Vehicles excluded are the RDX, NSX models and 2011/2012 TSX models. Offer expires 12/31/13.

$34.95OIL & FILTER
CHANGE SPECIAL

Service Includes

• Genuine Acura Oil Filter
• Filter Installation
• Up to 5 Quarts of Oil
• Car Wash
• World Class Inspection

+Tax



HIGH PERFORMANCE.
ONE LOW PAYMENT.

5-speed, 4DR Automatic, Sedan

New 2013 Acura TSX
Lease for only

Per Mo.
for 36 Mos.+Tax

5 at this payment

$216

7 Passenger Seating, Automatic
With Technology Package

New 2014 Acura MDX
Lease for only

Per Mo.
for 36 Mos.+Tax

5 at this payment

$430
Close end lease for 2014 Acura MDX Automatic Model for $430 per month plus tax for 36 months on approved tier one + credit. $5,500 due at lease signing, includes first payment, cap cost reduction, and $0 security deposit. Plus tax, license and government 
fees. 10,000 miles per year with 10 cents per mile thereafter. Subject to availability for excess wear and tear. Not all lessees may qualify, higher lease rates apply for lessees with lower credit ratings. Advertised payment does not include window tint. Offer 
expires 11/30/13.

NormReevesAcura.com

888.706.1855

28802 Marguerite Pkwy Mission Viejo, CA 92692

Just minutes away from anywhere in OC. • At the 5 Fwy & Avery Pkwy

HIGH PERFORMANCE.
ONE LOW PAYMENT.

Close end lease for 2013 Acura TSX 4 Door Automatic Model #CU2F4CJW for $216 per month plus tax for 36 months on approved tier one + credit. $2,899 due at lease signing, includes first payment, cap cost reduction, and $0 security deposit. Plus tax, 
license and government fees. 10,000 miles per year with 10 cents per mile thereafter. Subject to availability for excess wear and tear. Not all lessees may qualify, higher lease rates apply for lessees with lower credit ratings. Advertised payment does not 
include window tint. Offer expires 11/30/13.
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48. Stitching their Way 
to SucceSS
Orange County-based designers 
have made it a goal to stay close to 
home while making an impression 
on the fashion landscape. 
By Karlee Prazak

58. Wearable art
Local jewelers create exquisite 
pieces inspired by Laguna Beach’s 
seaside setting.
By Kat Ernst

66. Style hitS the StreetS
Laguna Beach’s most fashionable 
locals reflect the community’s 
eclectic creativity.
By Sharael Kolberg
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76. a Walk in the 
great Park
Luxe street style takes on a 
contemporary edge at Orange 
County’s outdoor wonderland.

84. travel: city of bridgeS
Hamburg gains attention as an 
international destination with new 
development, a host of cultural 
offerings and much more. 
By Micaela Myers

90. habitat: halloWeen’S 
haunt
for one night each year, Oak street 
becomes the busiest street in town.
By Sally Eastwood

94. real eState ShoWcaSe
tour some of Laguna’s top homes 
currently on the market.

108. taSte of the toWn
A restaurant resource for dining out 
in Laguna Beach. 

116. artiStS & gallerieS
the latest interviews and 
information on the arts and 
upcoming gallery events.
By Hannah Ostrow 

the  
FASHION
ISSUE

Contents 10.13 -11.13

Pg.48

44. CrAfting 
An empire 
Orange County begins to make its 
mark on the craft beer market.
By Linda Domingo

Pg.58
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12. a letter froM 
the editor

16. calendar 
of eventS

20. around toWn
A look at the latest 
happenings around Laguna.

28. coMMunity
Romance of the Mission, 
Acura/KOST Celebrity 
Benefit Concert & Pageant, 
SeaChange Summer Party, 
17th Annual Pet Parade 
and Chili Cook-Off, Girls 
Night Out, Crystal Cove 
Alliance Gala, Pacific Marine 
Mammal Center’s Marine 
Mammal Cabaret

32. Wine & dine: 
SMall batch bounty
Laguna’s independent food 
purveyors aim to entice with 
a variety of artisanal goods.

36. active: take a hike
Locals hit the trails to 
explore their own backyards. 

38. hoMe: Moving 
toWard Modern
Laguna Beach-based interior 
designer Sheldon Harte 
shares his tips for creating a 
contemporary space.

40. Q-and-a: one baby 
at a tiMe
Laguna’s Early Intervention 
Program improves the 
quality of life for children 
with special needs.

42. ocinSite.coM:  
Pet-a-Porter
Sugar Mama finds she has 
quite a bit in common with a 
new addition to the family.  

120. Why not 
in laguna?
Our guest columnist 
proposes bringing a mobile 
fashion truck to Laguna 
Beach’s streets.

Contents 10.13 - 11.13

Pg.120
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San Diego Fwy (405) at BriStol St.  
CoSta MeSa, Ca   800.782.8888    
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editor’s letter

Conformity is the enemy of creativity. This is a tough lesson to learn. It was for me anyway. 
From an early age, we are asked to conform. Society promotes, supports and rewards conformity. We are 
punished if we “step out of line” or don’t follow the rules. We are rewarded for being model students, for 
having good behavior and for generally imitating the predefined standards of our predecessors. 

Newspaper journalist Bill Vaughan said, “If there is anything the nonconformist hates worse than a 
conformist, it’s another nonconformist who doesn’t conform to the prevailing stan-
dards of nonconformity.”

On the contrary, I’ve heard that routine, as well as novelty, can promote creativity. I do 
think a certain level of routine is comforting, like a morning coffee ritual, taking the same 
route to work every day, or taco Tuesdays. Having a predictable part of your day or week 
is safe and keeps us grounded. The more tasks we can perform under our subconscious 
control free up our minds for conscious creativity. I even think there’s a certain amount 
of OCD in all of us ( ... OK, in me, I’ll admit). For some creative types, many well-known 
writers, for instance, a strict routine is actually a necessary evil. 

The difference between routine and conformity is that routine is your choice. It’s part 
of what defines you. It works for you. Conformity is going to the mandatory Monday 
meeting just because it’s scheduled on your Outlook calendar. It’s dress codes and cubicle 
rules. Routines are things that you are fond of.

If you read the editor’s letter in the previous issue of Laguna Beach Magazine, then 
you are aware that my “right hand” (Micaela Myers) has left Firebrand to pursue a new 
adventure. In the wake of her departure, a big part of my normal routine has changed. 

Micaela was not only the editor of Laguna Beach Magazine, she was our group editor overseeing the entire 
editorial department. She had been with me since the beginning of Laguna Beach Magazine, and I had 
come to depend on her ability to get things done in a remarkable way. My routine with Micaela included 
no less than a couple dozen emails a day (at all hours). It was comforting, and it was good. But now, like the 
singularity of a puzzle piece, she left a void that could not be matched. 

Laguna Beach Magazine is our flagship publication, and we’ve blazed our own path from the beginning. 
This is not the time for conformity. That is why I turned to Alli Tong. She is unique and observant. She is a 
capable and organized journalist. She has a mad sense of humor and a work ethic that any boss would kill 
for. Alli is the new editor of Laguna Beach Magazine, and she is a new aspect of my routine. We are proud 
to have her, and I think the magazine will be infused with her inimitable personality and it will continue 
to evolve, as it should.

If we continue to do everything in the same way all the time, then there’s never opportunity to grow, 
change or innovate. The more things we experience, and the more people we have experiences with, the 
bigger our creative coffers are to draw from. 

I believe in the thought that we should live looking through the windshield, not the rearview mirror. 
Although it’s important to see where we’ve been, it’s imperative to look at where we’re going and be open 
to all that implies.

I’m proud to have Alli Tong become part of my new routine. And, I’m certain that the readers of Laguna 
Beach Magazine will, as well.

Sincerely,
Steve Zepezauer, CEO & Editorial Director
Steve@firebrandmediainc.com

My New RoutiNe
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to ouR READERs: Laguna Beach Magazine invites you 
to share with us your reactions to our latest stories. send 
your correspondence to Editor, Laguna Beach Magazine, 
250 Broadway, Laguna Beach, 92651 or to editor@laguna 
beachmag.com. the magazine accepts freelance contributions; 
however, unsolicited materials cannot be returned, and 
Laguna Beach Magazine accepts no responsibility for loss or 
damage to unsolicited materials. ADvERtIsERs: For inquiries, 
please contact scott sanchez at scott@firebrandmedia 
inc.com. Laguna Beach Magazine, 250 Broadway., Laguna 
Beach, CA 92651; 949-715-4100; info@lagunabeachmag.com; 
lagunabeachmag.com.

Magazine

Visit OCinSite.com for local news, 
provocative commentary from 
a diverse group of bloggers, as 
well as comprehensive lifestyle 

content for coastal Orange County, 
including restaurant listings and 
reviews, fashion coverage, people 

and business profiles, a burgeoning 
events calendar and much more. 
OCinSite.com is updated daily, 

and users can also sign up for free 
weekly e-newsletters with exclusive 
content and details on unique and 

compelling upcoming events. 

When you find OCinSite  
on Facebook—“like” it. Fans will 

receive quick-hits of what’s new on 
the site, delivered along with  

a captivating bit of snark, but only 
when absolutely necessary.  

What’s not to like?

THE BEST COASTAL LIFESTYLE  
WEBSITE IN ORANGE COUNTY

PROFILES

BLOGGERS

EVENTS

LIFESTYLE

“High heels. 
Why? Because 

it’s hard to walk 
fast in them, 
and they are 

uncomfortable.” 

“I would love 
to see epaulets 

disappear from 
men’s shirts 

forever. They 
should only be 
worn by pilots 

and naval 
officers.”

“Jeggings. 
No clothing 
needs to be 
that tight! 

Who can really 
wear these, 
other than 

super-skinny 
tweens?” 

What fashion trend do you wish would go out of style, and why?“ ” 
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“ex·pose: RichaRd KRaft”
OCT. 27 - JAN. 19, 2014, LAGUNA ART MUSEUM
the latest installment of the expose series fea-
tures the work of Richard Kraft, a Los angeles-
based multimedia artist who elevates the genre 
of cinematic art with a new collection of 10 films. 
Using a series of projectors, Richard presents 
thought-provoking footage of some of the world’s 
most recognizable urban locations, including Los 
angeles, New York and india. (949-494-8971; 
lagunaartmuseum.org)

sawdUst aRt festivaL’s 23Rd aNNUaL 
wiNteR faNtasY
WEEKENDS, NOV. 23 - DEC. 15, SAWDUST 
FESTIVAL GROUNDS
Get a head start on holiday shopping at this win-
ter wonderland-themed art event, which features 
ceramics, jewelry, textiles, painting, photography, 
and blown and fused glass from more than 175 
local vendors. a petting zoo, live music and sev-
eral on-site dining options provide entertainment 
for the whole family. (949-494-3030; 
sawdustartfestival.org)

eNteRtaiNMeNt 
“faLLeN aNGeLs”
THROUGH NOV. 3, LAGUNA PLAYHOUSE
this Noel coward classic details the unfolding 
drama between two women who share an inti-
mate friendship and the affection of Maurice, a 
frenchman with whom both women indulged in 
affairs prior to their nuptials. (949-497-2787; 
lagunaplayhouse.com)

“diaNa vishNeva: oN the edGe”
NOV. 6-10, SEGERSTROM CENTER FOR THE ARTS, 
COSTA MESA
Russian ballet dancer diana vishneva returns to 
the segerstrom center for the arts to premiere 
her latest project, “on the edge.” the interna-
tionally renowned superstar debuted award-
winning project “Beauty in Motion” at the center 
in 2008, and previously has danced with Russia’s 
Mariinsky theatre and the american Ballet 
theatre. (714-556-2787; scfta.org)

aRt | activities | eNteRtaiNMeNt  

calendarof events
octoBeR/NoveMBeR

aRt & NatURe
NOV. 7-10, LAGUNA ART MUSEUM
Laguna art Museum’s annual art & Nature event showcases inspirational pieces by artists who seek 
to reconnect with nature through creative exploration. debut exhibitions from adam silverman and 
Richard Kraft, an appearance by renowned land artist Jim denevan, and tanya aguiñiga’s ongoing 
“sea change” presentation all pay homage to Laguna Beach’s native landscape. (949-494-8971; 
lagunaartmuseum.org/artandnature)

aRt
coNveRsatioN with … waYNe thieBaUd
OCT. 13, LAGUNA ART MUSEUM
the Laguna art Museum presents a panel dis-
cussion with internationally acclaimed painter 
wayne thiebaud, who is also the recipient of the 
museum’s second annual california art award. 
(949-494-8971; lagunaartmuseum.org) 

15th aNNUaL LaGUNa Beach pLeiN aiR 
paiNtiNG iNvitatioNaL 
OCT. 13-20, ALISO CREEK INN & GOLF COURSE
the idyllic aliso creek inn & Golf course provides 
a fitting backdrop for the 15th annual Laguna 
Beach plein air painting invitational, where 
local and international artists meet to depict the 
coastal surroundings in exquisite detail. proceeds 
collected throughout the event will benefit the 
Laguna plein air painters association, a local arts 
nonprofit. (lagunapleinair.com)

foUNdeRs of caLifoRNia 
iMpRessioNisM: the caLifoRNia 
aRt cLUB aNd LaGUNa Beach 
aRt associatioN
OCT. 24, LAGUNA ART MUSEUM
this lecture by art historian Jean stern and author/
curator vanessa Rothe explores the influence of 
Laguna Beach’s early 20th-century art community 
and the development of the style now known as 
california impressionism. (949-494-8971; 
lagunaartmuseum.org)

“adaM siLveRMaN: cLaY aNd space”
OCT. 27 - JAN. 19, 2014, LAGUNA ART MUSEUM
over a span of 25 years, adam silverman has built 
a reputation across the United states and Japan 
as a skilled potter. for his debut exhibition as part 
of the Laguna art Museum’s art & Nature initia-
tive, he presents a large-scale ceramics installa-
tion. (949-494-8971; lagunaartmusem.org)

“sea change” by tanya aguiñiga
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ONGOING

Live! at the Museum at Laguna Art Museum

visit ocinsite.com to check out the 
latest happenings and sign up for a 
free weekly e-newsletter.

ONGOING PERFORMANCES
THE COACH HOUSE, SAN JUAN CAPISTRANO
Beatles vs Stones - A Musical Shoot Out, classic 
rock, 8 p.m. Oct. 11; America, classic rock, 8 
p.m. Oct. 12; Arthur Adams, blues, 7 p.m. Oct. 
13; Leon Russell, country folk/blues, 8 p.m. Oct. 
17; Eddie Money, rock, 8 p.m. Oct. 18; Funniest 
Housewives of Orange County, comedy, 8 p.m. 
Oct. 19; Jerrod Niemann, country, 8 p.m. Oct. 
23; The Mavericks, rock/country, 8 p.m. Oct. 24; 
Stephen Kellogg, rock, 8 p.m. Oct. 26; dread 
zeppelin, reggae/classic rock, 8 p.m. Oct. 31; 
dSB - America’s Favorite Tribute to Journey, 
classic rock, 8 p.m. Nov. 1; Lisa Marie Presley, 
country/blues, 8 p.m. Nov. 2; Cowboy Mouth, 
rock, 7 p.m. Nov. 3; Queensrÿche starring Geoff 
Tate, progressive heavy metal, 8 p.m. Nov. 8; 
Gaelic Storm, celtic rock/folk, 8 p.m. Nov. 14; 
Cash’d Out, country/blues, 8 p.m. Nov. 16; Mark 
Chesnutt, country, 8 p.m. Nov. 22. (949-496-
8930; thecoachhouse.com)

ACTIvITIES
LAGuNA BEACH BOOKS PRESENTS 
SuzANNE REdFEARN
OCT. 20, LAGUNA BEACH BOOKS
Author Suzanne Redfearn stops by Laguna 
Beach Books to discuss “Hush Little Baby,” 
her debut suspense novel, which chronicles a 
mother’s journey to save her children from their 
abusive father. The event includes a reading by 
the author, a Q-and-A segment and a book sign-
ing. (949-494-4779; lagunabeachbooks.com)

HALLOWEEN HALF MARATHON
OCT. 27, SALT CREEK BEACH PARK, DANA POINT
Fall is in the air at this family-friendly event, which 
features a half marathon, a 5K run, a 10K run and 
a 1K children’s run. Costumes are welcome, and a 
slew of Halloween-themed activities will follow the 
competitions. (goforwardracing.com)

BEAuJOLAIS NOuvEAu WINE dINNER 
NOV. 21, THE ST. REGIS MONARCH BEACH, DANA POINT
Following a sunset reception, enjoy wine and 
a sumptuous fi ve-course meal prepared by 
Executive Chef Frederic Castan of The St. Regis 
Monarch Beach in celebration of the fall harvest. 
(949-234-3900; stregismb.com)

LIvE! AT THE MuSEuM SECONd 
THuRSdAy OF THE MONTH, 7-8 P.M., 
LAGuNA ART MuSEuM (949-494-8971; 
LAGuNAARTMuSEuM.ORG); FOOd 
ANd WINE CLASSES vARIOuS dATES/
TIMES, LAGuNA CuLINARy ARTS (949-
494-0745; LAGuNACuLINARyARTS.
COM); SAWduST STudIO ART CLASSES
vARIOuS dATES/TIMES, SAWduST 
FESTIvAL GROuNdS (949-494-3030; 
SAWduSTARTFESTIvAL.ORG); MONTHLy 
WINE TASTING PARTy FIRST FRIdAy OF 
THE MONTH, LAGuNA CANyON WINERy 
(949-715-9463; LAGuNACANyONWINERy.
COM); zEROTRASH BEACH CLEANuP
FIRST SATuRdAy OF THE MONTH, 
10 A.M. TO NOON, vARIOuS 
LOCATIONS (zEROTRASH.ORG/
LAGuNA); SATuRdAy AFTERNOON 
TASTING ROOM SATuRdAyS, 1-4 P.M., 
LAGuNA CuLINARy ARTS (949-494-
0745; LAGuNACuLINARyARTS.COM); 
FIRST THuRSdAyS ART WALK FIRST 
THuRSdAy OF THE MONTH, 6-9 P.M. 
(FIRSTTHuRSdAySARTWALK.COM); 
FREE yOGA IN THE PARK MONdAy - 
THuRSdAy, 8 A.M., TREASuRE ISLANd 
PARK (949-494-9928; yOGAINTHEPARK.
BLOGSPOT.COM); LAGuNA BEACH 
FARMERS MARKET SATuRdAyS, 8 
A.M. TO NOON, FOREST AvENuE ANd 
LAGuNA CANyON ROAd; LAGuNA 
LAuGHTER yOGA SuNdAyS - FRIdAyS, 
8 A.M., ANd SATuRdAyS, 10 A.M., 
MAIN BEACH (LyINSTITuTE.ORG); 
dIMESTORIES SECONd SuNdAy OF THE 
MONTH, 5:30 P.M., LAGuNA CuLINARy 
ARTS (dIMESTORIES.ORG); NATuRE 
HIKES vARIOuS dATES/TIMES, LAGuNA 
CANyON FOuNdATION (949-497-8324; 
LAGuNACANyON.ORG)

TO SUBMIT YOUR EVENT: EDITOR@LAGUNABEACHMAG.COM. 
IF YOU’RE ON FACEBOOK, MAKE SURE TO “LIKE” LAGUNA BEACH MAGAZINE! 

CHARITy EvENTS
“LITTLE SHOP OF HORTICuLTuRE”
OCT. 31, MONTAGE LAGUNA BEACH 
The Laguna Beach Beautifi cation Council’s 
second annual fundraiser honors council 
founder Harry Lawrence and the organiza-
tion’s 61 years of service to the city. Wine, 
hors d’oeuvres, live and silent auctions, and 
a multicourse dinner complete the festivi-
ties. Meanwhile, the event’s proceeds will go 
toward further revitalization projects and edu-
cational programs. (949-497-5887)

WORLd HuNGER BOWL
NOV. 6, MOZAMBIQUE, LAGUNA BEACH
Held at Mozambique restaurant, the fi fth 
annual World Hunger Bowl event features 
tastings, live entertainment and a silent auc-
tion of handcrafted bowls that have been 
decorated by local artisans. Proceeds from 
the event go toward funding programs that 
seek to address hunger and homelessness in 
Laguna Beach. (949-280-2885; 
worldhungerbowl.org) 

THE dIAMONd BALL
NOV. 9, THE RITZ-CARLTON, LAGUNA NIGUEL
The diamond Ball, an evening dedicated to 
saving animals’ lives by raising funds for animal 
charities, will be hosted by The Ritz-Carlton, 
Laguna Niguel and is sure to be an evening to 
remember. This gala goes above and beyond 
the call of duty by bringing into focus two very 
deserving and unique benefi ciaries for our four-
legged, furry friends: the Canine Companions 
for Independence (CCI) and Friends of Orange 
County’s Homeless Pets (FOCHP). The event’s 
veteran’s day weekend date is signifi cant to 
the CCI, which pairs wounded veterans with 
assistance dogs to help them heal and regain 
their independence, while FOCHP is dedi-
cated to helping the homeless pets of Orange 
County fi nd their forever homes. Both chari-
ties will benefi t from the events of the evening, 
which include a four-course dinner, both silent 
and live auctions, and The diamond drop 
Extravaganza, which gives guests the opportu-
nity to donate jewels to both causes. 
(thediamondball.org) LBM



Your Personal Service Team is here to help
Call 800-400-HOAG (4624)

We know you have many choices during Open Enrollment. The Hoag Personal Service 
Team is here to help you make sense of them and make the right healthcare choice for you and 
your loved ones. Contact us to discover if your doctor and health plan give you access to Hoag’s 
world-class facilities and specialists. Plus, find out how you can access all that Hoag has to offer 
through Hoag Medical Group and over 1,500 physicians on Hoag’s Medical Staff.

800-400-HOAG (4624)  •  HOAG.ORG/CHOOSE7

Together for a healthier community.

 CHOOSE
 HOAG

OPEN ENROLLMENT
D U R I N G
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PRoJect Runway:  
Laguna styLe
a single-day event among the 
festival of arts festivities, the 
festival Runway fashion show 
highlights orange county’s award-
winning and most talented artists 
in this popular design challenge: 
creating an outfit using at least 80 
percent reclaimed or recycled mate-
rials. artists were offered $1,000 
cash prizes for four different catego-
ries: Most creative concept, Most 
exciting ensemble, Most innovative 
Use of Materials and Most 
Glamorous & elegant. arbonne, the 
premium swiss skin care brand, 
sponsored this year’s fifth annual 
event. “this fashion show empha-
sizes inventiveness and creativity in 
the name of the environment in the 
most fun way,” says arbonne senior 
vice president and chief creative 
officer Michael d’arminio of the 
event, which was hosted by christos 
Garkinos from Bravo’s “dukes of 
Melrose.” (foapom.com) —J.C.

Creating One Laguna
Laguna’s locals and visitors soon will have a 
unique way to discover and interact with all that 
the dynamic city has to offer. firebrand Media 
inc., which publishes Laguna Beach Magazine, 
has announced one Laguna, an arts, technology 
and commerce hub in the works downtown at 
225 forest ave. the city’s planning commission 
approved a one-year temporary permit in early 
august for the project proposed by allan simon, 
chairman of firebrand Media inc.

“in a sense, it’s a full-service facility for visitors 
who haven’t set their complete itinerary day by day 
as well as a place for locals to enjoy and interact,” 
allan says. “we’re doing this on our own initia-
tive, and we think we’re doing something good for 
Laguna Beach and the Laguna college of art & 
design, which ... [occupies] the ground floor. we 
hope that we become a very popular place.”

Marc ostrick, an interactive and digital media 
specialist working on the project, adds, “we’re 
creating a welcome center of the future. it’s going 
to be a fun space to discover, play and save [with 
discount offers].”

in addition to its mission of helping visitors 
uncover their points of interest, the space is being 
used as an art gallery for the Laguna college of art 
& design (Lcad). Lcad president Jonathan Burke 
says the new space will more than double the 

college gallery’s size and he believes it will draw five 
times the number of visitors as the campus site did.

“we’ve had a college gallery since the inception 
of the college; this has been 51 years,” Jonathan 
says, noting its world-class exhibitions, such as a 
2011 show of auguste Rodin’s work. “the prob-
lem is we are in the canyon. it’s not convenient for 
people to stop, pull in and visit the gallery.”

opened in time for first thursdays art walk in 
october, Lcad on forest avenue features profes-
sional artists’ work in animation, design and digital 
media, drawing and painting, game art, illustration 
and sculpture. a small space features student work 
correlating with the professional pieces.

Upstairs, a multimedia center is slated to open 
in several months. details of the project are still in 
development, but high-definition touch-screens 
will offer interactive experiences that guide visitors 
to shops, restaurants, galleries, beaches and other 
points of interest throughout the city. 

information also can be sent from on-site 
screens onto visitors’ mobile devices. Live social 
streams and feeds around Laguna aim to pull the 
community together under one roof. “virtual post-
cards” will also be created through web-enabled 
cameras, and interactive art and imagery celebrat-
ing the city will also be featured throughout one 
Laguna. —S.S.

Up Front | AroUnD toWn
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MayoR keLLy Boyd PResents MedaLs at u.s. oPen of Lawn BowLing
On Sept. 28, the Laguna Beach Lawn Bowling Club played host to the 2013 
u.S. Open of Lawn Bowling championship, and Mayor Kelly Boyd had the honor 
of delivering the winners’ awards. Competing for the u.S. Open championship, 
governed by Bowls uSA, were players from seven u.S. regional lawn bowling 
divisions as well as 10 countries spanning three continents, including the No. 1 
player in the world, Alex Marshall of Scotland. The finalists at the championship 
were victorious in the week’s previous competitions in the men and women’s 
singles, pairs and fours events. City council member Toni Iseman and Bowls uSA 
President Heather Stewart also participated in the medal ceremonies following 
the final game. —A.T.
[ [

bringing a masterpiece to life
A short music-and-dance piece, inspired by a work of art in Laguna Art Museum’s collection, 
will be created over the next year in partnership with the Laguna Dance Festival and Laguna 
Beach Live! The museum, festival and Laguna Beach Live!, which aims to increase music per-
formances in the city, have partnered to commission the original work. 

“There’s a long history going back to the Renaissance festivals when artists would collaborate 
with musicians and dancers,” says Malcolm Warner, the museum’s executive director. 

He likens the concept to “tableaux vivants,” or living pictures, such as Laguna’s own Pageant 
of the Masters, a theatrical event based on works of art. In consultation with the three organi-
zations, the composer and choreographer will choose a museum art piece for inspiration. The 
first full performance of the collaborative work will be held at the Laguna Dance Festival in 
September 2014. 

Malcom continues, “I hope people will get a sense of how normal it can be and how mutu-
ally enhancing it can be for the different art forms to be combined.” (lagunadancefestival.org, 
lagunaartmuseum.org, lagunabeachlive.org) —S.S.

give wHiLe you dRink
There’s a new way to enjoy coffee: 
sip while simultaneously donat-
ing to your favorite cause as well 
as to the coffee bean farmers who 
brewed your cup. Laguna Beach 
resident Ed Orem recently founded 
Blended Giving, a new online 
coffee fundraising company that 
gives back to the coffee farmers 
who struggle to make ends meet in 
disadvantaged communities as well 
as to other nonprofit organizations 
that support similar causes. Ed was 
inspired to start the company after 
a 2008 trip to Mexico, where he 
visited indigenous coffee growers 
in dire need of assistance. He says 
of the initiative, “In 2010, I had a 
vision to create a more sustain-
able fundraising model that would 
benefit more than just the nonprofit 
organization that I was working on, 
but … many worthy causes simul-
taneously.” After gaining experience 
working with a local nonprofit, Ed 
refined his charitable vision; the 
resulting program, Blended Giving, 
donates $1 of the proceeds from 
each bag of coffee purchased to 
the farm at which it was grown and 
$2 to the buyer’s favorite cause. 
(blendedgiving.com) —J.C.
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Back by popular demand, the Pageant of the Monsters returns
to the Irvine Bowl in Laguna Beach for Four Ghoulish Nights - 

October 25, 26, 27 & 31 from 6-9:30pm

Frightfully

Affordable!

HAUNTED HOUSE

Presented by the Festival of Arts.  Funded in part by the lodging establishments and the City of Laguna Beach.
650 Laguna Canyon Road • Laguna Beach • California • 949.494.1145 • LagunaFestivalofArts.org

with an
artistic twist!

Adults $15 • Children 12&under $10
(Not recommended for kids under five)
Order tickets at 800-487-3378
or online at PageantTickets.com 

• Haunted House • Pumpkin Carving Demo
• Fortune Tellers • Wandering Zombies
• Art Activities • Alien Autopsy
• Live Music with the Fugowies

POMonstersAd_LBNBMag_v1_2013  9/23/13  8:50 AM  Page 1

The Boys & Girls Club of Laguna Beach is giving kids a 
chance to utilize their creative eyes with its new photography 
program debuting this fall. The program, called ImageMakers, 
is sponsored by Sony Electronics, which plans to donate Sony 
point-and-shoot cameras, interchangeable lens cameras and 
vAIO computers, as well as a stipend to help offset printing 
and other photography-related costs. during the course of the 
program, which is slated to run through dec. 12 on Thursdays 
from 3:30-5:30 p.m., photographers-in-training will learn 
the art and science of photography, the color process, 
black-and-white photography, filters and composition as 
well as other techniques. The program culminates with the 
ImageMakers National Photography Contest in the spring of 
2014, which will see regional winners go forth to compete for 
national recognition and additional educational opportunities. 
(bgclagunabeach.org) —A.T.

a tHoUsanD 
WorDs
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Morgan Stanley Smith Barney LLC, its affiliates and Morgan Stanley Financial Advisors do not provide tax or legal advice. Individuals 
should consult their tax advisor for matters involving taxation and tax planning and their attorney for matters involving trust and estate 
planning and other legal matters.
© 2013 Morgan Stanley Smith Barney LLC. Member SIPC. GP11-01363P-N09/11 7308122 MAR009 09/12

Tom Hopper
Financial Advisor

1901 Main Street
Irvine, CA 92614

949-955-7557
tom.hopper@ms.com

www.morganstanleyfa.com/
tom.hopper

You know how to make 
money. We know how 
to help you keep it.
With wealth comes great responsibility. Every dollar should 

be cared for, nurtured and preserved. In other words, your 

wealth must be managed. 

As a Financial Advisor, I have the experience and resources 

to assist in managing the many facets of your financial 

world—from investments and risk management to estate 

planning. By working together, we can create a detailed 

wealth plan to help protect and grow your wealth.

DeStinatiOn: Laguna
On July 29, university of South Florida student Harrison Milanian, 22, ended a 3,000-mile cross-country walk at Laguna’s Main Beach. Harrison, who 
ran a catering business prior to embarking upon the expedition in May, was inspired to complete the 11-week walk after growing dissatisfied with the 
sedentary lifestyle that he believes has become increasingly common in the united States. He carried no money, instead depending on the kindness of 
strangers, and transferred his belongings in an emptied baby stroller. despite the load, Harrison managed to walk between 30 and 40 miles per day. The 
trek led him across the southern united States through landmark sites, including New Orleans’ famed French Quarter and the cliffs and caverns of New 
Mexico. Along the way, he posted updates and photographs related to the journey on his Facebook page, which he advertised with a hand-drawn sign 
hung across his back. “I could hardly even talk [when I reached Laguna],” Harrison says. “I remember standing at a crosswalk, and my final destination 
was probably 100 feet away from me. … It was such a phenomenal experience.” His next adventures will be service trips to Honduras and India in 
december. In addition, he’s contemplating writing a book about his experiences. (facebook.com/americaonfoot) —T.E.

oH My dog
Three Laguna Beach locals have combined their love of pooches with their love of faith to create 
one of the most unique pet accessory shops around. Temple of Dog, the joint venture of friends 
Cynthia Jenkins, Shade Degges and Jenny Gardenswartz, creates lighthearted, faith-based apparel 
for dogs of all shapes and sizes. The three owners were raised with different religions, making 
Temple of Dog inclusive to dog lovers who uphold a wide range of beliefs. Slogans on the T-shirts 
include “I (Paw) Jesus,” “Kiss me, I’m Chewish” and “Doggie Lama.” The company launched 
in early September and already is planning on expanding its product list to include leashes and 
bowls. For those pet owners looking for unique holiday get-ups for their canines, “Fleas Navidad” 
and “Yappy Yamaka” currently are available in sizes small, medium and large. To view the full 
assortment of clever gear, check out the company’s website. (templeofdog.com) —B.B. 
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giving tHeiR gifts
Susan Hough and Laguna Beach 
resident Jennifer Hutchinson are 
on a mission to help local girls 
and women discover their intrin-
sic talents. Recently, Susan and 
Jennifer—who combine decades of 
experience in mentoring, counsel-
ing and working with adolescents 
—created Living Your Gifts, a 
program dedicated to empowering 
girls and women by challenging 
media representations and stereo-
types of traditional femininity. In 
June, Living Your Gifts celebrated 
the successful debut of a sum-
mer camp—held at Laguna’s 
Neighborhood Congregational 
Church—for participants ages 11 
to 14, and now offers ongoing 
six-week sessions for various age 
groups. The organization’s weekly 
workshops incorporate self-esteem 
exercises, discussions, creative 
projects and rituals inspired by 
those performed in the villages of 
Burkina Faso in West Africa. “We 
want to work to build girls’ intu-
itions and help them to develop 
healthy boundaries,” Susan 
explains of the initiative. “And 
we’d like to see [the program] 
expand into other neighborhoods 
and areas of Southern California.” 
(livingyourgifts.com) —T.E.

a PainteD HiStOrY
In August, surf artist Roy Gonzalez debuted his latest project, a mural outside the Laguna 
Riviera Beach Resort at St. Ann’s Beach. Designed to encapsulate Laguna’s quintessential ele-
ments, the vibrant seascape features a collection of the city’s most colorful characters, includ-
ing Laguna’s legendary greeter, Eiler Larsen; surfers Jack Denny and George “Peanuts” Larson; 
musician Joey Petrovich; Surfing Heritage Foundation founder Dick Metz; beloved skimboarder 
Max Caputo; and Laguna Riviera Beach Resort founder Harry Willats. The artist has future 
plans to incorporate reggae musician Red Locks and famed lifeguard Dean Westgaard into the 
display. A dedicated advocate of Laguna’s creative community, Roy has earned praise since the 
1980s for his promotional art for surf and skate companies, as well as for his signature concert 
and festival posters. “Roy is an iconic artist within the surfing world, and St. Ann’s [Beach] is 
where all of the surfers and locals have hung out for years, so having Roy use our wall as his 
canvas made perfect sense,” Laguna Riviera Beach Resort owner Kort Pearson says. “Over the 
years, various artists and non-artists have painted on the wall, but no one has ever come close 
to the detail of what Roy has accomplished. The wall is much more than just art; it is also a 
memorial to locals.” (lagunariviera.com) —T. E.
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Fashion’s Darling
Locals would do well to take style cues from 5-year-old Alonso 
Mateo, who relocated to Laguna Beach from Monterrey, Mexico, 
two years ago with his parents. The fashion-forward online phe-
nomenon has accumulated more than 55,000 Instagram follow-
ers on his personal account, which primarily features playful snaps 
of his daily designer ensembles. Meanwhile, his freelance stylist 
mother Luisa Fernanda Espinosa’s account—also mainly composed 
of photos of Alonso—currently boasts more than 210,000 followers. The 
boy wonder favors Kitson Kids, Little Marc Jacobs and Bonpoint, as well as children’s lines by 
sartorial powerhouses like Stella McCartney, Dolce & Gabbana, Dior and Gucci. —T.E. 
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Complimentary Interior design services  |  drapery treatments  |  luxury furniture brands

New Arrivals Weekly | We sell Off the floor | Immediate delivery

Costa Mesa | 949.642.2050 Laguna Beach | 949.494.6551 South Bay | 310.373.0442

www.vonHemertInteriors.com

since 1920

Designing Beautiful Interiors for Nearly

100 Years100 Years

e An exquisite statement piece for fine gatherings, the Italian black walnut trestle 
 table with inlaid top houses three self-storing leaves and is imported exclusively 
 by von Hemert Interiors. 

e Detail of hand-distressed black walnut inlay of dining tabletop. (far left)

e A Rococo carved wood and parcel gilt wall mirror with a pierced acanthus leaf 
 and ‘C’ scroll frame. The original George II. (left)

von Hemert Interior Designer Donna Pennington, C.I.D.
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Southern California has 
inspired a broad selection of 
local designers, many of whom 
continue to pay tribute to this 
coastal town by setting up shop 
in the heart of Laguna.

Jessica BaRkLey 
Born in Peru but now settled in 
Laguna Beach, Jessica draws 
her inspiration from Parisian 
women to create elegant, 
sophisticated yet highly wear-
able dresses ranging from day-
time sheaths to formalwear and 
bridal gowns. (949-338-1408; 
jessicabarkley.com)

tRoy Lee designs 
A motocross racer and art-
ist, Troy has built a successful 
design business from his two 
passions. His Laguna Beach-
based store offers biking, moto-
cross and sportswear apparel 

for both men and women along 
with one-of-a-kind painted 
helmets. (949-715-8142; 
troyleedesigns.com) 

MeRRiLee’s swiMweaR, 
MeRRiLee MadRigaL
Since establishing her business 
more than 30 years ago out of 
a suitcase, Merrilee has created 
something of a local swim-
wear empire. With locations in 
Huntington Beach and Laguna 
Beach, Merrilee’s Swimwear 
features colorful separates in 
both contemporary and vintage 
cuts. (949-497-6743; 
merrileeswimwear.com)

vitaMin a, 
aMaHLia stevens
A Laguna Beach resident, 
Amahlia designs bohemian 
bikinis and playful tunics that 
channel the vintage glamour of 

1970s California surf culture. 
Her line, Vitamin A, is a favorite 
of locals and celebrities alike, 
and is sold in local stores 
such as Diane’s Beachwear in 
Laguna. (714-975-5559; 
vitaminaswim.com)

sPoRtkini By 
zsuzsi atHLetic,
stePHanie kozowyk
Athlete and designer Stephanie 
set up shop in Laguna Beach 
with the goal of providing locals 
with swimsuits that are both 
fashionable and functional 
in and out of the water. The 
designer’s Sportkini products 
are dependable swimwear 
staples for athletic, style-savvy 
women. (949-371-5584; 
sportkini.com)

Check out more Orange County 
designers on page 48. —K.E. 

A Laguna Beach native, 26-year-
old Ty Segall has been churning 
out songs and albums since he got 
his start with a local underground 
punk band. He went solo in 2008, 
releasing eight studio albums (plus 
numerous EPs), and has appeared 
on records with several other art-
ists and bands. The young musi-
cian’s most recent work, an album 
entitled “Sleeper,” was released in 
late August. A departure from his 
signature lo-fi electric sound, Ty’s 
latest album consists of 10 acous-
tic guitar-driven tracks, some with 
deeply personal lyrics. Not taking 
any breaks, Ty (who now lives in Los 
Angeles), also has announced that 
his band, Fuzz, will be releasing its 
first full-length album in late 2013. 
(ty-segall.com) —L.D. LBM

the ShortliSt: 
Laguna’s designeRs
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swimsuits at merrilee’s swimwear
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 Client Focused: Our Distinct projects delight even the most
 outstanding  homebuilders and most discerning clientele.

Danlunawoodworking.com
949.859.3631

Southern California

darlene halaby photography
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1 Kim Christianson, Liz Eaton 2 Chantal Cloobeck, Corinne Conklin, Lynn Gregory 3 Pamela Estes, Paula Hornbuckle 4 Rikki daniels, Holly Papa

FIFTH ANNuAL GIRLS NIGHT OuT

The Wilson family home on Rockledge bluff in Laguna Beach was filled with more than 250 ladies who 
shopped, sipped cocktails and supported the Boys & Girls Club of Laguna Beach for the organization’s 
fifth annual Girls Night Out event Sept. 26, presented by Newport Lexus and chaired by Paula 
Hornbuckle. Starfish Laguna Beach provided Korean galbi tacos and cantaloupe martinis for attendees 
as they perused a silent auction and fall designs from South Coast Plaza boutiques. The event also 
included a live auction that helped raise $70,000, making it the most successful Girls Night Out to date. 
The money will go toward the Boys & Girls Club of Laguna Beach’s after-school programs. “We know that 
every child is special and their potential is waiting to be unlocked,” Executive director Pam Estes said at 
the event. “I am in total awe of this incredible group of women who came together in such a meaningful 
way to make the future brighter for our kids.” —L.D.

2 31

4

coMMunity
SIXTH ANNuAL SEACHANGE SuMMER PARTy

1 dennis Haysbert, Leslie Cancellieri 2 Anne Heche, Amber and Ken Rohl 3 Michael Berns, Sheryl Crow, Tricia Berns 4 Anthony and JoAnn Fanticola

It was a star-studded evening at the villa di Sogni Aug. 18, as the private coastal villa served as the site 
for the sixth annual SeaChange Summer Party to benefit Oceana, an international ocean conservation 
organization. during the evening, the 400 attendees were treated to a sit-down dinner and a private per-
formance by musician Sheryl Crow. More than $1 million was raised to assist Oceana’s effort to protect 
the ocean and its wildlife. Oceana’s many celebrity supporters stepped out for the event, including Ted 
danson, Anna Torv, Angela Kinsey and dennis Haysbert, who served as master of ceremonies. Even 
among such well-known faces, the donors were the true stars of the evening. Tricia and Michael Berns, 
Harriet and Sandy Sandhu, Eve and Mike Ruffatto, Carl and Janet Nolet, Lou and Laura Rohl, dr. danni 
Sun, Jim and Patti Edwards, dino and Leslie Cancellieri, and Greg and Barbara MacGillivray are just a 
few of the generous patrons who made this gala such a successful endeavor. —B.B. 
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1 Jim and Rachel Everett 2 Grant and Lisa Williams, Joan and Bill Cvengros 3 Eden and George O’Connell, Mechelle Lawrence Adams 
4 Jim and Madeline Swinden

coMMunity
11TH ANNuAL CRySTAL COvE ALLIANCE GALA

ROMANCE OF THE MISSION BENEFIT GALA 2013

More than 400 guests donned their finest formalwear to attend Mission San Juan Capistrano’s annual 
gala, Romance of the Mission, which took place Sept. 20 at the historic Sala building and raised 
$220,000 for the preservation of the landmark. This year, for the first time, guests were able to arrive 
via red carpet through the newly renovated, century-old gatehouse entry, which underwent a preser-
vation project earlier this year. The exclusive benefit began with cocktails and appetizers in the lush 
garden, followed by a new tradition of the ringing of the bells at 7 p.m. to signal the start of the eve-
ning’s festivities. Attendees then were led into the historic ruins of the Great Stone Church, where Tony 
Award nominee and Orange County native Susan Egan gave an energetic performance under the stars 
featuring Broadway hits. Afterward, guests stepped into the main courtyard for a gourmet four-course 
candlelight dinner masterfully prepared by The Ritz-Carlton, Laguna Niguel. —A.T. 

4

1 Anton and Jennifer Segerstrom 2 Back row L-R: Harry Helling, Jerry Scheck, Bradford Hall, dave Rahn, Bill Baker, Ralph Grippo, Laura davick, Jon 
Siegel; front row L-R: Al Bennett, Hilary Kaye, Mike Lefkowitz, Fred Salter, dan Gee, Tammy Wong 3 doug Cavanaugh (second from left) and friends

Crystal Cove Alliance (CCA) supporters enjoyed a beautiful sunset at the nonprofit’s annual gala, held Sept. 28 
on a bluff overlooking the shore. The sold-out event, Wish you Were Here, raised $285,000 and celebrated 
the best of historic Crystal Cove with fun, beach-inspired decor and entertainment. More than 420 attendees 
sipped mai tais, sampled hors d’oeuvres and bid on silent auction items—including drinks with CCA’s own 
president and CEO, Harry Helling—during a relaxing cocktail hour. A live band kept guests energized through-
out dinner, which featured a four-course meal by The Resort at Pelican Hill and Montage Laguna Beach. Harry, 
along with Laura davick, CCA founder and director of external affairs, welcomed guests and thanked special 
honorees Tricia and Michael Berns, who provided a $1 million gift to the organization earlier this year to support 
its efforts in the education, conservation and restoration of Crystal Cove. —A.H. 

2 31
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1 Lotus the chicken 2 Jan Herkelrath, Jeanette Krembas 3 Caroline Coleman and her dog, Rusty 4 Alana darden with Ginger, winner of the first-place award 
for Prettiest Female 5 Carolyn Franks, Liliana Burgi 6 Laguna Beach Magazine editor Alli Tong with celebrity cat Aragon (Lord Tubbington on “Glee”)

1 Nelson Coates, Ruben Flores 2 Laguna Beach union Bank branch manager dan Martin (third from left) and employees 3 Erin Lastinger, Kricket Morton, 
Angie Miller, Nichol Clark 4 The Marine Mammal Cabaret, held on the fairway of the Aliso Creek Inn golf course

coMMunity
17TH ANNuAL PET PARAdE ANd CHILI COOK-OFF

2013 MARINE MAMMAL CABARET GALA

More than 200 pet owners, animal lovers and kids alike gathered at Tivoli Too! Sept. 29 for the 17th Annual 
Pet Parade and Chili Cook-off, a doggone good event that raised funds for local animal shelters and charities. 
Organized by the Laguna Board of Realtors, the event raised more than $20,000 for The Pet Rescue Center, 
Pacific Marine Mammal Center, Laguna Beach Animal Shelter, Blue Bell Foundation, Animal Crackers and 
Laguna Board of Realtors and Affiliates Charitable Assistance Fund. In addition to a chili tasting and judging 
contest, attendees and their adorable furry friends arrived in their finest attire (or, pet costumes), participated 
in a pet parade and competed for prestigious titles such as Most Handsome Male, Best Costume and Most 
Gorgeous Senior Pet. Celebrities, both two-legged and four-legged, were also present at the festivities, including 
actor Richard Burgi of “desperate Housewives,” who judged the pet parade, and local feline celebrity Aragon 
(also known as Lord Tubbington) of “Glee” fame, who also made an appearance on stage. —A.T.

More than 300 Laguna Beach and Orange County residents descended upon the Aliso Creek Inn and 
Golf Course Resort Sept. 29 for the annual Marine Mammal Cabaret gala, which raised a record-breaking 
$166,000 and netted $150,000 for the Pacific Marine Mammal Center (PMMC), which rescues and reha-
bilitates marine mammals on California’s coastline. The event began inside the clubhouse with a cocktail 
hour and silent auction of items including artworks by local artists such as Tom Swimm and Kathy Jones. 
Afterward, guests headed to the fairway of the golf course, where an elegant three-course dinner was 
served under the night sky and among the serene ambience of the canyons. A live singer and pianist enter-
tained guests between presentations and the live auction. PMMC also awarded its annual Philanthropist of 
the year award to this year’s recipients, the Slavik Family Foundation. More importantly, funds raised from 
the event will go toward supporting PMMC’s animal care and education operations. —A.T.
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1 heather Locklear, fred sattler 
2 Joe and Gia Mategna 

coMMunity
acURa/Kost ceLeBRitY BeNefit 
coNceRt & paGeaNt

it was an evening to remember aug. 24 for 
the 3,000 guests who attended the acura/
Kost celebrity Benefi t concert & pageant 
held at the Laguna Beach festival of the 
arts. the star-studded event, which featured 
an appearance by actress heather Locklear, 
grossed nearly $250,000 for the support of 
arts programs here in Laguna. the evening 
opened with a bang when Grammy award-
winning singer James ingram took the stage 
at the venue’s center green. following James’ 
intimate performance, attendees migrated to 
the irvine Bowl to be treated to a special per-
formance of the pageant of the Masters’ pro-
duction of “the Big picture.” actress heather 
Locklear hosted the evening and took time to 
celebrate the many volunteers, both on and 
off the stage, who make the pageant such 
a success year after year. the benefi t also 
included a raffl e drawing for a 2014 acura 
RLx. all in all, the event was a fabulous way to 
draw the pageant of the Masters’ 80th sum-
mer to a close. —B.B. LBM

2

1

Buy/Sell/Consign with us!

H E R E A F T E R
 New & Resale Designer Boutique

• Chic & Classy place to shop
• Great fashion at affordable prices
• One-of-a-kind vintage items
• Designer Resale Boutique
(Luxury Brands: Chanel, Louis Vuitton, Gucci, etc.)

Aliso Viejo Plaza 
(Target/Stater Brothers Shopping Center)

26882 La Paz Road 
Aliso Viejo, CA 92656
949-812-9396

Save the Date!  Nov. 23, 2013

The Laguna Playhouse presents
A Motown Gala

Saturday, Nov. 23, 2013 6:00 to 10:00 PM

Be part of the fun!  
at The Resort at Pelican Hill- Newport Beach, CA

Silent & Live Auction.  Fabulous Dinner.  
Entertainment & Dancing by Allstars Live

For more information visit 
www.lagunaplayhouse.com/support/events

or contact Teryll Sindell, tsindell@lagunaplayhouse.com, 
949/497/2787, x 225.

Proceeds bene� t The Laguna Playhouse 
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SMALL BAtCH BouNty
Laguna’s independent food purveyors aim to entice with a variety of artisanal goods.

By Beth Fhaner 

Michelle haut Chocolat incorporates uncommon garnishes like crystallized rose petals, lavender and black lava sea salt.

The trend of eating sustainable, locally 
sourced foods shows no signs of tapering. In fact, 
the passing of the California Homemade Food Act 
last January only added momentum to the small 
batch movement, allowing specialized “cottage”  
food enterprises to sell snacks like chocolates, pre-
serves, honey and baked goods to grateful gour-
mands across the golden state. With overall interest 
in homemade goods on the rise, Laguna Beach 
Magazine spoke to some of the city’s small batch 
food and beverage purveryors, whose diverse offer-
ings run the gamut from finely crafted chocolates to 
locally processed wines. As these vendors prove, in 
one case at least, bigger isn’t always better. 

cocoa creationS
At Michelle haut Chocolat, admirers of the 
decadent confection can indulge in elegantly 
handcrafted sweets, which are made daily from 
scratch using a variety of natural ingredients. 
Michelle’s bespoke blend is a 73 percent bit-
tersweet chocolate from Belgium, and although 
she still practices traditional European methods 
of artisanal craftsmanship, her chocolates flaunt 
a contemporary edge. Uncommon garnishes 
like crystallized rose petals, lavender and black 
lava sea salt add zest and texture to her signature 
bars, but it’s the truffle that’s the star of the show 
at this shop. The bite-sized chocolates appear 

in a range of flavors, from burnt orange cara-
mel to Italian floral honey, guaranteeing a truly 
unprecedented experience for the taste buds. 
“The best thing about making chocolate is see-
ing people smile after tasting a piece,” Michelle 
says. “We focus on quality, craftsmanship, true 
grit and a passion for what we do. Ultimately, 
we settle for nothing less than amazing work.” 
(949-630-5886; michellehautchocolat.com)

eXotic flavor
Regular diners at Mozambique restaurant no 
doubt are familiar with the eatery’s popular 
peri-peri chicken, peri-peri prawns or other 
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Madrya's eggplant torshi Gecko Cookie Co. sells home-style baked goods.

batch condiments that have been lovingly 
crafted using unique blends of spices. The fam-
ily-operated company offers a variety of tangy 
sauces that can be paired with meats, fish and 
vegetables, or added to rice and stew. Strains 
like the saffron marinade infuse dishes with 
a light floral flavor, while the brand’s umami 
eggplant mixes work well as savory toppings. 
Madrya’s condiments can be purchased online; 
in addition, the company’s website offers 
sample recipes that incorporate the signature 
sauces. (madrya.com)

Mimosa marmalade is just one of Jar'd Small Batch Goods Co.'s handcrafted products. Mozambique Spice Co.'s peri-peri sauce

for its products. “Jar’d Small Batch Goods Co. is 
the result of three friends and their love of con-
diments,” says Matt Contorelli, the company’s 
sales and customer service representative. “From 
our famous balsamic strawberry preserves to 
our new roasted jalapeno and rosemary salt, our 
locally sourced products are crafted to be great 
on nearly anything.” (jardgoods.com) 

Secret SauceS
Influenced by their grandmother’s original 
recipes, Madrya’s owners endeavor to sell small 

sumptuous dishes prepared and served with the 
peppery peri-peri spice sourced from Southeast 
Africa. What they may not know, however, is 
that the restaurant’s Mozambique Spice Co. 
sells bottled peri-peri dipping sauce for home 
cooking use, too. The flavorful citric blend—
which consists of roasted tomatoes, onions, 
apple cider vinegar, garlic, bird’s eye pepper 
and fresh herbs, among other ingredients—is 
a perfect complement to meats, poultry and 
shellfish. Mozambique Spice Co.’s well-loved 
peri-peri dipping sauce can be purchased 
online in 10-ounce bottles. (949-715-7777; 
mozambiquespice.foodoro.com)

PreServed Perfection
Though relatively new to the cottage food 
scene, Jar’d Small Batch Goods Co. is revolu-
tionizing the industry with a mouthwatering 
array of canned spreads and rubs.  Concoctions 
like mimosa marmalade, pear and ginger jam, 
and vanilla cranberry and bourbon sauce—
each handmade using locally sourced, natural 
ingredients—add 21st-century flair to tradi-
tional preserves. All of the brand’s batches are 
produced in limited quantities to ensure pre-
mium quality and flavor perfection. Meanwhile, 
nostalgic packaging—Mason jars, naturally—
enhances the company’s down-home appeal. 
Personalized details, like printed and stamped 
labels, further emphasize the company’s passion 
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Laguna Coffee Co. roasts its own coffee beans.
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cookieS and confectionS 
Tucked into Laguna Canyon, the Gecko Cookie 
Co. is a small bakery known for its scrump-
tious home-style cookies, dessert bars and 
hand-dipped chocolate confections. Laguna 
residents can find Gecko’s handcrafted prod-
ucts at local coffee shops, hotels, restaurants 
and specialty markets, plus the bakery sells its  
goods to individuals and companies for gifts 
and special occasions, too. An old-fashioned, 
hand-pressed butter shortbread cookie serves 
as Gecko’s signature cookie, and the sweet 
treat is used as the centerpiece for all gift 
boxes. Signature cookies also can be person-
alized with cookie stamps to match any com-
pany logo, holiday or event design. To truly 
indulge, try one of the bakery’s delicious gift 
boxes, including the Big Cookie, One Pound 
Toffee or Death by Chocolate offerings. (949-
494-6960; geckocookies.com) 

cuStoM cuP
If you’re in the market for a gourmet, organic 
brew, nothing beats the Laguna Coffee Co., an 
award-winning shop that serves specialty coffees 
from an assortment of global vendors. Owners 
Paul and Cathy Ackley and Peggy Warner buy, 
roast and serve premium blends that are guar-
anteed to satisfy even the most particular coffee 

384 Forest Ave. #9 | Laguna Beach, CA 92651 
949.424.4266  www.ROOTS-beauty.com

Carl E. Smith Design | ces@ces-design.com | ces-design.com | + 1 (949) 370 0554

Page: 1

C L I E N T:  ROOTS The Beauty Underground P R O J E C T:  2012 Logo D AT E :  6.2012

M A I N  L O G O  /  V E C T O R S  

M A I N  L O G O  VA R I AT I O N S  /  V E C T O R S  /  C O L O R  +  B L A C K  &  W H I T E

W O R K  G R A P H I C S

a non-toxic cosmetic shop

Newport AcAdemy dAy School 
Fully Accredited Curriculum  |  College Prep  |  AP Classes

www.newportacademydayschool.com 949.478.0662

Does your chilD neeD a safe,
sober anD supportive

eDucational
environment?

Founded in 2009, the newport academy Day 
school offers a sanctuary of support and an 
idyllic learning environment for students to 
attend high school.

Led by Master’s Level, Credentialed Teachers, 
the newport academy Day school offers a 
fully accredited curriculum and high school 
diplomas in partnership with the Orange 
County Department of Education. By providing 
a clean and sober environment coupled with 
a caring and passionate staff, the newport 
academy Day school develops a sense of 
purpose and love of learning that will lead 
students to fulfilling and purposeful lives.

For more information on how you can ensure 
that your child attends school in a drug-free 
environment, visit us at: 
www.newportacademydayschool.com 
or call us anytime at 866.382.6651.

Listen to what our alumni have to say – 
www.newportacademy.com/videos/
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Laguna Canyon Winery is family owned and operated.
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connoisseur. Using beans sourced from the best 
growing regions in the world—Africa, Brazil, 
Indonesia and Hawaii, to name a few—the 
Laguna Coffee Co. initiates a European roast-
ing process that results in fresh and distinctive 
dark roasts, espressos, cappuccinos and even 
decaffeinated beverages. Independently owned 
and operated, the shop provides an exceptional 
experience for the palate. (949-494-6901; 
lagunacoffeeco.com) 

artiSanal WineS
The next time you’re driving through the canyon 
and need a quick respite, stop at Laguna Canyon 
Winery and savor the artisanal varietals available 
for tasting and purchase. Your grape escape is 
enhanced by three brands currently featured at the 
winery’s main tasting room; the selection includes 
the property’s eponymous label, as well as Purple 
Paws and Wyland Cellars. “We are a small, family-
owned boutique winery selecting premium grapes 
from low-yield vineyards in Napa and Sonoma 
Valleys, which are then transported to the winery 
for processing,” explains Marlowe Huber, Laguna 
Canyon Winery’s owner and winemaker. “Our 
wines have received many awards from the Orange 
County Fair, which is the largest California wine 
competition anywhere.” (949-715-9463; laguna-
canyonwinery.com) LBM

t h e  a r t  o f  j e w e l r y

1153 South Coast Hwy, Laguna Beach (1/2 Block north 
of Pottery Place) www.lanceheck.com | 949.494.3299

 rock her world. 

Exclusive Designs        

The Best Diamond Prices

LanceHeck_LBM22.indd   1 5/25/11   9:18 AM

APPLE PUMPKIN 
RENEWAL 

SURFANDSANDRESORT.COM  |  (949) 376-2772

80-minutes, $175 

apple cider sugar scrub

ginger wrap and massage

pumpkin peel hand treatment

served with apple cider (warm or chilled)

F A L L  M A D E  F R E S H  D A I L Y



36 OCINSITE.COM

Up Front | active
PLACES | PERSPECTIVES | HAPPENINGS

tAKe A HiKe
Locals hit the trails to explore their own backyards. 

By Somer Tejwani

An avid trailblazer since childhood, Geo Moskios has spent the past 40 years trekking 
across Laguna Beach’s wilderness, both alone and as a leader of guided groups. Thoroughly versed in 
the benefits of regular hiking, Geo also is a yoga pioneer whose faithful devotees include celebrities like 
Cindy Crawford, Salma Hayek and Oprah Winfrey. His expertise in both fields led to the establishment 
of residential wellness retreat The Pearl Laguna, which incorporates both hiking and yoga, along with 
spiritual meditation, massage, mindful eating and cleansing. Geo says hiking is a fundamental aspect of 
The Pearl Laguna because it keeps people healthy, mobile and connected to their surroundings. “Keep 
moving and use it till you lose it,” he advises his recruits. 

laguna beach Magazine: what do you love 
about hiking?

geo Moskios: As humans, we are designed to 
walk, but we’re not designed to walk on a flat, 
straight surface—this is why getting outdoors, 
away from pollution and hiking are great ways to 
live as naturally as possible.

lbM: where locally do you love to hike?
gM: At the pearl we hike seven days per 

week. we have thousands of acres of wilderness 
here in Laguna, but i like hiking top of the world, 
Big Bend Loop and the Laguna ridge trail.

lbM: for those of us who are new to hiking, 
what are your tips for starting out?

gM: we always tell people to start slow, build 
a rhythm and slow down if you are out of breath. 
Breath is the most important thing. it should be 
smooth and even, and many people don’t take a 
deep enough breath. Breathe deeply down into 
your belly. 

lbM: How long should we be hiking for?
gM: most of our hikes at the pearl are about 

three to 3.5 hours. most people will hike about 3 
miles per hour. 

lbM: you’ve been hiking here for decades;  
so, what types of wildlife do you see on a day-
to-day basis? 

gM: there is so much wildlife out there. i’ve seen 
bobcats, coyotes, deer, rabbits and squirrels—and 
be careful not to step on snakes out there!

lbM: do you recommend hiking alone or with 
a buddy?

gM: i hike alone, but if you don’t know where 
you’re going, you should take someone with you 
and bring your cellphone. 

lbM: Any tips for what hikers should bring or 
wear when embarking on a hike? 

gM: i’m shocked that on a hot day hikers are 
dressed in black with no hat and no water—it’s 
absolutely crazy. it’s important to wear light-col-
ored clothing, pack plenty of water and [bring] 
something to eat. 

lbM: what types of shoes do you recommend?
gM: Breathable, lightweight hiking shoes. get 

them a full size bigger than what you normally 
wear, and make sure the width is correct.
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tRAiLBLAZiNG 
tooLS

Rough it in style with premium 
hiking gear from local outfitters.

By Somer Tejwani

Take a deep breath, and enjoy thousands of acres 
of Laguna Beach’s rugged wilderness on foot. But 
before you hit the trails, stock up on some of our 
favorite new accessories and clothing to keep you 
happy, healthy and hydrated. lbM

ATHLETA HIKING SHORTS 
at Athleta, Fashion Island  
(949-717-6650; 
athleta.gap.com)

RAEN OPTICS 
POLARIZED SUNGLASSES  
at Thalia Surf Shop,  
Laguna Beach (949-497-
3292; thaliasurf.com)

BPA-FREE BKR WATER BOTTLE  
at YogaWorks, Laguna Beach (949-
415-0955; yogaworks.com)

KEEN LIGHTWEIGHT HIKING SHOES 
at Sport Chalet, Laguna Niguel (949-
362-0342; sportchalet.com)

LULULEMON MOISTURE-WICKING 
RACERBACK TANK at Lululemon 
Athletica, Fashion Island (949-644-
9642; lululemon.com)
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MoViNG towARD MoDeRN
Laguna Beach-based interior designer Sheldon Harte shares his tips for creating a contemporary space. 

By Somer Tejwani

For more than 30 years, Sheldon Harte’s 
sophisticated interiors have ushered in a new tra-
dition of interior design, one that embraces both 
elegance and livability. Since founding Laguna 
Beach-based design firm Harte Brownlee & 
Associates in 1984, Sheldon has designed more 
than 200 projects across the United States, includ-
ing homes, yachts and planes with styles ranging 
from traditional to modern. Here, he explains the 
process of designing modern spaces that combine 
aesthetic appeal and accessibility.

laguna beach Magazine: What is the most 
challenging aspect of modern home design?

Sheldon harte: The most challenging aspect 
of modern home design is using things that are 
appropriate for the style of the home—not that 
you can’t mix things, but careful attention needs 
to be paid to how they are mixed.

lbM: How do you approach this type of design?

Sh: Some people prefer a more austere 
approach, while others want a more soft, contem-
porary look. It’s all about how you want to live, 
whether you like minimalist or a softer design 
that’s comfortable. I was asked to design a very 
architectural house in the desert, and the client 
wanted some very hard-lined architectural furni-
ture mixed with a hint of Art Deco. The occasional 
Deco piece softened the interiors. 

lbM: What is the first thing a homeowner needs 
to consider when doing an interior remodel?

Sh: Simplicity. The most successful modern 
designs are usually pure and simplistic in form.

lbM: What are some good decor options for 
those interested in modern design?

Sh: High contrast, like black and white, is a 
good decor option for modern homes. You could 
also pick up some of the color in the [home’s] art-
work and use it in the upholstery, like pillows. 

lbM: Can modern design be comfortable?
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Interior designer Sheldon Harte of Harte Brownlee & Associates embraces simplicity while staying modern.

Sh: Modern design can be comfortable. A 
clean-line sofa can still have a down back and 
down-wrapped seat. It doesn’t all have to be hard 
and sharp-angled. 

lbM: What’s one thing people probably 
wouldn’t realize about this type of design?

Sh: [People rarely realize] that details in mod-
ern design need to be executed with care and per-
fection. It’s easier to hide sloppy workmanship or 
non-perfect details in traditional things, but clean-
line modern designs require precision and quality. 
Also, sometimes people try to put inappropriate 
styles of doors or hardware in a modern home that 
would be welcome in a traditional home but just 
wouldn’t look good in a modern one. 

lbM: Any other tips you want to share?
Sh: Another way to soften a modern design 

or add interest is to use fabrics and furniture that 
are textural. Or, you can go [to] the other extreme 
and be entirely slick.
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SLeeK StyLe
Achieve both minimalism and 
comfort with these luxurious 

modern furnishings, all of which 
double as conversation pieces.

By Somer Tejwani

Don’t be intimidated by contemporary design. 
Whether you’re outfitting a blank canvas or 
adding subtle accents throughout your home, 
an infusion of modern style can help your 
space make a bold statement while remaining 
effortlessly approachable. lbM

BONE CHINA FLYING GULLS SCULPTURE at Areo,  
Laguna Beach (949-376-0535; areohome.com)

JAYDEN LOUNGE CHAIR at Modern Studio 
Furnishings, Laguna Beach (949-376-0103; 
modern-furnishings.com)

PRADO TABLE at Stark Home & Design Center, 
Costa Mesa (714-434-0630; stark-home.com)

ANTON CHAIR at 
Baker Knapp & 
Tubbs, Laguna Niguel 
(949-643-2073; 
bakerfurniture.com)

WILDWOOD TRIAD ACCENT TABLE at von 
Hemert Interiors, Laguna Beach (949-494-6551; 
vonhemertinteriors.com)
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oNe BABy At A tiMe
Laguna’s Early Intervention Program improves the quality of life for children with special needs. 

By Karlee Prazak

Every Wednesday, Catherine Hall arrives 
in the early morning at a building tucked away 
on Goff Street and begins her routine. She 
unlocks doors, powers up lights, brews coffee 
and tidies up baby-safe areas. Around 8:30 a.m., 
more volunteers and therapists begin to arrive, 
and Catherine lends a helping hand in any way 
possible. Catherine is the head coordinator for 
the Assistance League of Laguna Beach’s Early 

Intervention Program (EIP). The program 
works with babies with a variety of developmen-
tal problems—ranging from premature birth-
related symptoms to diagnosed cases of Down 
syndrome—and their families.

The program is a free resource and the only 
one of its kind in Southern California because it 
addresses developmental issues starting within 
the first year; most other programs start after 

the child is 12 months old. EIP’s volunteers and 
paid therapists begin working with babies typi-
cally starting at 3 months old and continue until 
they are ready to graduate the program, usually 
coinciding with their first birthdays. The pro-
gram is held Wednesdays from 9 a.m. to noon, 
and is funded by the Assistance League of Laguna 
Beach and its Turnabout Thrift Shop, located 
at 526 Glenneyre St. It features a series of six 
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The Assistance League of Laguna Beach’s Early Intervention Program provides group-based therapy for developmentally delayed infants. 
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interactive stations for parents and children to 
experience during the fi rst part of the morning. 
Then, babies are handed off to the care of vol-
unteers as parents meet with a family and mar-
riage counselor. At noon, it’s time to pack up, and 
Catherine says it’s up to the parents to use the 
tools the program provides to help their babies 
progress and build upon what they learn. In her 
37 years with the program, Catherine says she’s 
seen some remarkable families come through the 
Early Intervention Program of Laguna Beach.

laguna beach Magazine: What types of fami-
lies or people do you typically see in the Early 
Intervention Program?

catherine hall: Right now, we have a single 
mom, and we have a mom who’s a gynecologist. 
… We once had a family that was living in a car. 
… We see grandparents who come—we had a 
little gal who came for a while and her grandfa-
ther brought her every week. She was young and 
scared and had a lot to deal with, and her sweet 
grandfather came every week with her and his 
daughter. We see a little bit of everything. We see 
every age, every color; having a child with special 
needs, it’s [something] that can just happen to 
absolutely anyone.

lbM: Of the six stations, is there one that 
stands out as the most important?

ch: Personally, I think the most important 
activity is the parent session because I think 
that’s when parents get a grip on stuff. … [For 
children,] it varies from child to child and age to 
age. At the end of the year we hope that they’ve 
all got a little language—whether it’s sign lan-
guage or verbal … and if they’re [ready] to walk, 
that they are strong, sitting strong and maybe 
starting to pull up.

lbM: What made you stay with the program 
since its inception?

ch: I love babies. … There are different ways 
to approach volunteerism. You can write checks 
and go to luncheons and galas and stuff like 
that, and I am so not that type of person. … I 
found the Assistance League, and I said, “Wait a 
minute, there’s a program that helps babies and 
families, and I can work there? Sign me up.” It 
is so meaningful to the families. … Our families 
love the program; our families are strengthened 
by the program. LBM

simple
lifestyle for men & women

JBrand  •  Calleen Cordero  •  Alberto  •  Mason’s
S.D.H.  •  7FAM  •  Transit Par Such  •  Hudson

GoldSign  •  Vince  •  Bella Notte  •  Citizens

460 South Coast Highway, Laguna Beach, CA 92651 
Across from Hotel Laguna 

949.494.8100

WWW.SIMPLELAGUNABEACH.COM
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Psychologists have found that the whole 
“dogs-look-like-their-owners” phenomenon is 
actually true. In fact, a person on the street—like 
you or I—has a 50 percent chance of correctly pre-
dicting which dog belongs to which owner, simply 
by looking at photos of the two.

I took this to heart when choosing which dog 
to rescue two Christmases ago. Since it was going 
to be our sons’ dog, my husband and I decided it 
should be like them: light-colored, tightly shorn, 
and a creature who does his business when and 
where he’s told. So, imagine my surprise when 
out of the car jumped a Tanzanian wildebeest the 
color of an oil spill.

“I thought you were picking up the small one 
from the photo,” I gasped at my husband. “The 
sleeping one, curled up in a blond ball.” 

“She ran out first,” he said, pointing toward the 
kids, who were now riding her like a horse. “There 
was nothing I could do.”

It was raining that day, and for several days after 
that, so it took me a while to get a sense of Sally’s 
mini-me potential until she dried. With the excep-
tion of finding an extra nipple on her belly, noth-
ing about her appearance changed. She looked like 
the same rabid gnu, wet or dry.

I took her to get groomed the moment I could 
coax her back into the car. “I’d like you to shave 
her,” I told the woman behind the counter. “She 
needs a do-over.” And out I walked with high 
hopes for the daughter I never had.

When I picked her up, she looked exactly the 
same as she had when I dropped her off. The only 
difference was that now she smelled like a Glade 
PlugIn. “What happened?” I asked the groomer.

“She’s fine the way she is,” she said. And then she 
handed me a baggie with a Lego and half a candy 
cane in it: “Here, we found these in her armpit.” 

Exasperated, I took Sally to a second groomer, 
whom I told very clearly this time, “I’d like her to 

Pet-a-Porter
video
OCinSite digs deeper into the soft underbelly of 
coastal Orange County and brings the pages of 
Laguna Beach Magazine to life. We’ve even got 
it on video.

blogS
Sneak a peek behind that proverbial “orange 
curtain” and check in with our intrepid crew of 
bloggers for posts that are useful, entertaining 
and often provocative and inspiring.

get caught uP in the action
People come from all over the world to enjoy 
coastal Orange County and its many offer-
ings. In addition to its innate beauty and play-
ground appeal, OC is home to a keen, active 
and fun-loving citizenry. In other words, we 
like to keep busy, and the fact is, there’s no 
shortage of things to do around here. From 
the philanthropic to the hedonistic, the eclec-
tic to the annual, OCinSite has the line on the 
gigs that other media entities just don’t get. 
So check out our calendar (ocinsite.com/
calendar). Events and happenings are being 
added every day. Or sign up for The Weekly 
Lineup and have the latest crop of affairs deliv-
ered right to your email inbox.

By Sugar Mama

look more like me.” It was only then that I realized 
I was crying.

“Don’t worry,” she said, before sending me away 
with a hug.

Four hours and $120 later, Sally smelled like a 
blueberry pancake, with a rainbow of gingham 
bows threaded throughout her fur, tail to snout. 

“Are you supposed to be Dorothy?” I sobbed as I 
ripped the bows off in the car. “Is that what people 
think of me? Of us?”

Sally, happy to be alive and in the front seat, 
went to sleep with her head in my lap. It was then 
that I realized I had it all wrong. Unshaven and 
with a penchant for peppermint, this apple did 
not fall far from her tree. 

Since then, no one has ever mistaken who 
belongs to whom. And thanks to yet another year 
of fringe making a fashion comeback, it looks like 
hairy is the new black. LBM



A Full Week Celebration
of Artists Painting On Location, 

Community Events, 
Art Exhibits & Social Gatherings

Hosted by Aliso Creek Inn 
& Golf Course of Laguna Beach

Many of the events throughout the week 
are free and open to the public.  

Tickets to the lectures are $20 per person, 
which includes refreshments.

Collector’s Soirée tickets are $100 per person.
You can reserve your tickets 

today at 949-376-3635 
Or order online at 

www.lagunapleinair.org/tickets

      

15th Annual Laguna Beach 
Plein Air Painting Invitational

October 13-20, 2013

 lagunapleinair.org

Daniel Aldana (Irvine, CA)
Michael Alten (Los Angeles, CA)
Ebrahim Amin (Laguna Beach, CA)
Ken Auster (Laguna Beach, CA)
Garin Baker (New Windsor, NY)
Eric Bowman (Tigard, OR)
Carl Bretzke (Minneapolis, MN)
Gavin Brooks (Laguna Beach, CA)
John Burton (Carmel, CA)
Michele Byrne (Reading, PA)
Saim Caglayan (Kilauea, HI)
Hiu Lai Chong (Rockville, MD)
Josh Clare (Paradise, UT)
Jose DeJuan (Pasadena, CA)
Rick J. Delanty (Dana Point, CA)
Ken DeWaard (Viroqua, WI)
Mark Fehlman (San Diego, CA)
Mary Garrish (Merritt Island, FL)
Debra Huse (Costa Mesa, CA)
Thomas Jefferson Kitts (Portland, OR)
Paul Kratter (Moraga, CA)
Greg LaRock (Newport Beach, CA)
Joan LaRue (Tucson, AZ)
Richard Lindenberg (Novato, CA)
Clark Mitchell (Cotati, CA)
Michael Obermeyer (Laguna Beach, CA)
Rita Pacheco (Carlsbad, CA)
Camille Przewodek (Petalima, CA)
Robin Purcell (Danville, CA)
April Raber (Laguna Beach, CA)
Jeff Sewell (Costa Mesa, CA)
Michael Situ (Irvine, CA)
W. Jason Situ (El Monte, CA)
Bryan Mark Taylor (Lafayette, CA)
Elizabeth Tolley (Cayucos, CA)
Kim VanDerHoek (Orange, CA)
Wendy Wirth (Laguna Niguel, CA)
Jim Wodark (Orange, CA)
Jeff Yeomans (San Diego, CA)

Participating Artists:

October 13
Quick Draw at Treasure Island Park

Free Trolley Service at Aliso Creek Inn
October 14

Kid’s Paint Out & Plein Air Lectures
October 15

Tours Of Laguna Wilderness Parks 
& Plein Air Lectures

October 16
LCAD Next Generation Paint Out

October 17
Aliso Creek Inn Paint Out

October 18
Heisler Park Art Demonstrations

October 19
Collector’s Soirée “Coastal Chic”

at Aliso Creek Inn
October 20

Public Art Show & Sale
at Aliso Creek Inn

TICKETS:

October 13
“Quick Draw”

at Treasure Island Park
Open To The Public
Free Trolley Service

 

October 19
“Coastal Chic” 

Collector’s Soirée
at Aliso Creek Inn

Tickets Now On Sale 

October 20
Free Public 

Art Show & Sale
at Aliso Creek Inn
10 AM to 3 PM

  

SPONSORS: 
The Charles N. Mathewson Foundation / Lisa Argyros / Argyros Family Foundation / The Padma Group / Seawind Properties / City Of Laguna Beach / Donn Chickering / Cool Gear 
Kinsman & Kinsman / Festival Of Arts Foundation / Strada / The Irvine Museum / Urie Properties / National Charity League / Southwest Art / Plein Air Magazine / Fine Art Connoisseur

Laguna Beach Rotary / Laguna College Of Art & Design / Laguna Nursery / Randy Higbee Gallery 
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It’s Wednesday evening, and the tasting 
room at Noble Ale Works in Anaheim is begin-
ning to fill up. Owner Jerry Kolbly is making 
sure all the brewery’s moving parts are in tip-
top shape. He finally sits down to have a beer 
with his brewer, Evan Price, who’s sitting next 
to Matthew Olesh, the Placentia-based Bruery’s 
director of retail operations. The men sip from 
tall glasses, and the conversation rarely strays 
from topics related to the beverage they’re 
enjoying. It’s hardly an uncommon sight—
to see the key players from various Orange 
County breweries at one table, swapping sto-
ries and tricks of the trade. The breweries even 
share yeast and equipment, and regularly col-
laborate on special edition brews.

“In this industry, our competition is 
Budweiser,” Jerry says. “It’s never a competition 
[between OC craft breweries]; it’s cooperation. 
… We’re many years behind what San Diego 
is doing, and in order to get there, we have to 
work as a team.” 

The craft beer scene in OC is just on the 
verge of exploding, with seven of the county’s 
nine breweries (distinguished from brewpubs: 
restaurant-breweries that brew beer primar-
ily for sale in their restaurants) opening in the 
past five years. And the recent growth reflects 
a national trend; according to the Brewers 
Association, the craft brewing industry grew 
15 percent by volume in 2012, with more than 
400 breweries opening in the country last year. 
Locally, the growth shows no sign of slowing: 
More breweries are slated to open in OC this 
year, and local brewers agree that craft beer is 
here to stay.

firSt breWS
While Irvine’s Bayhawk Ales (opened in 1994) 
and San Clemente’s Left Coast Brewing Co. 
(opened in 2004) are OC’s oldest breweries, 
both are producer-breweries that brew for 
other companies. Left Coast did not open a 
tasting room to the public until this year, and 
Bayhawk still lacks a tasting room. Instead, two 
other breweries are credited with kick-starting 
the recent craft brew movement in OC: The 
Bruery, which opened in 2008, and Bootlegger’s 
Brewery in Fullerton, which followed just a few 
months later.

Crafting  
an empire  
Orange County begins to make its mark on the craft beer market.
By Linda Domingo

Noble Ale Works, one of north county’s many craft breweries, opened in Anaheim in 2010.
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Clockwise from 
top: The Bruery in 
Placentia; Cismontane  
Brewing Co. in 
Rancho Santa 
Margarita; fresh 
grains at Cismontane 
Brewing Co.

“Back then, [The Bruery and Bootlegger’s] 
were it—there wasn’t much else,” explains 
Benjamin Weiss, The Bruery’s director of mar-
keting since the company’s beginnings. “As a 
5-year-old company, now we’re the old guys on 
the block who people call for advice when they’re 
starting breweries.” 

He adds that as one of the first breweries to 
open in the area presented unique challenges, 
including navigating health codes that were 
made for food processing facilities rather than 
for breweries. “A lot of the governmental agencies 

Despite the industry’s growth, Jerry says that 
opening Noble in 2010 was still a long and dif-
ficult process, taking twice as long and twice as 
much money as he initially anticipated. But that 
extended process is slowly changing, as more 
facilities open and the community and govern-
ment organizations become more knowledge-
able about beer. Jerry notes that Anaheim Mayor 
Tom Tait is a craft beer advocate who has been 
trying to attract more breweries and beer lov-
ers to the city with initiatives like the OC Fest of 
Ales, an annual beer festival that took over the 

didn’t really know what they were looking for,” 
he says. “They would come in and say, ‘You can’t 
do that; that’s against health code.’ And then we’d 
say, ‘If we don’t do that, we can’t brew beer.’ And 
then they’d go, ‘Oh, I guess that’s OK then.’ It was 
a big learning curve.”

Patricia Barkenhagen, Bootlegger’s co-owner  
and one of the few women in what seems to be a 
boys’ club of brewers, echoes Benjamin’s experi-
ence: “It was unfamiliar territory. It was a little 
bit of a struggle just opening up, but back then, 
people didn’t really know what craft beer was.”
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city’s Center Street Promenade for the second 
time in September.

alcohol by voluMe
Breweries have gained a foothold in north 
county, a region easily accessed via multiple free-
ways—which may explain the area’s continued 
popularity as a destination for breweries and 
craft beer aficionados. South county, however, 
has seen slower growth, with only one brewery, 
Cismontane Brewing Co., opening in the past 
five years. The small distributor, which opened 
in 2010, is tucked away in a shopping center 

in Rancho Santa Margarita, and owner Evan 
Weinberg explains that even though the brewery 
sees some business from south county, most of 
its distribution is in Los Angeles.

“It’s kind of weird being one of the only pro-
duction breweries in south Orange County,” 
Evan says. “Traditionally, south Orange County 
has been really wine-centric. Beer’s always been 
the ‘other’ thing that people drink. … When we 
first started, we couldn’t get an account in south 
Orange County to save our lives.” But Evan fore-
sees change, especially because a handful of south 
county restaurants recently have shown support 
of the movement. 

“It’ll happen,” he adds. “It’s just a matter of 
time before people start to figure it out. I think 
when people have a good craft beer, it kind of 
changes their perspective forever.” 

Small batch, OC-brewed beer is steadily gain-
ing a following not only among young people 
looking for the newest trend or most unique 
flavors, but with consumers of all ages who are 
increasingly attracted to artisanal and local 
products. “The whole food industry is going 
fresh, local, handmade—the whole concept 
behind craft,” Benjamin says. To that end, many 
OC breweries offer beers that are locally exclu-
sive, or only available in their tasting rooms. The 
Bruery’s oak-aged American red ale, Loakal Red, 
is only distributed in OC; likewise, Bootlegger’s 

drinking local
OC brewers agree that although the popularity 
of craft beer in south county isn’t at the same 
level as it is in north county, interest continues 
to grow, with some restaurants in town support-
ing the movement by offering exceptional craft 
beer selections. Noble Ale Works owner Jerry 
Kolbly explains, “I tell [business owners] all the 
time: if you do this, you have to stick to it. … The 
community will get into it … and everyone starts 
talking about it. … Stick to your guns.” The fol-
lowing Laguna Beach restaurants offer some of 
the town’s best craft beer selections on tap:

LA SIRENA GRILL (SOuTH LAGuNA) 
(949-499-2301; lasirenagrill.com)

ROCK’N FISH 
(949-497-3113; rocknfishrestaurants.com)

WINE GALLERy WINE BAR & KITCHEN  
(949-715-8744; winegallerylaguna.com)

NEAPOLITAN PIzzERIA & BIRRERIA  
(949-499-4531; nealaguna.com)

Brewers at The Bruery approach craft beer from a scientific perspective.The taps at Noble Ale Works often feature beers made in collaboration with nearby breweries.

Cismontane Brewing Co. owner Evan Weinberg
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As the craft brew scene in Orange County grows, the area is becoming a top destination for beer lovers.

beSt of the breWS
While most craft brewers will encourage beer 
drinkers to try as many types of beer as they can, 
here are some must-try brews that are putting 
Orange County craft on the map. Some are sea-
sonal or extremely limited production, so check 
the breweries’ websites or call about availability.
ANAHEIM BREWERY: Anaheim 1888
BAYHAWK ALES: Zappa Brews Nelson IPA
BOOTLEGGER’S BREWERY:  
Knuckle Sandwich double IPA
THE BRUERY: Black Tuesday barrel-aged stout
CISMONTANE BREWING CO.: Zythos IPA
LEFT COAST BREWING CO.:  
Hop Juice double IPA
NOBLE ALE WORKS:  
Naughty Sauce golden milk stout on nitro
OLD ORANGE BREWING CO.: 
Street Fair summer ale
VALIANT BREWING CO.: Veranda French ale

beer is only available in Southern California. 
“Our whole thing is ‘drink fresh, drink local,’ ” 
Patricia says. 

Another treat for the craft breweries’ commu-
nities is the common practice of pilot brewing—
essentially conducting small-scale experiments. 
“We allow our staff to express themselves,” 
Patricia explains. “If they ever want to try a test 
batch, we’ll do a small one here, and then we’ll 
present it in our tasting room. If it does well, we’ll 
scale it up.” 

a long Shelf life
This isn’t the first time the craft beer industry has 
experienced a substantial bump—in the 1990s, 
the United States saw huge growth in the sec-
tor with hundreds of breweries opening, only to 
shutter in the second half of the decade. Rather 
than minimize the movement this time around 
as a mere fad, however, the OC brewers agree 
that the recent growth is more organic, with a 
focus on quality rather than quantity. Many of 
the brewers have been passionate about beer 
since they were old enough to drink, and their 
decisions to open breweries stemmed from a love 
of craft beer rather than the desire to hop on a 
moneymaking bandwagon. 

“Now, we’re meeting kids in their early 20s 
that have never had Budweiser,” Evan says. “They 
don’t even know what it tastes like. The craft beer 
movement is here to stay.”

Additionally, craft beer is now more accessible 
than ever—brewery doors are wide open to neo-
phytes and connoisseurs alike. “Our staff are all 
Cicerone Beer Server certified, so they have the 
knowledge,” Patricia says. “You can come in and 
ask questions. … You don’t have to know beer. 
That’s what we’re here for.” 

Publications such as Beer Paper LA, which 
covers both the LA and OC craft beer scenes, 
websites including occraftbeer.com and docu-
mentaries like “The Art of Beer”—a short film 
viewable on the Internet about the impact of 
craft beer on Southern California, featuring a few 
OC bars—are taking note of and documenting 
the impressive rise of the craft brew in our own 
front yards.

“I’m glad to be in Orange County—I’m glad 
we’re creating a scene here,” Jerry says. “San 
Diego’s got enough scene down there. … I really 
feel that we—along with the other few brew-
eries—are going to be the ones, 10 years from 
now, that started it. We’ll be the first ones out 

of the gate.”
Also characteristic of the current movement is 

the collaborative spirit of the craft breweries, who, 
in OC, seem to unanimously agree that they’re all 
in it together to grow the scene and make Orange 
County a craft beer destination alongside places 
like San Diego and LA. Some breweries, like 
The Bruery, have even gotten together with oth-
ers to make special edition, collaborative beers. 
“Imagine Toyota calling Honda and saying, ‘Hey 
man, we make cars. You also make cool cars. We 
should do a car together.’ That’s what it is. … It 
makes no sense to me,” Benjamin says. “I’m sure 
[with] big breweries, it’s another world. But with 
craft beer, we’re all best friends.

“Craft beer is … like 6 or 7 percent of the 
entire beer market,” he adds. “Most of it’s Bud, 
Miller, Coors or imports. So, drink any craft beer. 
Craft beer drinkers tend to be pretty promiscu-
ous as it is. … We all just hang out and drink each 
other’s beer. The more, the better.” LBM
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Orange County-based designers have stayed close to home  
while making an impression on the fashion landscape.

BY Karlee PraZaK

The action sports industry arguably put Orange County’s southern coastal region 
on the map as a major fashion hub. A slew of internationally recognized surfwear brands, 
including Quiksilver, Volcom, Hurley, Billabong and Vans, all got their starts in the area. Since 
then, they’ve grown into multimillion-dollar corporations capable not only of selling clothing 
to a niche clientele, but of assembling powerhouse teams of sponsored elite athletes. 

While action sports may have given Orange County an edge over its sartorial competitors, 
sportswear brands represent only a portion of the area’s expansive apparel industry. In fact, it’s 
become increasingly common to see ready-to-wear and even couture designers resist the pull to 
base their brands in urban metropolises like Los Angeles and San Francisco, and instead settle 
farther south.

Laguna Beach Magazine scoured Southern California to compile an eclectic sampling of six 
of the most promising designers and companies that have bucked tradition in favor of setting 
up shop in the heart of Orange County.
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Luxury is a priority for custom menswear 
designer Mark Pomerantz. Mark, who com-
bines training in business entrepreneurship 
with a degree from New York’s Fashion Institute 
of Technology, considers his brand a fashion 
house—and rightfully so. After spending time 

Mark Pomerantz
COMPANY: Mark PoMerantz
BASED IN: newPort Beach
RESIDES IN: Laguna Beach

working for major names like Giorgio Armani, 
Valentino, Yves Saint Laurent and Calvin Klein, 
Mark channeled his expertise in June 2010 to 
unofficially launch his eponymous line. Since 
then, he has created bespoke garments for a 
range of private clients whose names remain 
too high-profile to share.

An undeniable attention to detail pervades 
Mark’s menswear, which he manufactures 
from a Newport Beach-based studio tucked 
away in a business park near John Wayne 
Airport. His pieces can be customized by color 
or cut—peak lapels, notch lapels, patch pock-
ets—and accessorized by his signature pocket 
squares and ties. At the base of his designs 
are sumptuous fabrics, many sourced from the 
170-year-old mill of the elite, Dormeuil.

“When I sit down and design a new season 
or a new line, … I don’t see anything besides 
[what] I want: this type of feel, this type of tex-
ture or this type of weave, and then the colors 
start to fall in,” Mark explains. “I’m drawn to 
textured fabrics with unique blends.”

Even his suit buttons are meticulously cho-
sen and applied: He selects the most durable 
variety—made from shell—and methodically 
alters the individual button’s shape, size 
and texture so that it remains chip-resistant 
despite handling. “That is the pursuit of … 
luxury,” Mark says of his work. “That’s why 
guys want to come back here and use their 
discretionary income.”

This up-and-coming entrepreneur admits 
he won’t be content until he controls every-
thing in-house, from artisans to fabric mills 
and silk mills for his ties. He has his sights 
set on one day seeing his clothing hang on 
the racks of retailers like Bergdorf Goodman, 
Neiman Marcus, Wilkes Bashford and 
Barneys New York.

“The reason I got into the business was 
so I could not just put my mark—no pun 
intended—on clothing, but to grow a global 
luxury goods brand,” the designer says. “I’m 
always inspired by luxury. … I really want to 
be in the conversation when somebody says, 
‘What makes this the best?’ Mark Pomerantz 
can make it better or makes it the best.”  
(markpomerantz.com)
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SKIN CARE INNOVATION AT SPA GAUCIN

We invite you to experience the new spa and salon menu from 

Spa Gaucin, at the St. Regis Monarch Beach, featuring luxurious 

new massages, sophisticated anti-aging facials, and healing nail 

treatments sure to exceed expectation. View the complete spa menu 

at SpaGaucin.com or call (949) 234-3367 to book your appointment.

www.SpaGaucin.com

One Monarch Beach Resort, Dana Point

Reservations: (949) 234-3367
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Can you double-check the credit here? the 
credit info Word file says Chad Mellon took 

the Roark photo, but the photo file name 
starts with THP like the other one by Trever 

Hoehne...

-- Trever took this after rescheduling issues

Oday Shakar
COMPANY: oday shakar
BASED IN: Costa mesa

RESIDES IN: laguna beach

A vacation to Baghdad seemingly took a 
turn for the worse when Oday Shakar was 
detained and barred from leaving the coun-
try. But instead of becoming a nightmare, 
the trip redirected Oday’s trajectory after 
his aunt recognized his talent for sketching 
women’s fashions.

“It was a really strong life experience,” Oday 
explains. “What at the time seemed like a bad 
situation ended up becoming a really positive 
experience and shaping who I am.” 

By age 12, he recognized fashion as a seri-
ous passion; a year later, after attending a 
couture fashion show hosted by Lebanese 
luxury designer Elie Saab, the adolescent 
Oday began to consider his passion a calling. 

Now, at 31, he masterfully combines high 
fashion couture with Iraqi art-inspired colors 
and textures, as evidenced by his first full line 
launched in 2009. His signature style, made 
famous by Sandra Bullock at the 2010 MTV 
Movie Awards, is a figure-hugging sheath 
with a draped back. Its fabric features com-
plex patterns of embedded crystals on a silk 
base, and many of Oday’s dresses also come 
lined with a second layer of charmeuse. 

Before his beaded textiles even touch the 
silk canvas for drape work, they’re immortal-
ized in hundreds of sketches. Oday draws 
inspiration from the creations of his favorite 
designers (Saab, Alexander McQueen and 
Valentino Garavani) and the vintage glamour 
of Hollywood’s Golden Age. “[My collection] 
is a lot of classic lines, and … I’m always told 
it looks like a modern-day old Hollywood,” 
Oday says of his gowns. 

More than anything else, he is motivated 
by the world around him, and in particular by 
the needs of women. “Most of my collections 
find inspiration from something difficult in life 
that you can overcome and become stronger 
from,” he says. “I’m inspired by inspirational, 
strong women. … Whenever I design some-
thing I’m always thinking, ‘How is this going 
to make her feel confident and sexy and beau-
tiful in a timeless way?’ ”

Oday’s supporters include Regina King, Teri 
Hatcher, Dianna Agron and Kimberly Perry of 
The Band Perry. His clothing is featured exclu-
sively at Neiman Marcus, but he hopes to 
penetrate the Middle Eastern market, which 
he claims is full of women who love to dress 
up. (odayshakar.com)
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Mother-daughter duo Marie and Kelly Gray are 
hardly strangers to the fashion industry. As 
the co-founder (Marie) and former CEO (Kelly) 
of Irvine’s St. John, they practically pioneered 
the advent of Orange County-based manufac-
turing. But recently, the pair has traded tradi-
tional knitwear for a more contemporary, edgy 
collection—cleverly titled Grayse (pronounced 
“grace”)—that Kelly describes as the result of 
a “synergy” between the two women.

“We were just dabbling a bit,” Kelly recalls 
of the line’s humble beginnings. “We hadn’t 
really worked together creatively in maybe 
seven years, and the dynamic of the relation-
ship had definitely changed. It was exciting 
to see the little ideas we came up with—one 
idea turned into two and two turned into a 

dozen and pretty soon we had a collection.”
Grayse was originally intended to be an 

eveningwear collection, but morphed into a 
more varied line once the women initiated 
the production process. A range of patterns 
and textures converged to reflect the styles of 
both Marie, who is more of a sketch-oriented 
designer, and Kelly, who takes a hands-on 
approach to the process by handling and piec-
ing together fabrics. 

“I’m more of the person who paints the 
walls in the house, where Mom does the 
crown molding,” Kelly explains.

When asked to describe the brand’s imag-
ined clientele, Kelly picks actress Minka Kelly 
and local reality television star Gretchen 
Rossi. “The silhouette I always imagine is a 

denim bottom—whether it be white or black 
or actual true denim—with a very dressed-
up top,” she says. “[The woman who wears 
Grayse] wants to be dressed up, glamorous, 
but not overkill.” 

Before the line can be sold at retail locations 
including Neiman Marcus, Saks Fifth Avenue 
and Bloomingdale’s, Marie and Kelly carefully 
produce and analyze samples in a “small but 
powerful” workroom in Costa Mesa. “Some 
days it’s exciting, and some days it’s exasper-
ating,” Marie says. 

“In terms of being able to design with a little 
bit more personal commitment to every style, 
it’s a lot of fun,” Kelly adds. “Realistically there 
shouldn’t be anything in the collection that 
one of us wouldn’t wear.” (mkgrayse.com)

Marie and Kelly Gray
COMPANY: Grayse

BASED IN: Costa Mesa
RESIDE IN: IrvIne and Corona del Mar, respeCtIvely
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The trend of sporting colorful, patterned 
socks has grown steadily since early 2010, the 
year Tim Morse and Iva Pawling co-founded 
the sock-centric company Richer Poorer. The 
company’s signature blend of combed cot-
ton, polyester, nylon and spandex—designed 
to achieve an ideal balance of softness and 
functionality—took nearly four months to per-
fect, but quickly gained a dedicated following.

Now in its third year of production, Richer 
Poorer has expanded to ship its products 
across the U.S. as well as to international mar-
ketplaces such as Canada, Australia and Japan. 
Tim and Iva are gearing up to launch a line of 
wool socks in time for the holiday season, as 
well as additions to their sport and women’s 
lines, and an all-new children’s collection. 

They find inspiration in a range of aesthetic 

resources, from tribal patterns to graduated 
color schemes, and are known to comb vin-
tage stores in Los Angeles and flea markets 
in Brooklyn, N.Y. Tim and Iva credit their 
brand’s success to collaboration with the 
company’s creative director, graphic designer 
Joe Tornatzky. “I think [that approach is] why 
we had patterns that stood out from the very 
beginning and allowed us to make a stamp in 
the marketplace different from what everyone 
else was doing; it’s because of the fact that 
it came from a graphic perspective—what’s 
very visually pleasing, rather than what makes 
a ‘good sock,’ ” Tim says.

“With our patterns, we really focus on giv-
ing a unique offering that’s our interpretation 
of trends, … and the way the colors are put 
together on the socks is a very methodical 

thing—we don’t just throw the colors together,” 
Iva explains of the design process. 

Richer Poorer’s signature socks have been 
spotted on celebrities like Justin Timberlake 
and Justin Bieber; even Will Ferrell recently 
snagged a pair in San Francisco. The brand can 
be found locally at Bloomingdale’s, Nordstrom 
and American Rag Cie, as well as online. In the 
future, Richer Poorer hopes to conquer under-
wear, scarves and belts, among other offerings.

“When we started this company, even 
though we’re based in Orange County, our 
aspirations were to look at it from a contem-
porary fashion perspective,” Tim says of their 
approach. “How do we be an aspirational 
brand, like a Ralph Lauren or a John Varvatos? 
… We’d like to aspire to be somebody like 
that.” (richer-poorer.com)

Tim Morse and Iva Pawling
COMPANY: richer poorer

BASED IN: capistrano beach
RESIDE IN: capistrano beach and laguna beach, respectively
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Sitting down with the Roark Revival crew—
founder and creative director Ryan Hitzel, 
marketing director Brandy Faber, sales direc-
tor Mike Mechling and retail/marketing direc-
tor Ryan Sirianni—is an adventure in itself. 
But at the end of the day, that’s what Roark 
Revival is all about: the revival of adventurism 
and storytelling.

Since its debut in 2010, Roark Revival has 
grown into one of the most well-received 
action sports brands to hit the OC marketplace. 
Each collection produced by the company is 
seen as an opportunity to share the story of a 
different exotic location toured by the brand’s 
mythical figurehead, Roark. The mascot, 
inspired by Howard Roark of Ayn Rand’s “The 
Fountainhead,” fictitiously touches, uses, 
sees or experiences every item featured in 
each line. For example, the knickknacks fea-
tured on the brand’s Bali High T-shirts repre-
sent objects discovered in Roark’s pockets 
following an Asian expedition.

“We’ll research wherever we track Roark 
down and be inspired by what we find,” Ryan 
says. “We’ll be inspired by … not only the 
place, but by really the adventure we’re on.” 
After each international adventure, the Roark 
team conceptualizes the line by compiling 
fabric patterns, sketches, color palettes and 
stories, which later are shared on the compa-
ny’s website to explain individual looks. 

Storytelling aside, the collection is com-
posed of stylish pieces that continuously 
redefine the boundaries of recreational mens-
wear. “We like to say you’d be just as com-
fortable wearing our clothes in an Argentinian 
holding cell as you would be if you were at 
the Sydney Opera House,” Ryan explains. “It’s 
a timeless approach with some adventure-
inspired details, but at the end of the day, it’s 
hopefully designed well enough so you could 
actually look pretty nice if you wanted to.”

Roark’s most recent collection, Camp Tokyo, 
features pieces that are made with heavier, 
warmer fabrics inspired by the Japanese capi-
tal’s climate. These pieces and more can be 
found at 150 retail stores, including locally at 
Laguna Surf & Sport, Costa Mesa’s Surfside 

Sports and Huntington Surf and Sport.
And according to Ryan, Roark’s expansion 

has just begun. The brand recently broke into 
the coveted East Coast market, and hopes 
to maintain its momentum later this year by 
hitting the shelves in Australia, Europe and 
Japan. (roarkrevival.com)

Ryan Hitzel
COMPANY: roark revival

BASED IN: san juan capistrano
RESIDES IN: laguna beach
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To find out what happens when Gucci’s sen-
suality meets rock ‘n’ roll attitude, just take a 
look at Laguna Beach-based designer Deborah 
Drucker’s debut collection. The daughter of a 
former Gucci timepiece designer and the wife 
of Stray Cats bassist Lee Rocker, Deborah 
considers her foray into fashion the result of 
a natural progression. “I worked for my father, 
then I was a wife, [then] I raised my kids and 
now was the right time for me to pursue my 
passion for design,” she explains. 

Tongue-in-cheek and rocker-chic, Deborah’s 
designs juxtapose classic silhouettes—pencil 
skirts, tailored jackets, tie-front blouses and 
cropped trousers—with contemporary cre-
ations like The Betty, a knee-length dress with 
a fitted bodice and a full skirt that Deborah 

envisions Lucille Ball wearing. Each piece 
features Deborah’s signature details, which 
include self-made animal prints and custom 
hardware (think skull-shaped zipper pulls). 

Her commitment to exceptional detailing 
extends to all aspects of production. “I appreci-
ate deconstructed [pieces] and am a huge fan 
of Rick Owens, but for me and what I do, it is 
about finessing the finish,” Deborah explains. 

According to Deborah, the foundation for 
each piece begins with the fabric, which she 
chooses based on rudimentary sketches and 
color palettes. She’s particularly drawn to 
delicate fabrics such as silk charmeuse, tropi-
cal weight gabardine, silk chiffon and Italian 
lambskin leather, which can be seen in her 
current line.

The line—her first—can be found exclu-
sively at A’Maree’s in Newport Beach and 
Shari’s Place in Greenvale, N.Y. “The vision 
[for the collection], in my mind, was sort of 
traditionalist with an unexpected twist,” she 
says. “Perhaps equivalent to the guy who 
loosens his tie at the end of a long day, has a 
shot of bourbon and the fun side comes out.”

In the future, she aspires to be carried in the 
“top 10 finest boutiques in America” and main-
tain a commitment to the highest quality of 
stateside production. “I do not want to [expand 
to the point of manufacturing] overseas,” she 
comments of the company’s future. “I would 
like to stay a ‘made in America’ brand, so if we 
need to grow slower, then that is how we will 
go.” (deborahdrucker.com) LBm

Deborah Drucker
COMPANY: deborah drucker inc.

BASED IN: laguna beach
RESIDES IN: laguna beach
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WearaBLe art
Local jewelers create exquisite pieces inspired by Laguna Beach’s seaside setting.

By Kat Ernst | Photos by Jody Tiongco

Floral pendant by 
Karin Worden

From the nearly 7 miles of shoreline to the fluidity of the pulsing surf and the rugged 
terrain of the canyons, Laguna Beach’s picturesque coastal environment constitutes something of a 
muse to local artists of all kinds. Jewelry designers are hardly exempt to the area’s allure. In Laguna, jew-
elers are lucky to have not only a fountain of inspiration but also the support of an artistic community 
with ample shops, galleries and festivals to display their finished pieces. 

Laguna Beach Magazine consulted several locally based jewelers to better understand how their 
idyllic surroundings influence the creative process. Unsurprisingly, these designers unanimously cited 
nature as the primary inspiration for the remarkable pieces they produce. 
AdAm Neeley 
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A childhood habit of rock collecting in his home 
state of Colorado led an adolescent Adam Neeley 
to jewelry making. He maintains fond memories 
of his early experience in the industry: “I did my 
first show in Telluride, Colo., when I was 14,” 
Adam says. “daryl Hannah bought a piece; we 
sold out within a couple of hours the first day!” 

After attending the graduate gemologist pro-
gram at the Gemological Institute of America in 
Carlsbad, Calif., Adam embarked on an adven-
ture to Florence, Italy, where he enrolled at the 
famed Le Arti Orafe Contemporary Jewellery 
School & Academy. Since graduating from the 
academy, he has built a career as a fine jeweler, 
opening shops in Laguna Beach in 2006 and 
San Francisco in 2012. 

Adam’s pieces evoke the movement of the 
ocean—swirling metals ensconce delicate pas-
tel pearls and boldly colored gemstones. He 
recently debuted a men’s collection, vibe, which 
reimagines rings, cuff links and dog tags in sleek, 
contemporary shapes. “This is inspired by the 
Southern California guy,” he explains of the line. 

While in Italy, Adam developed Spectra gold, a 
singular technique that he deems his “specialty.” 
The process, which must be done by hand and 
is exceptionally labor-intensive, alters the color of 
gold to create a graduated sheen on pendants, 
rings and earrings. “It creates an ombre effect; 
[the gold] goes from a 24-karat rich yellow to a 
cool 9-karat white gold,” he says. 

Adam integrated Spectra gold into his award-
winning South Sea Glow pendant, a delicate 
configuration of sloping gold and pearls of vari-
ous sizes. In 2013, the pendant was inducted 
into the permanent collection of the Smithsonian 
Institution. “This piece is one of my most iconic 
pieces,” Adam explains. “I find inspiration for 
pieces like this from nature’s curves and clean 
forms.” (adamneeley.com) Adam Neeley incorporates colored pearls and gemstones into many of his designs.  

adam neeley
OWner anD DeSigner,  
aDam neeLeY fine art JeWeLrY
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Lance Heck’s 

pieces reflect 

the tradition 

of Old World 

jewelry making 

techniques. 

A native Southern Californian, Lance Heck was 
raised by an artistic mother and a father who had 
a deep love of the outdoors. Naturally, he devel-
oped an appreciation of the arts that remains 
influenced by the native landscape. After earning 
degrees in fine arts and gemology, Lance landed 
an apprenticeship with master jewelry craftsman 
Jim Grahl. Upon turning 18, he was admitted as 
an exhibitor into the Festival of Arts; nearly 30 
years later, he continues to display his pieces at 
the annual festival.   

Lance mainly works with yellow gold but also 
incorporates platinum and silver into his pieces.  
His obsession with fine craftsmanship reflects Old 
World tradition. “I work in 18-karat [gold], which 
is more of a European standard,” he says. “I put 
a lot of these traditional skills of jewelry mak-
ing together with modern design.” That modern 
design primarily entails geometric shapes, avant-
garde cuts, and exaggerated bands and settings. 

Like many artists in Laguna Beach, Lance 
enjoys spending time outside of the studio bik-
ing, hiking and surfing. Of his aptitude for out-
door activities, he explains, “It’s a good stress 
reliever, and it’s good to get a little inspiration 
and break from the tedious demands of being a 
jeweler.” (lanceheck.com)

lance heck
OWner anD DeSigner,  
LanCe HeCK DeSign
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A stone collector since 

childhood, Lorraine 

Hornby frequently works 

with minerals like quartz, 

pyrite and labradorite. 

Inspired by a mother who dabbled in media rang-
ing from knitting to ceramics, Lorraine Hornby 
cultivated a love of the arts from a young age. 
“I learned to sew first; I used to make my own 
clothes as a child,” she says. Later, she became 
attracted to stone collecting in her own backyard. 
Now recognized as an established designer, she 
shows her work at the world-renowned Sawdust 
Art Festival. 

Lorraine’s collection, called Studio 44 Jewelry, 
embraces contemporary style, unstructured 
form, and muted stones and minerals like fresh-
water pearls, quartz, pyrite and labradorite in 
asymmetric settings. “The fact that there are a 
lot of beautiful things that can be dug up out of 
the earth, or produced by an oyster, is stunning,” 
she explains of her materials. “Nature just gives 
them to us.” 

Though Lorraine’s loyalties lie with yellow gold 
and silver, she typically hammers and folds both 
metals to create textured finishes. She also spe-
cializes in fabrication, a technique that refers to 
the manipulation of metals. “The pieces are done 
as lost-wax castings, which is fun because you 
take a piece of wax and carve your design out 
of it,” she explains. “It’s like … a mini sculpture. 
Some of my customers are architects, and they’ll 
admire the jewelry just because of the structure 
and design.” (studio44jewelry.com)

lorraine hornby
DeSigner, 
StUDiO 44 JeWeLrY
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Karin Worden’s nature-oriented designs typically include floral elements.

karin worden
OWner anD DeSigner, 
SiLVer BLUe & gOLD

Growing up in the concrete jungle of downtown 
Boston, Karin Worden rarely had the opportunity 
to experience the overwhelming beauty of nature. 
Upon arriving in Laguna Beach, she immediately 
began to draw inspiration from the environment’s 
botanical wonders. 

Her pieces—designed in a variety of floral 
shapes—incorporate sterling silver, gold and 
unusual stones such as Namibian blue chal-
cedony. She showcases these pieces in her stu-
dio, the aptly named Silver Blue & Gold, which 
opened spring of 2010. “I opened it after six 
years of working out of my art studio in Laguna 
Canyon,” she says. 

Before opening her studio, however, she 
sold her work at craft shows, like the American 
Craft Council show in Baltimore, Md., and the 
Washington Craft Show in Washington, D.C. In 
the summers, Karin sold at the Fesival of Arts 
in Laguna Beach. During those years, she met 
some great jewlers who were working by hand, 
one piece at a time. “I thought it would be great 
to introduce those small-scale collections to my 
clientele here,” she says. “[My philosophy was] 
since you love my jewelry, let me show you this 
other artist you will surely love, too.” 

At the Laguna Beach-based location, Karin 
presents not only her own work but also the 
work of several other international jewelers. She 
oversees a range of both logistical and creative 
duties at the studio, and even offers instructional 
workshops to those who are interested in creat-
ing their own pieces. “In addition to managing 
day-to-day operations and marketing, I produce 
a line of jewelry and complete custom orders in 
our on-site studio, which also offers one-on-one 
lessons,” Karin explains. 

Recently, she has been experimenting with 
different methods, including forging and photo 
etching, which creates one-of-a-kind detailed 
textures. “Using a photograph that I took, I’m 
able to do a photoresist process etched with an 
acid into a plate, then I use this plate to get the 
textures I use in many of my pieces,” she says of 
her technique. 

Karin’s coastal surroundings, which she regu-
larly explores while hiking, continue to influence 
her work. In addition, she finds inspiration in 
her materials. She explains, “I’m really using 
the metal and the process of goldsmithing as a 
source of inspiration.” (silverblueandgold.com) 
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Rock Martin custom Jewelry specializes in pieces that incorporate rare and hard-to-find gems.

Michael Mcfadden’s father-in-law Rock Martin 
opened Rock Martin custom Jewelry’s current 
forest avenue location in 1972. though Rock 
retired in 2005, he continues to create pieces 
as an independent jeweler; meanwhile, Rock’s 
daughter heather Mcfadden and son-in-law 
Michael Mcfadden have assumed control of the 
business’ days-to-day operations. 

a local institution for more than 40 years, Rock 
Martin custom Jewlery takes pride in offering 
custom pieces that are created during a meticu-
lous design process. after compiling sketches of 
the pieces, the shop’s master jeweler and gold-
smith carves wax models using a process that 
is thousands of years old. the wax models are 
affixed to a rubber base inside a metal flask, 
where a plaster and fiberglass investment is then 
poured around the wax inside the flask. after the 
models dry for several hours, they’re placed in a 
burnout oven to cook for an additional 12 hours.  

consistently evolving, Rock Martin custom 
Jewelry’s style can range from vintage to con-
temporary based on the client’s preference. “My 
most successful [pieces] are retro/vintage-look-
ing but with a modern feel,” Michael says. “But 
at the same time, we can do just modern.” 

the jeweler is known for its use of rare and 
unique gems. “we like to use exotic gems from 
all over the world,” Michael adds. “we use types 
of collector gemstones that many people haven’t 
heard of.” examples include a 4.66-carat oval 
cut Burmese peridot in a 14-karat white-gold 
band and a 10.23-carat african pink tourmaline 
set in a square shank. (rockmartinjewelry.com)

michael mcfadden
DeSigner, 
rOCK martin CUStOm JeWeLrY
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Necklaces by Sean Miller (left) and father dan Miller 

In 1978, dan Miller Jewelry opened in a historic 
landmark building in downtown Laguna Beach. 
Now, after 35 years of residency, the jeweler has 
moved to a new showroom just around the cor-
ner and a half a block away. 

using diamonds, colored pearls and rare 
gemstones—typically set in platinum, 14- and 
18-karat gold—dan creates custom jewelry that 
is entirely unconventional in style. His coveted 
pieces have stolen the spotlight at the Festival of 
Arts for more than 40 years. 

Now, following in his father’s footsteps, Sean 
Miller, dan Miller’s son, creates his own hand-
crafted jewelry, which can be found at his 
father’s store in downtown Laguna Beach. “I like 
to design stuff that mirrors some modern form 
of universal archetype,” Sean says. “Coming up 
with something truly unique is a very rare and 
difficult endeavor.” (danmillerjewelry.com) LBM

dan miller
OWner anD DeSigner,  
Dan miLLer JeWeLrY
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When it comes to style, Laguna Beach 
toes the line between coastal-casual and 
urban sophistication. Laguna’s miles of 
shoreline, sandy coves and range of popu-
lar ocean activities certainly influence the 
hoards of surfers who roam the streets in 
flip-flops and board shorts, but the city is 
also known for its downtown HIP District, 
which offers a variety of one-of-a-kind 
boutiques and vintage consignment shops. 
Throw the town’s artistic roots into the 
mix, and it becomes apparent that a variety 
of styles are represented here in Laguna. 
Whether working in an office, playing at 
Main Beach or opening a gallery exhibition, 
these five locals show off unique senses of 
style, inspiring the rest of us to do the same. 

Laguna 
Beach’s most 
fashionable 
locals 
reflect the 
community’s 
eclectic 
creativity.
By Sharael Kolberg

style hits 
the streets 
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Left to right: Corey Brindley, 
Stephanie Bachiero, Cindy Byrne,  
Chris Keller and Peter Blake
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the
UnDErsTaTED
rEsTaUraTEUr

As the owner of Casa Resorts Inc., whose 
stable includes several Laguna Beach insti-
tutions—La Casa del Camino, K’ya Bistro 
Bar, The Rooftop Lounge, House of Big Fish 
and Ice Cold Beer, and the Marine Room 
Tavern—Chris Keller prefers to be casual and 
comfortable both on and off the job.

When Chris gets dressed, he usually 
throws on a pair of jeans, a basic black T-shirt 
and sneakers. This casual approach to life 
might not be what’s expected from someone 
who’s managed to make a name for himself in 
Laguna’s competitive restaurant industry, but 
it’s an attitude that Chris admires. 

“Anyone [who] can pull off wearing a T-shirt 
and jeans at any event is a fashion icon to 
me,” he says. To achieve his signature look, 
he prefers to shop at local surf stores and 
collects denim by environmentally conscious 
brand Reuse Jeans, which he pairs with clas-
sic Converse sneakers.

Outside of work, Chris’ recreational activi-
ties of choice also require casual attire. When 
not focusing on his business, he enjoys 
paddleboarding, spending time at the beach 
with his family and working out at local gym 
Art of Fitness. 

“Anyone [who] can pull off 
wearing a T-shirt and jeans at any 

event is a fashion icon to me.”
—CHRIS KELLER
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the
ThroWBaCK

sUrFEr
when he’s not surfing, corey Brindley, the 
main buyer and creative director for thalia 
surf shop on pacific coast highway, can be 
found wearing ripped jeans and a tank top 
layered beneath a button-down shirt. he 
describes his vintage-inspired style as “a bit 
of 1970s surf with 1960s mod.” 

Unsurprisingly, corey’s favorite place to 
shop is thalia surf shop, but he also occa-
sionally scours local thrift stores for rare finds. 
even though he works in surf fashion, he 
notes the trends of the industry don’t typically 
influence how he dresses.

“i wear what i like and don’t care what anyone 
else thinks,” he explains. “personal style gives 
you self-confidence, makes you comfortable.”

over the past four years, he’s made quite 
an impression on new acquaintances not only 
with his clothing but also with his handlebar 
mustache, of which he comments, “No pun 
intended, it just grew on me.” 

corey admits Laguna inevitably has influ-
enced his personal style, but perhaps not in 
a way most people would expect. “people 
like to believe that Laguna is laid-back all the 
time,” he says. “i beg to differ. … Laguna is 
ever-changing, from businesses to trends to 
artists. i’d like to think that’s how my style 
relates to Laguna—always changing.”

“I wear what I like and don’t care what 
anyone else thinks. Personal style gives you 

self-confidence, makes you comfortable.”
—COREY BRINDLEY
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the
PrEPPY 

gallErisT
For gallery owner Peter Blake, simplicity is best 
when it comes to fashion. The art connois-
seur’s sense of style mirrors the design of his 
eponymous gallery, which he says is focused on 
reduction and minimal abstraction. 

Peter describes his style as contemporary 
preppy, even attesting to wearing pieces by Polo 
Ralph Lauren daily. “There is always somebody 
playing with a horse on my shirt,” he jokes. “I 
know what I like. I buy all my clothes at Polo. It’s 
easy, comfortable, not trendy and never goes 
out of style.” He prefers the brand’s traditional 
basics, like khakis and cotton button-down 
shirts, and swears he only owns one black suit. 

Sharing his views of local and personal style, 
Peter says, “The town doesn’t influence me, or 
I’d be wearing board shorts and flip-flops, and 
owning a gallery doesn’t influence me, or I’d be 
wearing a Gucci suit every day.”

He adds, “I’m not dressing for anybody, but I 
am wearing more color this year than any other 
time in my life, and that has influenced what I’m 
showing in my gallery.”

 

the
MiniMalisT

arTisT
“I identify my work with what I wear,” local 
abstract artist (and Peter’s longtime girlfriend) 
Stephanie Bachiero explains. “My sculpture 
and my fashion are in sync.” 

Uninfluenced by passing trends, Stephanie 
is entirely confident in her personal style. 
Mirroring her art’s singular minimalism, she 
most often can be found wearing an effortlessly 
chic staple: the little black dress. 

She typically forgoes accessories and jewelry, 
instead rounding out her look with her hair, 
which is cut into a chin-grazing bob. She pre-
fers to dress in natural fibers, and admits to a 
hatred for wearing makeup. 

Stephanie never chooses clothing based on 
brand names. Instead, she frequents local bou-
tiques, approaching the shopping process with 
an artistic perspective. “Something has to cap-
ture my eye,” she says. “It must have a visual 
component, but not too much too look at.”



An Evening of 
Inspiration Committed 

to Saving Lives
Veteran’s Day WeekenD

saturday, november 9, 2013

the ritz-Carlton, Laguna niguel

Join us as we raise funds and awareness for animal charities that save 
lives including the Wounded Veteran Initiative of Canine Companions for 

Independence and Friends of Orange County’s Homeless Pets.

$250 per person
Purchase individual tickets or become a sponsor at www.theDiamondBall.org

cheers. 
It’s time to decorate your windows 
for the holidays.

Save $100* 
or more with rebates on qualifying
purchases of Hunter Douglas window fashions.

SEPTEMBER 14 – NOVEMBER 11, 2013

Vignette® Modern Roman Shades

NEWPORT FLOOR COVERING 
3500 E Coast Hwy Ste A  |  Corona del Mar  |  License #218912 

Mon-Fri: 9-5:30  |  Sat: 9-4  |  Sun: closed  |  949.675.1636
www.NewportFloorCoronaDelMar.com 
www.NewportfloorcoveringdoesWindowstoo.com Follow us on:
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the
ClassiC  

CarEEr WoMan
as the associate publisher at firebrand 
Media inc., which publishes Laguna Beach 
Magazine, cindy Byrne strives to infuse a 
sense of refinement into her wardrobe. 

“i tend to be conservative and try to mix in 
things that are more classic,” cindy says of 
her personal style. “i don’t really like to shop, 
so i like to have clothes that i can hang on to 
forever; things that last a long time.”

Like her style icon, former first lady 
Jacqueline Kennedy onassis, cindy is drawn 
to pieces that are simple in construction but 
make bold statements. “i like clothes that 
are flowy and unstructured, but have a clean 
line,” she says. 

when it comes to shopping, she prefers 
to hunt for basics—cotton or linen blouses, 
pencil skirts and sheath dresses, to name a 
few—at Banana Republic, J.crew or saks 
fifth avenue. Locally, she stops by sasha, 
isla Boutique or one of Laguna’s specialty 
consignment shops. 

describing her impressions of local style, 
cindy admits, “You can be who you are at all 
times and no one is offended by it, but at the 
same time, people don’t want to see you too 
dressed up here. people are uncomfortable 
with that.” lbM

“I don’t really like to shop, 
so I like to have clothes that 

I can hang on to forever; 
things that last a long time.”

—CINDY BYRNE



– 2ND ANNUAL –

Laguna

Breakers

OCT 18 OCT 25 NOV 8 NOV 15
PIAGGIO ON WHEELS
SLUMMIN GOURMET

VIKING TRUCK
NINJAS WITH APPETITE
GD BROTHERS TRUCK

WE HEART FROYO
SHARE MII

RICHARD JONES
PIT BBQ CATERING

PIAGGIO ON WHEELS
CALBI

BURNT TRUCK
A BITE TRUCK
RAGIN CAJUN

TROPICAL SHAVE ICE
RICHARD JONES

PIT BBQ CATERING
PULP FUSION

PIAGGIO ON WHEELS
GARLICSCAPES
CM LOBSTERS
DOS CHINOS

ME SO HUNGRY
SEXY BURGER
CHUNK N CHIP
RICHARD JONES

PIT BBQ CATERING
PULP FUSION

PIAGGIO ON WHEELS
CM LOBSTER
DOS CHINOS
RAGIN CAJUN

ME SO HUNGRY
CHUNK N CHIP

TROPICAL SHAVED ICE
RICHARD JONES

PIT BBQ CATERING
PULP FUSION

TRUCKS OPEN AT 5
FREE ADMISSION ‘TIL 6

GAME STARTS AT 7

LAGUNA’S ONLY
GOURMET

FOOD TRUCK EVENT

LBHS GETS 15%
OF ALL PROCEEDS

LAGUNA BEACH
HIGH SCHOOL FIELD
625 PARK AVENUE
5:00PM - 9:00PM

Located at The Ritz-Carlton, Laguna Niguel. Reservations recommended.
949-240-2000 | www.enosteak.com

At enoSTEAK, we’re serious about using the freshest ingredients of the highest quality. That’s why  

everything is sourced from farms within 150 miles of our restaurant. We gather our herbs from our own 

organic garden. And our prime beef is from local farms committed to raising the highest quality breeds 

and dedicated to caring for livestock traditionally. It all adds up to exceptional quality you can taste.
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LUXE STREET STYLE TAKES ON A 
CONTEMPORARY EDGE AT ORANGE 

COUNTY’S OUTDOOR WONDERLAND.

PHotograPHer: DaViD JaKle

fasHion Director: Julie frencH

location: orange countY great ParK, irVine



Silk dress, $2,590, patent 
leather T-strap pumps, $795, 
crocodile handbag, $17,000, 
all available at Salvatore 
Ferragamo, South Coast Plaza
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Jacquard snakeskin dress, $1,150, by 
Yigal Azrouël; heeled sandals, $395, 
by Brian Atwood; snake ring, $195, by 
Alexis Bittar; silver clutch, $1,425, by 
Jimmy Choo, all available at Saks Fifth 
Avenue, South Coast Plaza
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Floral-print jacket, $4,355, pleated skirt, 
$2,730, available at Roberto Cavalli, 
South Coast Plaza; leather pumps, 
$795, by Giuseppe Zanotti, available at 
Neiman Marcus, Fashion Island
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One-sleeve tunic with leather 
detailing, $1,285, silver-toed 
pumps, $485, all available at 
Barbara Bui, South Coast Plaza



Tulle dress with sequins and feathers, 
$16,000, available at Gucci, South 
Coast Plaza; black pumps, $795,  
by Giuseppe Zanotti, available at 
Neiman Marcus, Fashion Island
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Black silk dress with mink 
trim, $7,650, Italian calf 
hair booties with fur trim, 
$1,700, metal belt with 
mink trim, price upon 
request, all available at 
Fendi, South Coast Plaza
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MODEL:  

TAYLOR NICOLE, 

NEXT MODEL 

MANAGEMENT; 

HAIR AND 

MAKEUP: 

CHRISTINA 

GUERRA, 

CELESTINE 

AGENCY FOR 

KEVIN AUCOIN 

AND ORIBE; 

DIGITAL TECH: 

JOHN TEICHERT; 

FASHION 

ASSISTANT: 

DARIAN ROBERGE

Slashed 
leather top 
with rhinestone 
embellishments, 
$4,500, available 
at Donna Karan 
New York, South 
Coast Plaza
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My great-grandfather left the port of 
Hamburg in 1875, and that was about all I knew of 
this German city until I visited in May. The second 
largest city in Germany, Hamburg is located on 
the river Elbe, about 60 miles from where the river 
meets the North Sea, making the city an impor-
tant port and leading foreign trade center. But 
these days, Hamburg also is gaining momentum 
as an international travel destination. 

Part of the city’s draw is water, which adds 
beauty and activities. In addition to the Elbe, 
there’s the expansive Alster, which has been 
dammed to form the inner and outer Alster lakes, 
surrounded by walking and running trails, parks, 
trees and restaurants. On the lake, sailboats 
and paddleboats add to the charm. Numerous 
canals and more than 2,500 bridges (more than 
Amsterdam, London and Venice, Italy, com-
bined) mean water is never far away. 

The largest urban development project in 

Europe is underway in Hamburg, expanding the 
city center by 40 percent. Known as HafenCity, 
the project is being constructed on nearly 400 
acres of land that previously were used as port 
space. This new district, part of which is already 
complete, invites both culture and leisure with 
spaces for working, shopping and eating. Cultural 
institutions in HafenCity—such as the stunning 
Elbphilharmonie Hamburg building, HafenCity 
University, Hamburg Cruise Center and upcom-
ing Überseequartier’s Science Center—are 
expected to attract 3 million visitors a year. 

Surprisingly, the Beatles also bring interest to 
Hamburg. As fans celebrate the 50th anniversary 
of the album “Please Please Me,” Hamburgians 
hope to spread the word that the Beatles got 
their start in Hamburg’s St. Pauli red-light dis-
trict (known as the Reeperbahn) from 1960 to 
1962, playing local clubs every night for hours. 
It was in Hamburg that they recorded their 

first commercially released record, 1962’s “My 
Bonnie,” and collectively adopted a signature 
hairstyle. The cover of John Lennon’s first solo 
album, “Rock ’n’ Roll,” shows him in the entrance 
of Hamburg’s Jägerpassage 1, and he’s quoted as 
saying, “I might have been born in Liverpool, but 
I grew up in Hamburg.” 

Today, visitors can step inside metal silhouettes 
of the band for photos at nearby Beatles-Platz. 
Travelers also can sign up for a musical tour 
with Beatles expert, guide and musician Stefanie 
Hempel (hempels-musictour.com/en). But the 
Beatles are hardly the only famous musicians 
to have entertained crowds in the Reeperbahn; 
the shortlist includes Jimi Hendrix, Ray Charles, 
Chubby Checker, Little Richard and many more.

If music and HafenCity aren’t reasons enough 
to consider Hamburg on your next international 
adventure, the city offers much more—from 
culture and shopping to architecture and cuisine.

HafenCity is just one of the major urban development projects underway in Hamburg, Germany’s capital.

CiTY oF BriDgEs
Hamburg gains attention as an international destination with new  
development, a host of cultural offerings and much more.
By Micaela Myers

TRAVEL
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The recently renovated Hotel Atlantic Kempinski A sunny day in Hamburg is perfect for sailing on Alster Lake.

Explore the history of Germany at the BallinStadt museum.

Play
All of the things most people look for in a 
European vacation are present in Hamburg—
museums, fine dining, culture, high-end 
shopping and spectacular architecture. Local 
museums celebrate art, the evolution of the auto-
mobile and maritime history, as well as unique 
spectacles such as the Miniatur Wunderland, 
which is just what its name implies—a delicate 
wonderland featuring 68,000 square feet of min-
iature trains, trees and figures under one roof 
(miniatur-wunderland.com). Those interested 
in exploring their heritage can visit BallinStadt 
emigration museum (ballinstadt.net). Between 
1850 and 1939, approximately 5 million people 
emigrated from the port of Hamburg to the 
United States, my relatives among them. 

If the Reeperbahn isn’t your scene for music, 
take in a musical. Third only to New York City and 
London, Hamburg offers a host of mainstream 
musicals, from “The Lion King” to “Sister Act.” 
The city also houses the Hamburg State Opera, 
the world’s first public opera house; the Hamburg 
Philharmonic State Orchestra; and the Hamburg 
Ballet (hamburgische-staatsoper.de).

Shopping meccas include the Europa Passage, 
home to 120 stores (europa-passage.de), and 
Jungfernstieg, a promenade lined with luxury 
shops (alsterhaus.de). Hungry travelers can head 
to Block Bräu for harbor views and beer, the 
picturesque Wasserschloss (in the warehouse 
district between two canals) for gourmet tea or a 
tasty meal, or Ratsherrn Brauerei for the best of 

Hamburgian microbrew. (And no, hamburgers 
aren’t from Germany—they’re all American!)

Stay
Several historic hotels make lodging options in 
Hamburg just as opulent as the city itself. Opened 
in 1909, Hotel Atlantic Kempinski on Alster Lake 
offers 215 rooms and 30 suites, all renovated to 
maintain the hotel’s grand luxury while featuring 
state-of-the-art amenities (kempinski.com). 

Located on the Inner Alster, the equally 

remarkable Fairmont Hotel Vier Jahreszeiten 
is near the Jungfernstieg shopping area and the 
opera (fairmont.com/vier-jahreszeiten-hamburg). 
Established in 1897, the hotel’s 156 rooms and 
suites underwent complete renovations in 2010. 

Avoiding predictable tourist spots and instead 
visiting an up-and-coming international destina-
tion offers many benefits, including the bragging 
rights that accompany catching on far before the 
rest of the world. Best yet, you’ll beat the crowds 
and lines, and enjoy the city like a local. 
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Sylt is accessible from Hamburg by train.

ISLAND OF SYLT
While Germany may not be known for its islands, 
it is home to several, including the paradisiacal 
gem known as Sylt (en.sylt.de). The largest of 
the North Frisian Islands at 38 square miles, Sylt 
features nearly 25 miles of white sand beach, 
plus dunes, meadows and adorable thatched 
cottages. Accessible by train from Hamburg for 
a weekend foray, Sylt is known in Germany as a 
playground of the stars. As such, top accommo-
dations and even Michelin-starred restaurants 
are on hand for guests to enjoy the island charm 
in luxury. 

Stay: For cozy elegance, try the Hotel Stadt 
Hamburg, located in the bustling downtown of 
Sylt (hotel-stadt-hamburg.de). 

Dine: Head to Kupferkanne Kampen for coffee 
and pastries in a charming setting above the sea. 
For lunch, enjoy local cuisine (try the oysters) 
right on the beach at La Grande Plage. Dinner 
can be found closer to town at Alte Friesenstube, 
housed in a traditional Frisian home from 1648 
and offering up favorites like fried fish. 

We’ve got you covered. 

PUBLISHED BY FIREBRAND MEDIA LLC.
A BOUTIQUE PUBLISHER OF PREMIUM TARGETED MAGAZINES, GUIDES, NEWSPAPERS AND WEBSITES 

The best way to communicate with the residents of Laguna Beach and Newport 
Beach. Call 949-715-4100 for advertising opportunities.

FROM THE PUBLISHERS OF “Our Town-Our Paper” 

FEATURED PROPERTY: LAGUNA BEACH

Newly Listed Three Arch Bay Remodel

Feel the ocean breeze and enjoy the sunset skies from this 

fully remodeled three-bedroom, three-bath, single story 

home on the inland side of Three Arch Bay.  Special features 

include central air conditioning, high exposed beam ceilings, 

custom lighting, audio system and spacious open floor plan. 

The great room, kitchen and dining room reflect a design 

intended for entertaining, finished with hardwood floors. 

French doors lead outdoors to a BBQ patio and spa. The 

master bedroom suite includes a fireplace. Amenities include 

private beach access to the coves of gated Three Arch Bay.

Address: 20 S. Stonington Road Price: $1,699,000  

Agent:  Shauna Covington, Prudential California Realty, 949.395.8786, www.shaunacovington.com

ASK THE  
EXPERT

Richard T. Cirelli, 

President, CMPS

RTC Mortgage 

Corporation

It’s All 
About Rates 

There has been no shortage of 

news talk about rates this week. 

Everyone is asking “what happened” 

and “will they come back down”?

 Mortgage rates have been kept 

artificially low for the past few years 

due to a governmental stimulus 

program called “quantitative easing” 

or QE. Through this program, the 

government has been purchasing 

the majority of the mortgage-backed 

securities issued by Fannie Mae and 

Freddie Mac. These securities consist 

of loans originated by virtually all 

lenders. At rates in the 3% area, 

most private investors wouldn’t be 

interested so the government buys 

up the volume in order to keep the 

flow of mortgage money circulating. 

When they stop buying, rates will 

have to rise.
There has been ongoing 

speculation as to when the Fed 

may stop buying or taper their 

buying of these securities. As the 

economy improves, the buying has 

to stop. Last week, Fed Chairman 

Ben Bernanke hinted that the Fed 

may stop sooner rather than later 

and the financial markets went 

berserk with interest rates rising 

dramatically. And every day since 

has experienced extreme volatility 

in mortgage rates as well as in the 

stock market.
This week the Fed seems to be 

trying to do some damage control 

and it has helped to soften things 

a little with rates recovering 

somewhat. It’s almost comical to 

hear them back peddling to calm the 

markets. So far, it’s working, at least 

a little.
To see what factors are influencing 

the daily activity of the mortgage 

market, click on the following link:

http://www.rtcmortgage.com/

DailyRateLockAdvisory

Hôm Sotheby Opens Another Desert Office

Newport Beach-based Hôm Sotheby’s International Realty 

recently opened its newest desert office in the Coachella Valley.  

The opening of 70380 Highway 111 marks the fourth 

office to open in the desert communities, said a company 

statement.“Our goal is to provide our clientele with the 

best real estate brokerage representation and marketing 

services available,” says Mike Shapiro, chairman of the 

company established in 2005.

Prudential Adds McMonigle to OC Team

Prudential California Realty added the real estate team led 

by John McMonigle to its Newport Beach office.

“The McMonigle team’s extensive experience in selling 

luxury real estate in some of the most desirable Orange 

County communities is a great enhancement to our group of 

high-performing agents in this area,” said David M. Cabot, 

Prudential’s president and chief executive officer.

The McMonigle team represented home sale transactions of 

$4 billion in the past 10 years, said a statement from Prudential, 

which has 3,200 sales associates in 62 offices in the state.

John McMonigle
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SURF & SUP: SHARING THE WAVES

SUMMER FUN: 25 CAN’T-MISS ACTIVITIES

BELLY UP AT THE BEST BEACH BARS

UNDER THE SEA: A FISH’S EYE VIEW
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Beaches
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By Andrea Adelson | LB Indy

A cement truck carrying about 17 tons 

of concrete for a residential job tipped 

over and spilled some its contents as 

the driver attempted to make a turn 

onto a steeply sloping street Monday, 

June 17, police said.

The veteran driver for Irvine’s Gary 

Bale Ready Mix escaped the rig’s cab 

without serious injury other than the 

pain of impact, Sgt. Louis Callus said. 

The spill occurred in the 600 block of 

Bluebird Canyon Drive as the driver 

realized he needed a wider approach to 

make the ascending turn onto Summit 

Road, also a steep grade, she said.

The incident was the third in a decade 

in Laguna involving a cement truck, 

according to Public Works Director 

Steve May. Two other runaway truck 

accidents occurred within five days of 

each other in 2003 at the bottom of a 

notorious Nyes Place straightaway; one 

rig lost its brakes and rammed a house 

and the other driver lost control and 

drove off the road, injuring the driver, 

May said.

Even so, he said, Laguna’s municipal 

code only specifically restricts trucks 

of five tons or more from two streets, 

both with 30 percent grades: down-

town’s Third Street and Upland Street. 

Despite the prohibition, commercial 

drivers unfamiliar with Laguna’s streets 

frequently enough get stuck trying to 

ascend hilly streets.

Accelerated 
Academics Puts 
Teacher at the 
Wheel

“Our Town-Our Paper” 
lbindy.com 

June 21, 2013 | Volume X, Issue 25

By Rita Robinson | LB Indy

A second-grade teacher will grab the 

helm of a state-mandated program to 

bring students in Laguna Beach public 

schools up to par with the educational 

standards of other countries.

Linda Barker, a 29-year teacher at Top 

of the World Elementary School and 

president of the teachers’ union, was 

reassigned by administrators last week 

to serve as the district’s point person for 

integrating a new statewide curriculum 

initiative, Common Core State Standards.  

The new protocol is aimed at increas-

ing students’ computer, math, English, 

history and science abilities to match 

PAGE 3
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the Air
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Blake Celebrates 
Two Decades as 
Gallerist PAGE 20 | SCHOOLS

Advertising 
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Schoolpower 
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Swimmer 
Sets Lofty 
Goals

Workers cut open the drum of a downed cement truck on Monday in order to empty the barrel and pull the rig upright.
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Flipped Truck Driver 

Escapes Injury

Calls for More 

Downtown 
Policing
By Jennifer Erickson | LB Indy

Laguna Beach may see more cops 

patrolling downtown and in neighbor-

hoods if growing concern voiced by 

Council member Steve Dicterow and 

Mayor Kelly Boyd gains traction.

Also on Tuesday, the City Council 

adopted a budget largely as originally 

proposed last month, which shared 

the limelight with several other issues 

including a plan to remove waste from 

an old dump site in Laguna Canyon, 

taking a stance on local control of fire 

rings on city beaches and hiring an 

expert for analysis of the city’s transit 

system. 
As part of the budget discussion, 

which included $40,000 for a down-

By Jennifer Erickson | LB Indy

Mark your calendars. The city’s free 

trolley service rolls out Friday, June 28. 

Then visitors and residents alike can 

park their cars in outlying lots or leave 

them in the driveway and gad about 

town without another thought to hunt-

ing down a parking space or evading 

DUI checkpoints.

Heralded by the clang of a now 

familiar bell, 18 trolleys will pick riders 

up around town at roughly 20-minute 

intervals for 10 weeks through Sept. 1. 

Readying for 
Summer’s 
Free Ride

A long exposure captures Laguna’s sum-

mer trolley several years ago.
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Curtain Up
East meets West in “Chinglish” 

at South Coast Rep.
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Benefit
Speak Up Newport hosts an-

nual Mayor’s Dinner.
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Rebuilding lives in Corona del 
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Shaws Cove Haven 

This contemporary home 

overlooks a favorite dive spot.
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HIDDEN TREASURE
Tucked between Italy and Croatia, the tiny country of Slovenia is ready to be discovered. 
By Micaela Myers

When I visited Slovenia for the first time 
in 2002, my friends and relatives said, “Where’s 
Slovenia?” According to travel guru Johnny Jet of 
johnnyjet.com fame, that’s about to change, as he 
names Slovenia the next up-and-coming hotspot. 
It seems what Europeans have already discovered, 
Americans soon will catch on to (slovenia.info). 

Nestled between Italy to the west, Austria to the 
north, Croatia to the south and southeast, and 
Hungary to the northeast, Slovenia sits at a cross-
roads of four major geographic units: the Alps, the 
Dinaric Mountains, the Pannonian Plain and the 
Mediterranean Sea. The country even has a slice of 
coastline along the Adriatic Sea. This unique loca-
tion affords access to stunning scenic landscapes. 

Ljubljana, the country’s capital, illustrates 5,000 
years of history with stunning architecture in a 
variety of styles, including Italian Baroque and 
art nouveau. Masterpieces by famed architect 

Jože Plečnik as well as designs by up-and-coming 
Slovenian architects line the city’s streets. Wander 
over the picturesque bridges of the Ljubljanica 
River, explore the expansive Tivoli Park and enjoy 
alfresco dining while sampling wines from the 
country’s 400-plus wineries. 

A trip to the country doesn’t get any better than 
beautiful Lake Bled in the Julian Alps of north-
western Slovenia. The focal point of the lake is the 
nation’s only island, upon which a Baroque church 
rests. Paddle out to ring its wishing bell, or enjoy 
a stroll along the shore before visiting Bled Castle. 

Slovenia is a water-rich country featuring many 
lakes, rivers and waterfalls. It’s also home to the 
Julian Alps and Triglav National Park, where 
Mount Triglav sits at 9,396 feet tall. The region 
is great for hiking, rafting and skiing, depending 
on the time of year. At the base of the Alps,  stop 
by the Kobarid Museum to learn about Ernest 

Hemingway’s time spent in the town during 
World War I, when he served as an ambulance 
driver and gained fodder for “A Farewell to Arms.” 

Dozens of castles await exploration, including 
Grad Castle in Goricko, designed in a diamond 
shape with a central courtyard and thought to 
be built as a stronghold for the region’s Knights 
Templar; and Predjama Castle, a Renaissance fort 
built into the side of a south-central Slovenian 
mountain and entered through a cave’s mouth. 

To round out your tour of Slovenia’s regions, 
visit the historic port city of Piran on the Adriatic 
Sea. The town offers a relaxed, Mediterranean feel, 
where travelers can swim and dine outdoors while 
listening to live music. 

Slovenia packs a wealth of beauty into its 7,827 
square miles, providing the best of all worlds, 
whether you seek unique architecture and medieval 
castles, nature, culture or a glass of wine by the sea. 

The historic port city of Piran on the Adriatic Sea 
reflects Slovenia’s Mediterranean influence.

TRAVEL
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CENTER STAGE
A favorite of international cosmopolites, Rio de Janeiro steps into its role as a holiday retreat.
By Norman Sklarewitz

Rio de Janeiro long has been the domain of 
seasoned jet-setters, many of whom are drawn to 
the Brazilian city’s relaxed pace. Recently, how-
ever, the South American retreat has come into 
its own as a haven for holiday travelers (rio.com).

Rio suddenly basks in the travel world’s spot-
light due to the confluence of a series of high-
profile sports events. Next summer, 12 Brazilian 
cities will welcome FIFA World Cup matches, 
and Rio will host the tournament’s final playoffs. 

To accommodate the flood of eager fans, the 
local government has mobilized, improving Rio’s 
infrastructure with new roads, transportation 
facilities and international hotels, most located 
in the upscale Barra da Tijuca neighborhood.

World Cup frenzy will be on the decline when in 
2016, Rio will play host to the Summer Olympics. 
Expected to infiltrate the city are upward of 10,500 
athletes from 205 nations who will compete in 28 

events. The games are slated to run Aug. 5-21, 
marking the close of Brazil’s winter season.

Rio entices visitors to enjoy a bounty of cultural 
experiences with historic architecture, museums 
and galleries. The annual celebration of Carnival, 
held for five days each February, emphasizes the 
city’s pervasive air of sensuality.

Cariocas, as natives of Rio are known, enjoy 
time spent together eating, drinking and dancing. 
In the Lapa District, one of Rio’s most popular 
nightlife areas, the beat often goes on until 4, 5 or 
even 6 a.m. “Places stay open as long as customers 
are still buying drinks,” one resident comments. 
Restaurant patrons can expect to wait to be seated 
for dinner—even if they show up at midnight. 

A must is a meal at a churrascaria or rodizio 
restaurant, both of which specialize in mixed 
grill dishes featuring fresh slices of beef, lamb or 
pork. The meats pair well with a caipirinha, the 

national cocktail of Brazil, which features a spirit 
made from sugar cane called cachaca as its base. 
Fruit juices, sugar and ice are added to the liquor 
to create a libation that’s tasty yet potent. 

Rio offers more than a fair share of conven-
tional attractions. A ride on the system of Swiss-
made aerial gondolas, installed just five years ago, 
carries visitors first up the towering Urca Hill, 
then to the peak of Sugarloaf Mountain. The 
journey offers breathtaking views of Guanabara 
Bay, downtown Rio and the Atlantic Ocean from 
an altitude of 1,300 feet. 

A trek up Corcovado Mountain yields uncom-
promised access to the statue of Christ the 
Redeemer and panoramic views of the city. The 
beaches at Copacabana and Ipanema offer 3.5 
miles of shoreline and are ideal playgrounds for 
travelers who visit during Brazil’s summer, which 
lasts from December through March. lbM

a hike up corcovado mountain offers 
views of the iconic christ the redeemer 
statue and downtown rio de Janeiro.

TRAVEL



Tile • CarpeT • Wood • STone • GraniTe
Residential & 

CommeRCial expeRts
Wood FlooRing speCialist

all FloorinG inSTalled By our oWn in HouSe CerTiFied inSTallerS.

Family owned and operated for over 35 years.

laguna Hills
949.770.1797

25252 Cabot road 
laguna Hills, Ca 92653

long Beach
562.596.1211

1804 South Street 
long Beach, Ca 90805

Fleur de lys
949.770.1817

369 e. 17th St., #14 
Costa Mesa, Ca 92627

los alamitos
562.493.5497

3273 Katella avenue 
los alamitos, Ca 90720

For more information visit us at www.ftfloorsinc.com
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A quintessential village avenue in Laguna Beach, Oak Street stretches 
from Temple Terrace to the ocean—and for one night each year, it 
becomes the busiest street in town.

By Sally Eastwood | Photos by Jody Tiongco  

HALLOWEEN’S HAUNT
Laguna's HaBitat

though primarily known for its raucous annual Halloween celebration, Oak street also offers sweeping views of the Laguna Beach landscape 
and an assortment of homeowners whose friendliness is unparalleled. Quaint cottages, fronted by picturesque gardens teeming with but-
terfl ies and bees, line both sides of this coastal thoroughfare. it’s calm and serene, but not an inch too far from vibrant downtown Laguna. 

“there’s a real community feel here, and we can walk to restaurants and shopping,” says Oak street resident gary greene. “it’s the best 
of both worlds.”

neighbor Lyn schucking agrees, adding, “natural landscape and wildlife abound, yet cultural activities are close by. it’s a gift to have the 
two equally balanced.” 

As the residents of Oak street toast yet another year with haunted houses, elaborate costumes and an abundance of all things sweet, three 
homeowners share their impressions and memories of one of Laguna’s most iconic neighborhoods.
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Ivor and Lyn Schucking purchased their 
1940s ranch home on an impulse in 2000. “We 
were driving up and down the streets of Laguna 
looking for the right place, saw an ‘open house’ 
sign, walked in the door and within 60 seconds,  
Ivor announced, ‘We’re buying this house,’ ” Lyn 
says. Though it was the home’s light that first 
enchanted them, its compact size proved perfect 
for a family accustomed to constant relocation as 
a result of Ivor’s work.

Lyn furnished the rooms with mid-cen-
tury modern pieces, complemented by heir-
loom antiques that have been in her family for 

generations. The home’s front door leads into an 
open-plan space that incorporates the family’s 
kitchen, as well as its living and dining rooms. 
The master bedroom features an adjacent sitting 
area, which plays frequent host to those who seek 
to curl up with a book. 

The Schuckings transformed a spare bedroom 
into a home office, which overlooks the front 
porch and yard, and affords slight ocean views 
through a Dutch door. Son Noah’s “man cave” 
offers a prime spot for the 15-year-old to relax 
with friends. “His bedroom is small, so this is 
where he spends most of his time,” Lyn says of 

the recreational space.
And as for Halloween? The Schuckings down-

right love it, and they savor the experience of cel-
ebrating the holiday from Oak Street’s peak. Lyn 
recalls neighbors advising the family to stock a 
surplus of candy for the evening, and though the 
Schuckings heeded the warnings, she admits the 
family ran out of sweets before the night’s end. 
Now, the Schuckings can’t resist the allure of a 
Halloween spent on Oak Street. Lyn adds of the 
holiday, “We lived in Germany for five years, and 
always came back for Halloween every year. It’s a 
great tradition.” 

faMily factS: Ivor, 
Lyn and Noah (15) 
Schucking, dogs 
General Montgomery 
and Buster, and cats 
Gordon Henry and 
Leo DAY JOB: Ivor 
is a bank analyst 
for a mutual fund 
firm in Pasadena; 
Lyn is a homemaker 
and community 
volunteer. SPACE: 
1,200 square feet, 
two bedrooms, two 
bathrooms HOUSE 
TIMELINE: Built in 
the 1940s, renovated 
in 1998, purchased 
in 2000 FABULOUS 
FEATURE: Son 
Noah’s personal 
“man cave”

RENOVATED RANCH
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faMily factS: Jeff 
and Gina Nixon, 
and beloved golden 
doodle Mendocino
DAY JOB: Jeff is 
a medical devices 
executive; Gina is a 
real estate marketing 
executive. SPACE: 
1,300 square feet, 
two bedrooms, two 
bathrooms HOUSE 
TIMELINE: Built in 
1931, purchased in 
1998, renovated in 
2004 FABULOUS 
FEATURE: The brick 
chimney bedecked 
with abalone shells, 
which Jeff collected 
while diving

Jeff and Gina Nixon’s 1931 cottage mirrors 
an illustration from a children’s fairy tale. A cit-
rus orchard in front of the house, shingled walls 
and a brick chimney add whimsical touches to 
the property. 

“When we bought the house in 1998 it had 
been through a lot of previous owners and wasn’t 
in good repair,” Jeff explains. But after living in 
the one-bedroom, one-bathroom home for five 
years, they enlisted the help of Laguna Beach 
architect Carl Iverson to help them with reno-
vations. “It was a great experience working with 
Carl and everyone on the project,” he adds. “They 
did a great job.” 

Though restored from the ground up, the 

cottage retains its original charm. Its design 
seeks to enhance its compact interior by capital-
izing on an open-plan living and kitchen space. 
Upstairs, a master retreat comes complete with 
a rooftop deck that captures the Laguna breeze. 

Inside, decor subtly accents the coastal dwell-
ing. American black walnut planking and a neu-
tral color palette mimic the natural landscape. 
Meanwhile, the Nixons commissioned a local 
artist to design and etch green glass screens in an 
underwater scene for the master shower. 

A mason created the home’s classic brick chim-
ney from scratch using materials selected by Jeff. 
“The original chimney was falling apart and had 
to be rebuilt,” he explains. “I collected around 

1,500 old bricks from all over Laguna Beach, and 
the mason used some of them to create the new 
chimney, along with abalone shells I dived for in 
Mendocino [in Northern California].” 

“We put a table out front and hand out around 
2,200 pieces of candy during the evening,” Jeff says 
of the Nixons’ contribution to Oak Street’s annual 
Halloween extravaganza. He notes that locals 
from other parts of Laguna help out by dropping 
off extra bags of candy for residents to use; this 
unique sense of camaraderie is just one of the 
things the Nixons love about where they live.

Jeff adds, “The relaxed lifestyle, spending time 
with neighbors and the sense of community; it’s 
just a great vibe.”

STORYBOOK DWELLING 
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Gary and Linda Greene take pride in their 
gabled bungalow. “I bought the home with my 
late wife in 1983, and it hadn’t changed much 
since 1927,” Gary explains. After his wife passed 
away in 2004, Gary met and married Linda, and 
the couple decided to embark upon a complete 
remodel of the historic property. 

In 2009, they hired Laguna architect Gregg 
Abel, of Gregg Abel Design & Construction, to 
oversee the renovation. “We kept as many of 
the original materials as we could, including the 
wood paneling in the great room, which was 
removed, sanded, stained and replaced,” Gary 
says. Original diamond-paned windows remain 
in the home’s eat-in kitchen and dining room. 

All other windows were painstakingly replicated 
from those designs.

When planning the interior, Gary and Linda 
perused interior design books on craftsman- 
and bungalow-style homes and stayed true to 
the style of the era, adding flush-mounted cabi-
nets and metal pulls in the kitchen, and beaded 
boarding on the walls.

Outside, a trimmed hedge and an arbor 
enclose the front yard. A custom-built enclosure 
with foliage, rocks and sleeping quarters houses 
a surprisingly sprightly foursome of desert tor-
toises and box turtles. 

A veteran resident of the neighborhood, Gary 
has fond memories of Halloweens spent on Oak 

Street. “My late wife was raised Christian—I 
was Jewish—and the kids always wanted to 
put up Christmas lights. To compromise, I said 
I’d give them lights at Halloween and decorate 
the house.” Keeping that promise, Gary trans-
formed the home, decorating the front yard 
with an array of freaky figures and perhaps 
unknowingly contributing to Oak Street’s birth 
as Halloween’s headquarters. 

The Greenes agree that Oak Street is one of 
Laguna’s friendliest neighborhoods, especially 
during trick-or-treating. As Gary explains, 
“There are people who’ve been here a long time, 
as well as newcomers, and that’s what keeps the 
neighborhood vibrant.” LBM

faMily factS: Gary 
and Linda Greene, 
Linda’s daughter, 
Serah Lukoff (21), 
two desert tortoises, 
two box turtles and 
Fred, the dachshund 
DAY JOB: Gary 
and Linda are both 
retired. SPACE: 
2,800 square feet, 
four bedrooms, 4.5 
bathrooms HOUSE 
TIMELINE: Built in 
1927, purchased in 
1983, renovated in 
2010 FABULOUS 
FEATURE: The 
reclaimed original 
wood paneling in the 
great room

BUCOLIC BUNGALOW
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From quaint beach cottages to luxury hilltop estates, Laguna 
Beach offers some of the best homes, and views, in Orange County. 
On the following pages, we bring you a special section dedicated to 
highlighting top properties on the market today. These outstanding 
homes and properties are represented by Laguna Beach’s expert real 
estate companies—individuals with superior knowledge of the local area 
and the OC market, all dedicated to providing the best customer service.   

real eState

Showcase

touR LAGuNA’S toP HoMeS

Pictured on this page: 
address: 152 McAulay Pl.
offering price: $2,495,000

agent: Janet Haigg, Harcourts Prime Properties
contact info: 949-248-1888, ext. 205



MARCUS SKENDERIAN
949.295.5758

marcus@surterreproperties.com
www.WelcomeHomeLaguna.com

SOLD > Chateau Way > Represented Seller

w w w . s u r t e r r e p r o p e r t i e s . c o m

THINKING ABOUT BUYING OR SELLING?
OUR TRACK RECORD SPEAKS FOR ITSELF

SOLD > Nyes Place > Represented Seller

SOLD > Chillon Way > Represented Buyer/Seller SOLD > Top Of The World Drive > Represented Seller

SOLD > Lagunita Drive > Represented Buyer/Seller SOLD > Old Ranch Road > Represented Buyer/Seller



EXPERIENCE IS THE DIFFERENCE
As the California leader in luxury home sales, Coldwell Banker Previews International® has mastered the art 
of handling fi ne properties. We welcome the opportunity to help you explore your possibilities and a more permanent stay.

Laguna Beach, California
4 bedrooms, 3 baths
$12,900,000

Represented by
Hillary Caston  |  949.922.8490
Liz Comerford  |  949.874.1321
Ray McAfoose  |  949.499.8957



Laguna Beach, California
4 bedrooms, 4 baths

$2,675,000

Represented by
Jon Pugh  |  714.749.8794

Carol Jenkins  |  714.343.1793

Laguna Beach, California
3 bedrooms, 4 baths
$2,945,000

Represented by Wynn O’Neill
949.246.6217  |  wynnoneill.com

Laguna Beach, California
5 bedrooms, 6 baths
$4,900,000

Represented by Sophie Pestolis
949.241.6688  |  sophie.pestolis@camoves.com

COLDWELLBANKERPREVIEWS.COM
©2013 Coldwell Banker Real Estate LLC. All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Each Coldwell Banker

Residential Brokerage offi ce is owned by a subsidiary of NRT LLC. Coldwell Banker® and the Coldwell Banker Logo, Coldwell Banker Previews International® and the Coldwell Banker Previews International Logo,
are registered service marks owned by Coldwell Banker Real Estate LLC. Broker does not guarantee the accuracy of square footage, lot size or other information concerning the condition or features of property

provided by seller or obtained from public records or other sources, and the buyer is advised to independently verify the accuracy of that information through personal inspection and with appropriate professionals.



JAIME SAUNDERS 
Realtor 

bre #01437317 

949-514-1491

RE/MAX Evolution has a network that extends to over 92 countries. 
Strong local presence, dominant global presence.

RE/MAX EVOLUTION
Evolutionary vision, Evolutionary Results 

RE/MAX EVOLUTION 
302 Glenneyre, Laguna Beach, CA 92651  •  949-342-2244

www.coastalcitiesrealty.com • info@remaxevolution.com

  www.facebook.com/REMAXEvolutionLagunaBeach  •  @REMAXEvolution   •  www.ocevolutioncommercial.com

Whether you are a seller, a buyer or an agent, 
join us for an evolutionary experience.

March 2013

Nobody sells more Real Estate Globally than 

*Denoted territory
 ©2013 RE/MAX, LLC. All rights reserved. 

Each Offi ce Independently Owned and Operated. 130224A

Malta 2003

Montenegro 2007

Netherlands 1998

Poland 2006

Portugal 1999

Romania 2006

Spain 1994

Sweden 2000

Switzerland 1999

Scotland* 1998

Slovakia 2005

Slovenia 2007

 United Kingdom 1997

Turkey 1997

Republic of Ireland 1997

Luxembourg 2001

Lithuania 2005

Iceland 2000

Austria 1999

Bosnia & Herzegovina 2011

Croatia 2004

Czech Republic 2005

France 2005

Germany 1995

Greece 1995

Hungary 2006

Italy 1995

Bulgaria 2005

Estonia 2005

Finland 2006

England* 1997

Israel 1995

Europe

Zimbabwe 2010

Namibia 2002

Tunisia 2010

Botswana 2003

Cape Verde 2010

Mozambique 2006

Mauritius 2002

Lesotho 2012

Egypt 2011

Morocco 2009

South Africa 1994

Jordan 2011

Saudi Arabia 2002

United Arab Emirates 2012

Bahrain 2004

Kuwait 2013

Middle East

Africa

Lebanon 2010

China 2012

Australia 1996

New Zealand 2003

Palau 2011

Northern Mariana Islands* 2006

Singapore 1997

Thailand 2012

Philippines 2012

Guam* 2001

Federated States of Micronesia 2011

India 2009

Indonesia 2012

Asia/Pacifi c
Ecuador 2008

Venezuela 1998

Uruguay 2008

Canada 1977

Argentina 2004

Chile 2003

Belize 2001

El Salvador 2006

Honduras 1995

Guatemala 2002

Guyana 2011

Mexico 1992

Nicaragua 1998

Peru 2009

Paraguay 2011

Suriname 2010

Panama 2005

United States 1973

Costa Rica

Brazil

1995

2009

Americas

Colombia 2009

Bolivia 2010

Bahamas 2009

Aruba* 2003

Bonaire* 2003

Cayman Islands* 1991

Puerto Rico* 1992

Jamaica 2009

St. Barthelemy* 2004

Curacao* 2006

St. Maarten/St. Martin* 1993

Turks & Caicos* 1993

U.S. Virgin Islands* 1989

Antigua and Barbuda 1994

Dominican Republic 1993

Dominica 2010

Grenada 1994

St. Kitts & Nevis 1995

 Trinidad & Tobago 2008

St. Lucia 2007

Caribbean

Barbados 2011

JEFF GRICE 
Broker, Owner

bre #01919659

949-295-0416

DIANA AGUILAR 
Office Manager
bre #01883560

949.342.2244

ALYSSA KAYO
Realtor 

bre #01911463

949-338-7086

KIM LARSEN
Realtor 

bre #01893869

949-705-8466

ANGELA MCIVER
Realtor 

bre #01920312

 949-229-2724

MARK MILLER
Realtor 

bre #01248234

949-280-2247

JODI MILLER
Realtor 

bre #01904578

949-202-6469

CHRIS GUZIAK
Realtor 

bre #01487719 

949-285-0509

 NICOLE GALLAGHER 
Realtor 

bre #01932748

949-370-5640

LINDA RIZZA 
Director of 

First Impressions

949-342-2244



mikejohnson 
spec ia l iz ing in coas ta l  proper t ie s

LAGUNA BEACH $10,200,000
1380 moorea way

LAGUNA BEACH $3,495,000
339 agate street

LAGUNA BEACH $2,550,000
1335 skyline drive

SAN JUAN CAPISTRANO $4,480,000
landfall at capistrano : www.capistranoestate.com

mike
johnson

32356 south coast highway . laguna beach, california 92651 . 949.494.3600 . www.homgroup.com 

m 949.278.7333
t 949.342.3650
mjohnson@homgroup.com
www.thecoasta lconf identia l . com



Laguna Niguel I $3,400,000

www.CanadayGroup.com

 Lee Ann Canaday Canaday Group
 949.249.2424 www.CanadayGroup.com
 LeeAnn@CanadayGroup.com Huntington Harbour, CA  |  Laguna Beach, CA  |  Newport Beach, CA 

 Watch our RE/MAX Fine Homes TV Show on KDOC-TV Los Angeles. Every Saturday at 9:00AM (PST).
 Check your local listings, airing in Orange & Los Angeles County.

Newport Beach I $12,388,800 Dana Point I $13,900,000

Dana Point I $5,999,000

San Juan Capistrano I $5,990,000 Dana Point I $2,550,000



1200 newport center drive, suite 100 newport beach, california 92660
949.554.1200 . www.homgroup.com

Situated on over an ACRE of pristine oceanfront land, lies the luxurious retreat – Rockledge by the Sea. Just steps away from the Laguna Beach Village, this 
rare private estate - with its impressive 190 linear feet of ocean frontage - is surrounded by lush green lawns, perfectly manicured gardens, an oversized black 
bottom pool/spa and its very own private staircase leading down to a beautiful secluded beach and cove below. The approximately 10,000 square foot soft 
contemporary residence includes six spacious bedrooms and seven and a half bathrooms. Endless walls of glass, generously scaled rooms, and correlated indoor/
outdoor living are all highlights of the functional design. Additional features of the home include a gourmet chef ’s kitchen, an executive office, a home gym, 
an elevator and a security gated motor court with garaging for three cars and five additional onsite parking spaces.

For more information visit www.2475southcoasthighway.com

ROCKLEDGE BY THE SEA
2475 south coast highway

m 949.554.4140 
t 949.554.1216 
tbal tzer@homgroup.com

SEALED BID AUCTION - NOVEMBER 8, 2013
LAGUNA BEACH - OCEANFRONT   |   ORIGINALLY OFFERED $34,500,000   |   BID RESERVE $19,999,000

TAD BALTZER



 

Tim Smith  
949-717-4711
CA DRE # 01346878 
tim@timsmithgroup.com 
Coldwell Banker Previews International 

www.smithgrouprealestate.com  

Who You Work With Matters

#1 Coldwell Banker Previews International Team

PRICE: $11,995,000
Serving as a gem in this exclusive coastal community of the California Riviera, 
this property epitomizes neoteric design while inviting a spirit of invention 
and excitement. The allure of this soft contemporary escape is undeniable. 
Whether enjoying the tranquility of the koi pond, gathering the elite at a 
sunset soiree, or hosting an intimate tasting in the wine cellar, this estate 
heightens every experience.

1115 EMERALD BAY, LAGUNA BEACH

PRICE: $29,500,000
At over 9000 square feet, this premier estate sits on the Peninsula of Emerald 
Bay above the bluffs of the elite North Laguna Beach communities. From the 
superior perspective, no other property can match the unparalleled views of 
the serene beaches. Only 3 properties in Emerald Bay have deeded access 
to Irvine Cove’s mean high tideline, a private twisting path just beyond the 
backyard leads to the discreet shores.

173 EMERALD BAY, LAGUNA BEACH

PRICE: $8,995,000
Custom guard-gated Bear Brand Ranch estate offers 11 bedrooms, 12 bathrooms, 
dramatic theater, fantastic gourmet kitchen, library, wine room, separate 3rd 
floor office, game room, elevator, dual laundry rooms, multiple balconies and 
panoramic views of the ocean, city lights and sunsets. The resort-style yard is 
the perfect place for entertaining guests alongside the sparkling pool and spa, 
poolside cabana with full bath, outdoor kitchen, putting green, fire pits and 
incredible landscaping and views.

3 INSPIRATION, LAGUNA NIGUEL 

PRICE: $8,995,000
Known affectionately as the Capo Beach Glass House, this Robert Quigley-
designed masterpiece sits directly on the sand in Capistrano Bay, featuring 
a sweeping oceanfront panorama, two-story ceilings, an exquisite glass 
pavilion and inviting juxtaposition of expansive windows and concrete walls. 
A collective 3-bedroom/4-bath property, Extensive glass affords ample natural 
lighting and ocean vistas from nearly every room.

35545 BEACH ROAD, DANA POINT



 
www.smithgrouprealestate.com

from Orange County to the Desert for the Fourth Straight Year

©2013 Coldwell Banker Real Estate LLC. Coldwell Banker®, Previews®, and Coldwell Banker Previews International® are registered trademarks licensed to Coldwell Banker Real Estate LLC. An Equal Opportunity Company. Equal Housing Opportunity.  
Owned And Operated By NRT LLC. Broker does not guarantee the accuracy of square footage, lot size or other information concerning the condition or features of property provided by seller or obtained from public records or other sources, and the buyer 
is advised to independently verify the accuracy of that information through personal inspection and with appropriate professionals.

PRICE: $6,199,000
Nestled on over 1-acre in a lush & enchanting park-like retreat, this property 
marries luxury & whimsy. A magnificent Craftsman-style home takes on a 
world of its own, evoking the charm of Cape Cod with the ease of San Juan 
Capistrano. Once through the gates, the elegant grounds invite a feeling of 
remote privacy. Rarely can fantasy accompany sensibility like it does in this 
gorgeous estate.

31831 PASEO CIELO, SAN JUAN CAPISTRANO

PRICE: $7,950,000
The ultimate in California coastal living awaits at this 6-bedroom, 8-bath  
Ritz Cove estate, ideally situated on the 2nd row complete with Catalina Island, 
ocean, whitewater, and Ritz Carlton resort views. Just a short stroll to Salt Creek 
beach, entertainers will delight amid the private pool and spa, media/game room, 
wine cellar, bar, full basement, and 3-car garage.

30 RITZ COVE, DANA POINT

PRICE: $2,875,000
Remarkably rare remodeled 2-story zoned lot estate in Monarch Bay Terrace offers 
panoramic ocean, city lights & Catalina Island views. Unforgettable evenings 
can be spent in the fully landscaped private front courtyard decorated with fruit 
trees, fire pit and 7-person granite backed spa with fountain coupled with a fully-
equipped outdoor kitchen.

32511 SEA ISLAND, DANA POINT

PRICE: $4,995,000
Situated on a wide stretch of sand in Capistrano Bay, this premier, award-
winning oceanfront estate was expertly designed by Lehrer Architects fusing 
California contemporary with the serene sea elements beyond. This chic, 
guard-gated Beach Rd estate offers floor to ceiling windows throughout to 
maximize the presence of sand and sea and the dramatic vistas they afford 
including picturesque Catalina Island.

35381 BEACH ROAD, DANA POINT



Three Arch Bay Listings

If your home is currently listed, this is not intended as a solicitation. © 2013 BHHS Affiliates, LLC. An independently operated subsidiary of HomeServices of America, Inc., a Berkshire Hathaway affiliate, 
and a franchisee of BHHS Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeServices symbol are registered service marks of HomeServices of America, Inc.® Equal 
Housing Opportunity. Designed/Printed By One Step Services 1-888-587-5301. © Copyright, all rights reserved.  CA BRE #00614494

30812 South Coast Highway • Laguna Beach, CA 92651

Judy Blossom
949.295.6577
judyblossom@bhhscal.com
www.3archbayhome.com

32 SOUTH LA SENDA     
Three Arch Bay Oceanfront 

$5,495,000

22 NORTH VISTA DE CATALINA     
Upper Three Arch Bay

$2,375,000     

4 VISTA DEL SOL     
Upper Three Arch Bay

 $2,595,000

28 NORTH VISTA DE CATALINA 
Upper Three Arch Bay

$2,595,000

SOLD!

PENDING!



EMERALD BAY ESTATE $4,699,000
Beautiful oceanview home with private grounds and expansive living spaces: 4 bedrooms, 4½ 
bathrooms, huge master suite. Vaulted wood-beamed ceilings, open state-of-the-art kitchen, wood 
floors and three fireplaces. Enjoy all the amenities Emerald Bay has to offer!

OCEANFRONT IN THREE ARCH BAY  $7,995,000
4 bedrooms, 4½ bathrooms. Family room, courtyard entry. French limestone, granite, and so much more. 
Located on the point, surrounded by the Pacific Ocean. Fabulous for entertaining with great oceanfront 
decks, barbecue and private area. One of the best buys on the oceanfront at this time!

© 2013 BHH Affiliates, LLC. An independently operated subsidiary of HomeServices of America, Inc., a Berkshire Hathaway affiliate, and a franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeServices symbol are registered service marks of 
HomeServices of America, Inc.® Equal Housing Opportunity. Berkshire Hathaway HomeServices does not guarantee the accuracy of square footage, lot size or other information concerning the condition or features of property provided by the seller or obtained from public records or other sources, 
and the buyer is advised to independently verify the accuracy of that information through personal inspection and with appropriate professionals. BRE# 00576041, BRE# 172500755

Jim Ardery & Diane Cannon
  BRE# 00576041

949.887.3823

BRE# 172500755

  949.230.1200

Chairman’s Circle - Diamond
34 Years Serving Laguna Beach, Newport Beach and South County

www.lbhomebu y ing .com
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AMERICAN
tHe BeacHcoMBeR at cRystaL cove
15 Crystal Cove; 949-376-6900; 
thebeachcombercafe.com
BJ’s Pizza and gRiLL
280 S. Coast Hwy.; 949-494-3802; 
bjsrestaurants.com
tHe cLiff RestauRant
577 S. Coast Hwy.; 949-494-1956; 
thecliffrestaurant.com  
tHe deck on Laguna BeacH
627 Sleepy Hollow Ln.; 949-494-670; 
deckonlaguna.com
tHe gReeteR’s coRneR RestauRant
329 S. Coast Hwy.; 949-494-0361; 
thegreeterscorner.com
Husky Boy BuRgeRs
802 N. Coast Hwy.; 949-497-9605; 
huskyboyburgers.com

JoHnny Rockets
188 S. Coast Hwy.; 949-497-7252; 
johnnyrockets.com
LuMBeRyaRd
384 Forest Ave.; 949-715-3900; 
lblumberyard.com
nick’s Laguna BeacH
440 S. Coast Hwy.; 949-376-8585; thenickco.com
ocean avenue
237 Ocean Ave.; 949-497-3381
oRange inn
703 S. Coast Hwy.; 949-494-6085; 
orangeinncafe.com
Penguin cafe
981 S. Coast Hwy.; 949-494-1353; 
thepenguincafe.com
ReMaRk’s
853 Laguna Canyon Rd.; 949-715-8700; 
remarkslagunabeach.com

RuBy’s dineR 
30622 Coast Hwy.; 949-497-7829; rubys.com  
sHiRLey’s BageLs
303 Broadway St., Ste. 110; 949-494-6296; 
shirleysbagels.com
sPLasHes RestauRant and BaR at suRf & 
sand ResoRt
1555 S. Coast Hwy.; 949-497-4477; 
surfandsandresort.com 
stoneHiLL taveRn at tHe st. Regis 
MonaRcH BeacH
One Monarch Beach Resort; 949-234-3405; 
stregismb.com 
tivoLi teRRace
650 Laguna Canyon Rd.; 949-494-9650; 
tivoliterrace.com 
tivoLi too!
777 Laguna Canyon Rd.; 949-494-6044; 
tivoli-too.com 

Taste of  
the Town
A restaurant resource for dining out in Laguna Beach

AMERICAN | BELGIAN
CALIFORNIA CONTEMPORARY 

CARIBBEAN | CHINESE 
CONTINENTAL | FRENCH

GLOBAL CUISINE | ITALIAN 
MEDITERRANEAN | MEXICAN 

SEAFOOD | STEAK 
SPECIALTY | SUSHI 
THAI | VEGETARIAN

Formerly the home of Katsuya, 858 S. Coast Hwy. is now 
the new location of Okura Robata Grill & Sushi Bar, based 
in La Quinta, Calif. Launched Oct. 6 with a grand opening 
celebration, the Japanese fusion restaurant serves up fresh 
seafood, sushi and coastal California-influenced cuisine. 
Favorites of the staff include the Dynamite Rock Shrimp 
(tempura-battered shrimp tossed in a spicy tobiko-aioli and 
served with wonton chips) and the Beef Robata Skewers (filet 
mignon in a Japanese barbecue sauce). The handmade sushi 
rolls are also a must-try at the restaurant, and with creative 
names that pay homage to old Hollywood stars, such as the 
James Dean (crab, tuna, eel, cucumber, avocado and spicy 
Dean sauce) and the Marilyn Monroe (shrimp, avocado and 
cucumber with crab and scallops), they’re that much more 
delectable. With its lounge-inspired yet casual interior design, 
Okura is the ideal spot for a romantic dinner or a happy hour 
spent with friends. In fact, happy hours run every day from 
4-6 p.m., giving diners the chance to savor $5 sushi rolls and 
$6 cocktails such as the Geisha Girl (vodka, sweet and sour, 
pomegranate juice). (949-793-4320; okurasushi.com) —A.T.

okura Sushi Makes a Splash
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Veteran restaurateur Mark DePalma has returned  
to an old home, Laguna Canyon Road’s Festival Center, with 
ReMark’s, an original take on American classics that are any-
thing but traditional.  

It’s comes as no surprise that a unique sense of community 
defines the atmosphere at ReMark’s. A majority of the restau-
rant’s clientele is familiar: couples, families, friends who fre-
quented Mark’s several previous establishments, including the 
iconic Mark’s on Pacific Coast Highway, shuttered in 2003. That 
people want to return—and do, frequently—is a testament 
to Mark’s warmth and to the culinary skill of Executive Chef 
Martin Gonzalez, with whom Mark has partnered for 27 years. 

The Los Angeles-based chef regularly travels south to develop 
new options for the restaurant’s ever-evolving menu, which 
often features limited-run items based on seasonal ingredients. 

Those ingredients’ eclectic flavors are evident in all of the 
restaurant’s dishes, beginning with its smaller plates. Take the 
ReMark’s salad, which is something of a study in contrasts. Fresh 
mango is artfully blended with baby bay shrimp, while a sliced 
whole avocado adds texture to the display. Crispy green fried 
tomatoes, served with a smoky chipotle ranch dipping sauce, 

just may be considered the restaurant’s signature appetizer.
In terms of entrees, most ReMark’s diners will find them-

selves confronted by perhaps the ultimate foodie dilemma: steak 
or seafood? “It all depends on what you like,” Mark says of the 
decision. “[The dishes] are all so different.” Luckily, patrons can 
rest assured that satisfaction will follow either choice.

The ahi tower is one of the restaurant’s most skillfully crafted 
selections. Pieces of diced ahi are stacked into a column and 
served alongside fried tortilla wedges. Still, it’s impossible to 
deny that the true stars of this seafood show are the scallops, 
which arrive saturated in a delectable white wine garlic sauce. 

Dedicated carnivores would do well to sample one of the sin-
gular beef dishes served at ReMark’s. The prime short ribs—
Mark’s favorite dish—deliver unparalleled succulence and rest 
beautifully against a bed of Gorgonzola risotto. 

The best part of the restaurant’s offerings is their affordability. 
Mark has made it a priority to price each item with astonish-
ing generosity; in fact, nothing on the menu exceeds $20, and 
most items fall in the $8 to $12 range. It’s a deliberate attempt 
to counter the sense of exclusivity that affects much of coastal 
Southern California’s fine dining scene. And it’s working. LBM   

A CuLiNARy HoMeCoMiNG
Mark DePalma takes Laguna Beach by storm once again with his latest venture, ReMark’s.

By Tess Eyrich | Photos by Jody Tiongco

DINE | REMaRk’s

ReMaRk’s
853 Laguna Canyon 
Rd.; 949-715-8700; 
remarkslagunabeach.com

HouRs: Monday-
Saturday, 5-10:30 p.m. 

PRice: $4.50-$18.75 
(appetizers, entrees,  
desserts and cocktails)

tiP: Stop by this 
fall/winter to 
sample seasonal 
additions to the 
menu, including 
updated desserts 
like pumpkin 
cheesecake and 
bread pudding.

The prime short ribs are served on a bed of Gorgonzola risotto.  ReMark’s features an original take on American classics.

The ahi tower arrives with fried tortilla wedges.
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For those looking to dine on the waterfront, there 
are countless options here in Laguna Beach. But one restaurant 
tucked inside a sun-washed, Mediterranean-style resort on the 
beach stands above the rest—Splashes at Surf & Sand Resort. 
Here, guests literally feel as if they’re dining midair, perched 
above the pristine sand and glistening Pacific Ocean. 

Yet, Splashes offers more than just an ocean view—the cuisine 
not only is artfully presented but also perfectly executed, thanks 
to Executive Chef David Fuñe, who joined the resort in April. 
David’s innovative yet polished fare stems from his extensive 
culinary background, which includes stints at San Diego’s Hotel 
del Coronado and Pechanga Resort & Casino in Temecula, 
Calif., as well as owning his own gourmet food truck in LA. 

David, who has appeared on the Food Network’s “Chopped,” 
is up for any challenge, so he was excited when he got the chance 
to take his signature California coastal cuisine to Surf & Sand, a 
venue that epitomizes the Southern California lifestyle. “I like to 
eat healthy … it should be here on the beach,” David says. “My 
style is raw and fresh, and it fits in with the theme here.”

For appetizers, David’s ahi tuna tartare doesn’t disappoint. 
The fresh tuna is mixed with capers, avocado, citrus oil and a 

little Sriracha sauce for an added kick. Drizzled over the dish is 
a garlic creme fraiche, which adds a bit of sweetness. Another 
palatable dish is the crispy artichokes and Brussels sprouts. 
Here, pieces of artichoke and Brussels sprouts are lightly fried 
and served with an heirloom tomato-red pepper vinaigrette and 
Meyer lemon-saffron curd. 

For entrees, the diver sea scallops, seared to perfection with a 
little red wine and paired with a creamy asparagus risotto, mas-
carpone cheese and peas, is the perfect fall dish to savor next 
to the sound of crashing waves. To wash it all down, sip one of 
Splashes’ signature cocktails, such as the Splashes Lemonade—a 
staple at the restaurant for years. The sweet-and-sour drink is 
made with Absolut Citron vodka and triple sec, and is served in 
a glass with a sugar-frosted rim. 

A finale to the evening wouldn’t be complete without some-
thing sweet to top off the palate. For banana lovers, try the “101 
bananas” dessert, which features a smorgasbord of mini sweets, 
including cheesecake, banana walnut bread and ice cream. 

Whether feasting inside or outside, diners can bask by the 
ocean with Splashes’ indoor-outdoor feel. Snag a spot on the 
patio just before sunset, and celebrate the day’s end in style. LBM

SeAFooD witH A View
At Splashes, cuisine is savored by way of seaside and sunset. 

By Alli Tong | Photos by Jody Tiongco

DINE | SplaShES at Surf & SaND rESort

sPLasHes at suRf & 
sand ResoRt
1555 S. Coast Hwy.; 
949-376-2779; 
surfandsandresort.com

HouRs: Sunday-
Thursday, 5-10 p.m.; 
Friday-Saturday, 
5-11 p.m.

tiPs: Stop in 
Tuesdays and 
Wednesdays for 
the “Chef’s Tasting 
Menu,” featuring a 
three-course meal 
with wine pairings. 
Happy hours run 
Monday-Thursday 
from 8 p.m. 
to close. 

The perfectly seared diver scallops are served with asparagus risotto.Splashes’ outdoor dining patio offers seaside views.

Ahi tuna tartare made with capers, avocado and Sriracha



1289 S. Coast Hwy, Laguna Beach  |  949.497.2446  |  rooftoplagunabeach.com  

Happy Hour Mon-Fri 3-5pm 
1/2 Off All Mojitos, Beer, Wine & Well Drinks

214 Ocean Avenue, Laguna Beach  |  949.494.3027  |  marineroomtavern.com   540 S. Coast Hwy #200, Laguna Beach  |  949.715.4500  |  houseofbigfish.com   

This Laguna Beach favorite, a neighborhood watering 
hole for over 75 years, is the place where locals gather.  
The drinks are stiff and reasonably priced with a wide 

selection of whiskeys, bourbons, and craft beers.  
Shoot some pool or enjoy nightly live entertainment.

Lobster  

Mac &  

Cheese

Filet 

Mignon

All Small Plates 

Menu 

with over 60 Items

Open Daily 4:30pm

1287 S. Coast Hwy, Laguna Beach  |  949.376.9718  |  kyabistro.com   

B
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O

B a r

k ya

BreakFast sat-sun 9-11:30am 
LuncH Daily 11:30am-2:30pm

Happy Hour
• • • • • • • • • • •

Raw Bar Happy Hour Menu: Mon-Fri 4:30pm-5:30pm
Food & Drink Specials

- BONUS HAPPY HOUR! -
Mon-Fri 4:30pm-5:30pm

Buy Any Cocktail, Beer or Wine Off The Dinner Menu &  
Get Any Food Item Off The Dinner Menu Half Off!

BReAkFAST 
Sat-Sun 9:30am-11:30am

LunCH 
Sat-Sun 11:30am-4:30pm

DInneR 
Daily 4:30pm-10pm
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BEER VERSUS WINE
Oenophiles and beer lovers collided at Surf & Sand Resort’s 
second annual Beer vs. Wine event Sept. 13, where guests 
wined—or “beered”—and dined to debate which of the two 
libations paired better with Executive Chef David Fuñe’s five-
course dinner. The event, which featured brews from Stone 
Brewing Co. and wine selections from Constellation Brands, 
was held on the resort’s Ocean Terrace at sunset, which made 
for a stunning backdrop. During the course of the evening, 
diners feasted on mouthwatering pairings, including the chef’s 
scallops paired with a pinot noir from Robert Mondavi Winery 
and The Lost Abbey’s Lost & Found ale. After each course, 
diners were asked to open their minds and palates, and select 
whether beer or wine “won” in regards to the pairing. At the 
end of the evening—after tasting a red chocolate pave paired 
with Saved’s red blend and Stone Brewing Co.’s Imperial 
Russian stout—beer did prevail. In fact, beer won in four out 
of the five courses, proving that these two distinct groups can 
dine in harmony. (surfandsandresort.com) —A.T.

TOMMY BAHAMA BAR & GRILL 
400 S. Coast Hwy.; 949-376-6886; 
tommybahama.com
UMAMI BURGER
610 N. Coast Hwy.; 949-342-1210; umami.com

BELGIAN
BRUSSELS BISTRO
222 Forest Ave.; 949-376-7955; 
brusselsbistro.com 

CALIFORNIA CONTEMPORARY
ANASTASIA CAFE
460 Ocean Ave.; 949-497-8903; 
anastasiaboutique.com
BROADWAY BY AMAR SANTANA
328 Glenneyre St.; 949-715-8234; 
broadwaybyamarsantana.com
CAFE ZOOLU 
860 Glenneyre St.; 949-494-6825; cafezoolu.com 
K’YA BISTRO BAR & THE ROOFTOP LOUNGE AT 
HOTEL LA CASA DEL CAMINO
1287 S. Coast Hwy.; 949-376-9718; 
kyabistro.com; rooftoplagunabeach.com
THE LOFT AT MONTAGE LAGUNA BEACH
30801 S. Coast Hwy.; 949-715-6420; 
montagelagunabeach.com  
MADISON SQUARE & GARDEN CAFE 
320 N. Coast Hwy.; 949-494-0137; 
madisonsquare.com  
MOSAIC BAR AND GRILLE AT 
MONTAGE LAGUNA BEACH
30801 S. Coast Hwy.; 949-715-6420; 
montagelagunabeach.com  

NIRVANA GRILLE
303 Broadway St., Ste. 101; 949-497-0027; 
nirvanagrille.com 
SUNDRIED TOMATO CAFE
361 Forest Ave.; 949-494-3312; 
thesundriedtomatocafe.com 
TABU GRILL 
2892 S. Coast Hwy.; 949-494-7743; tabugrill.com
THREE SEVENTY COMMON KITCHEN + DRINK
370 Glenneyre St.; 949-494-8686; 
370common.com
230 FOREST AVENUE
230 Forest Ave.; 949-494-2545; 
230forestavenue.com 
WATERMARC RESTAURANT
448 S. Coast Hwy.; 949-376-6272; 
watermarcrestaurant.com
THE WHITE HOUSE 
340 S. Coast Hwy.; 949-494-8088; 
whitehouserestaurant.com 
WINE GALLERY WINE BAR & KITCHEN
1833 S. Coast Hwy., Ste. 110; 949-715-8744; 
winegallerylaguna.com

CARIBBEAN
EVA’S CARIBBEAN KITCHEN 
31732 S. Coast Hwy.; 949-499-6311; 
evascaribbeankitchen.com 
CHINESE
MANDARIN KING 
1223 N. Coast Hwy.; 949-494-8992 
PEONY CHINESE CUISINE
215 Broadway St.; 949-497-5777; 
peonycuisine.com

CONTINENTAL
DIZZ’S AS IS 
2794 S. Coast Hwy.; 949-494-5250; 
dizzsasis.com

FRENCH
C’EST LA VIE 
373 S. Coast Hwy.; 949-497-5100; 
cestlavierestaurant.com 
STUDIO AT MONTAGE LAGUNA BEACH
30801 S. Coast Hwy.; 949-715-6420; 
studiolagunabeach.com  
GERMAN
HEIDELBERG CAFE AND BISTRO
1100 S. Coast Hwy.; 949-497-4594; 
heidelbergcafe.com

GLOBAL CUISINE
RAYA AT THE RITZ-CARLTON, LAGUNA NIGUEL
1 Ritz-Carlton Dr.; 949-240-2000; ritzcarlton.com
SAPPHIRE LAGUNA 
1200 S. Coast Hwy.; 949-715-9888; 
sapphirelaguna.com 

INDIAN
NATRAJ CUISINE OF INDIA
998 S. Coast Hwy.; 949-497-9197; 
natrajlagunabeach.com

IRISH
HENNESSEY’S TAVERN
213 Ocean Ave.; 949-494-2743; 
hennessystavern.com
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ITALIAN & PIZZA
aLessÁ Laguna BeacH
234 Forest Ave.; 949-497-8222; 
pirozziculinary.com
gina’s Pizza 
610 N. Coast Hwy.; 949-497-4421; 1100 S. 
Coast Hwy.; 949-494-4342; ginaspizza.com
MaRe cuLinaRy Lounge
696 S. Coast Hwy.; 949-715-9581; 
mareculinarylounge.com
neaPoLitan
31542 S. Coast Hwy.; 949-499-4531; 
nealaguna.com
Pizza Lounge 
397 S. Coast Hwy.; 949-497-2277; 
pizzalounges.com 
PoLina’s saLeRno itaLian RestauRant
220 Beach St.; 949-497-2600; 
polinassalerno.com
RistoRante RuMaRi  
1826 S. Coast Hwy.; 949-494-0400; rumari.net 
RoMeo cucina  
249 Broadway; 949-497-6627; 
romeocucina.com
ti aMo RistoRante 
31727 S. Coast Hwy.; 949-499-5350; 
tiamolagunabeach.com 
zPizza
30822 S. Coast Hwy.; 949-499-4949
zpizza.com
MEDITERRANEAN
adonis MediteRRanean gRiLL
202 Park Ave.; 949-715-4581
gg’s cafÉ-BistRo 
540 S. Coast Hwy., Ste. 108; 949-494-9306; 
ggscafebistro.com 
zÉytoon cafe 
412 N. Coast Hwy.; 949-715-9230; 
zeytooncafe.com

MEXICAN
adoLfo’s
998 S. Coast Hwy., Ste. A; 949-497-2023
aviLa’s eL RancHito 
1305 S. Coast Hwy.; 949-376-7040; 
avilaselranchito.com 
caRMeLita’s
217 Broadway; 949-715-7829; 
carmelitaskitchen.com
coyote gRiLL 
31621 Coast Hwy.; 949-499-4033; coyotegrill.tv
Laguna feast 
801 Glenneyre St.; 949-494-0642; 
lagunafeast.com

Magazine

Taste of the Town  
section of Laguna 

Beach Magazine and 
get your message to 
more than 20,000 

hungry, thirsty,  
savvy people!

Special rates for restaurants
Free Listing in print & online

Call today for more details:
949-715-4100

advertiSe in
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A modern take on an age-old eatery has arrived in dana Point, and it comes with even more delicious 
grub than its predecessors. Jimmy’s Famous American Tavern (known as JFAT), a San diego favorite, 
has opened its second location in the heart of south Orange County. Featuring classic American 
dishes with an artisanal twist, JFAT exemplifies the community feeling of the classic tavern while going 
a step further to provide delicious eats, signature cocktails and craft beers to its patrons. Known for 
its “fry cook-meets-foodie” approach to dishes, JFAT’s team crafts culinary creations that will appeal 
to diners of all tastes. In keeping with the tavern theme, the new location features dark wood, leather 
booths and a central bar where visitors can enjoy specialty wines and microbrewed beers. Even better, 
JFAT is committed to buying local, organic and sustainable ingredients and is a nationally certified 
“green restaurant” by the Green Restaurant Association. So, go ahead and order that Jimmy Burger 
smothered in bacon and jalapeno-jelly—the environment will thank you. (j-fat.com) —B.B.

Jimmy’s famous american tavern

La siRena gRiLL 
347 Mermaid St.; 949-497-8226; 30862 S. 
Coast Hwy.; 949-499-2301; lasirenagrill.com
oLaMendi’s
1100 S. Coast Hwy.; 949-497-4148; 
olamendislagunabeach.com
PaPa’s tacos
31622 Coast Hwy.; 949-499-9822; 
papastacosinc.com
taco Laguna
211 Broadway; 949-494-4477
taco Loco
640 S. Coast Hwy.; 949-497-1635; tacoloco.net

SEAFOOd/STEAKS
enosteak at tHe Ritz-caRLton, Laguna nigueL
One Ritz-Carlton dr., dana Point; 949-240-2000; 
ritzcarlton.com

House of Big fisH & ice coLd BeeR 
540 S. Coast Hwy., Ste. 200; 949-715-4500; 
houseofbigfish.com
Las BRisas
361 Cliff dr.; 949-497-5434; 
lasbrisaslagunabeach.com
MaRo wood gRiLL
1915 S. Coast Hwy.; 949-793-4044; 
marowoodgrill.com
MozaMBiQue  
1740 S. Coast Hwy.; 949-715-7100; 
mozambiqueoc.com 
oceanview BaR & gRiLL at tHe HoteL Laguna
425 S. Coast Hwy.; 949-494-1151; 
hotellaguna.com 
Rock’n fisH
422 S. Coast Hwy.; 949-497-3113; 
rocknfishlb.com 

autuMn SuPPer
Chef Josh Mason of Wine Gallery Wine 
Bar & Kitchen shares the restaurant’s 
recipe for braised short ribs. “This recipe 
can be made the day of or cooked and 
reheated the next day,” Josh says. “It’s 
actually better on the second day.” 

braiSed Short ribS
Start to finish: 5 hours (30 minutes of 
active time)
Servings: 4-6
5 pounds beef short ribs 
4 tablespoons olive oil
1 yellow onion, finely diced
5 celery stalks, finely diced 
½ pound carrots, peeled 
5 cloves garlic, smashed
4 sprigs thyme
2 bay leaves
½ pound bacon, cut into strips
3 anchovy fillets
1 bottle dry red wine
3 quarts chicken stock 
8 ounces tomato paste 
 
Preheat oven to 275 F. Season short ribs 
with salt and pepper and set aside. In a 
large, heavy-bottomed pot, cook bacon 
at medium heat to render fat; remove 
bacon from pot and discard grease. 
Add olive oil to the pot at medium heat 
and sear the short ribs, making sure to 
evenly brown all sides. Set ribs aside. 
Add carrot, celery, onion and garlic 
to the pot and cook until translucent. 
When the mixture is done cooking, stir 
in tomato paste. Once incorporated, add 
red wine and chicken stock to the pot 
and bring to a boil. Once the mixture 
has reached a boil, add thyme, bay 
leaves and anchovy fillets, and cook for 
5 minutes. Once cooked, add bacon 
and ribs back to the pot and cook 
covered in the oven for 3 hours at 275 
degrees. Remove the cover and cook for 
an additional 90 minutes, stirring every 
30 minutes. Remove the pot from the 
oven and allow it to rest for 15 minutes. 
Remove the short ribs from the pot and 
separate the meat from the bones and 
any tissue. Strain the liquid and return 
it to the stove at medium heat to reduce 
until thickened, about 30 minutes. Serve 
with mashed potatoes or polenta and 
some of the reduced sauce. —L.D.



LAGUNA BEACH MAGAZINE OCTOBER/NOVEMBER 2013 115

Late Night
   Happy Hour

in the Crystal Cove Shopping Center

7862 East Pacific Coast Highway 
Newport Beach, California 92657

call us at: 

949.715.8338
info@tamarindoflondon.com

90+ pt Wines • Craft Beers • Cheeses & Cured Meat
State of the Art Wine Cellar • Specialty Foods • And Much More!

Buy 6 Bottles of wine and receive 10% off
[gallery only] 

Buy three Bottles and receive 5% off 
[gallery and estate]

381 Forest Ave • Ste 100A • Laguna Beach
downtown forest ave, where the visitor center is located.

hours: 9am-9pm daily

949-494-4697 • lagunawineinfo@gmail.com • www.lagunawinecafe.com

seLanne steak taveRn (faLL 2013)
1464 S. Coast Hwy.; 949-715-9881; 
selannesteaktavern.com
staRfisH
30832 S. Coast Hwy.; 949-715-9200; 
starfishlaguna.com

SPECIALTY
Laguna cuLinaRy aRts
845 Laguna Canyon Rd.; 949-494-0745; 
lagunaculinaryarts.com
MiRePoiX
845 Laguna Canyon Rd.; 949-494-4006; 
lagunaculinaryarts.com

SUSHI
HaPi susHi
250 Beach St.; 949-494-9109
o fine JaPanese cuisine
30872 S. Coast Hwy.; 949-715-5551; 
ofinejapanesecuisine.com 
okuRa RoBata gRiLL & susHi BaR
858 S. Coast Hwy.; 949-793-4320; 
okurasushi.com
san sHi go 
1100 S. Coast Hwy., Ste. 303 (upper level); 
949-494-1551 
susHi Laguna
231 Ocean Ave.; 949-376-8786
242 cafe fusion susHi 
242 N. Coast Hwy.; 949-494-2444; 
fusionart.us 

THAI
Laguna tHai By tHe sea 
31715 Coast Hwy.; 949-415-0924; 
lagunathai.com
RoyaL tHai cuisine 
1750 S. Coast Hwy.; 949-494-8424; 
royalthaicuisine.com 
tHai BRos.
238 Laguna Ave.; 949-376-9979; 
thaibroslaguna.com

VEGETARIAN
active cuLtuRe
1006 S. Coast Hwy.; 949-715-5188
Banzai BowLs
1100 S. Coast Hwy.; 949-715-8989
tHe stand
238 Thalia St.; 949-494-8101
zinc cafe
350 Ocean Ave.; 949-494-6302; 
zinccafe.com LBM
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GALLERIES, PLEASE SUBMIT 
YOUR UPCOMING EVENTS IN 
ADVANCE BY EMAILING 
editor@lagunabeachmag.com.

Work: It’s fi tting that May comes from 
Norway—from the proverbial Old World—
because her work reminds us that there still 
is an Old World. It’s easy to get lost amid the 
LCD light presentations and high-res multime-
dia projections and digital image compositions 
that make up so much of today’s art world. It’s 
easy to forget that art used to be something that 
was made by hand and impossible to recreate in 
exactly the same way.

May’s ceramic work harkens back to a pre-
historic Old World—to the cave paintings of 

Lascaux and Altamira—not necessarily in sub-
ject matter but always in the animalistic inten-
sity and instinctual technique of her delivery. 
Her muted clay ceramics usually depict humans 
or animals (or some form of interaction 
between the two) alongside abstract patterns 
and silhouettes.

In accordance with this Paleolithic mystique, 
the clay itself is roughly formed, its shapes 
delicately manipulated so that they never feel 
overworked. In a subtle nod to modernity, 
May’s pieces usually feature geometric designs 

and linear patterns; these contemporary adorn-
ments stand in stark contrast to the naturalistic 
feel of the clay itself. Throughout the process, 
she infuses touches of Greek antiquity, cubism, 
and geometric abstraction—reminders of the 
centuries of artistic development that came 
between cave art and the present day, which 
reassure us that we can confi dently consider this 
work a product of the 21st century.

Catch May’s work in her solo show, “Of Pigs 
and Men,” on display at coastal eddy, a gallery 
from Nov. 9-30. (949-715-4113)

May-Eivor Belsby’s ceramic 

fi gurines pay homage to 

prehistoric cave paintings.

&ga
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MoDeRN ReLiCS
Norwegian potter May-Eivor Belsby and California-based printmaker Anne Moore 

share an uncommon connection to artistic pursuits of the far-off past. 
Section by Hannah Ostrow

May-eivor belSby 
(coaStal eddy, a gallery)
hoMe baSe: Splits her time 
between dana Point and her native 
country of Norway
background: Began her formal 
artistic training in high school and 
attended college in Norway before 
studying stateside through the fi ne 
arts program at Saddleback College
Media of choice: High-fi re 
clay sculptures in natural tones that 
incorporate geometric designs and 
linear patterns
PreviouSly ShoWn: Across 
Orange County, New york and her 
native Norway
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anne Moore (SandStone gallery)
hoMe baSe: Dana Point
background: Stumbled upon visual arts at 
the end of college; has since continued studying 
printmaking at Saddleback College
Media of choice: Monotype printmaking, 
often on imported or handmade paper, which 
combines natural forms, ambiguous scripts and 
recurring geometric patterns
PreviouSly ShoWn: Throughout the 
Southern California area

Work: There is something about Anne’s 
richly layered monotype prints that is distinctly 
Eastern—whether it’s the printmaking tech-
nique itself that recalls Japanese woodblock 
prints or the imprecise overlaid block calligra-
phy. There also  is something that is undeniably 
old-fashioned; perhaps it’s the way the faded 
printing makes an oblong monotype look like 
an envelope that’s been tossed around the Postal 
Service’s facilities for 1,000 years.

But perhaps what’s most striking in Anne’s 
prints is the reoccurrence of large, roughly 
shaped circles, whose quiet omnipresence makes 
them seem potentially significant but stubbornly 
obscured. Viewing them is like trying to uncover 
the truth about crop circles or the real reason 
behind Stonehenge’s construction: utterly fasci-
nating yet persistently frustrating. 

The repetitive circles, the indistinguishable 
script, the rambling flora—it all seems to under-
score a hazy spirituality, which is perhaps at the 
root of why these works seem so foreign, so oth-
erworldly, so indistinctly archaic.

Don’t miss “Traces of Yesterday,” featuring 
Anne’s prints, at Sandstone Gallery beginning 
Nov. 6. (949-497-6775; sandstonegallery.com)

“Benediction” by Anne Moore

california conteMPorary
This fall, continuing its exploration of Southern 
California’s most dynamic emerging talent, 
Laguna Art Museum presents new solo exhibi-
tions from two noted Los Angeles-based artists: 
ceramicist Adam Silverman and installationist 
Richard Kraft. Both exhibitions open Oct. 27 and 
will run through Jan. 19, 2014.  

“adaM SilverMan: clay and SPace”
Through his innovative ceramic work, Adam 
Silverman explores the relationship between art 
and nature—a study in contrasts, essentially, 
that’s centered on the space between man-made 
creation and the indigenous world out of which 
it was born. 

“Clay and Space,” Adam’s debut museum 
exhibition, is a sprawling four-gallery show that 
highlights his pottery pieces through a series of 
site-specific installations designed to push the 
limits of what visitors might expect from a typi-
cal ceramics display. Essentially, he has created an 
experiential walk-through presentation, a layout 
that toys with the standard scale of his chosen 
medium. Also included in the multimedia expe-
rience are two video pieces: one that features 
footage of a Le Corbusier-designed chapel that 
has long inspired the artist, and another that is 
projected onto one of his pots to add an unprec-
edented dimension to ceramic art.  

“eX·PoSe: richard kraft”
This fifth installment of the museum’s new 
contemporary art series showcases the work 

 “Adam Silverman: Clay and Space” 

The Laguna Beach Plein Air Painting Invitational 

celebrates its 15th year this October.

laguna beach Plein air 
Painting invitational’S 
15th anniverSary
From Oct. 13-20, Laguna Plein Air Painters 
Association (LPAPA), in partnership with the 
Laguna Art Museum, hosts its 15th annual invi-
tational, a weeklong competition that celebrates 
plein-air painting in our coastal community. 

With a roster of attendees who include some of 
the country’s most renowned outdoor landscape 
artists, and a schedule packed with artist meet-
and-greets and educational events, the invitational 
constitutes an essential pilgrimage for any plein-
air enthusiast, as well as for the general public. 

The Aliso Creek Inn & Golf Course presents on 
Oct. 19 the culmination of the week’s events, the 
Collectors’ Soirée gala. For tickets to the event, 
a complete schedule and more information, visit 
lagunapleinair.com.

of Richard Kraft, a London-born, Los Angeles-
based artist renowned for his use of public space 
as a backdrop for his complex installations and 
performance pieces. 

For “ex·pose,” the artist has created an immer-
sive long form film—compiled from a year’s 
worth of footage shot in California, New York 
and India—that will be projected from multiple 
devices in the museum’s basement gallery. 

As much as the landscapes of Los Angeles 
and India seem unrelated at first glance, view-
ers will find both subtle and profound connec-
tions between the two through the experience 
of Richard’s latest work. The film’s length and 
overlapping sequencing make viewing its entirety 
an impossibility, but returning for a second look a 
necessity. (949-494-8971; lagunaartmuseum.org)
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Joanne artMan gallery
Jane Maxwell and Jana Cruder’s joint exhibition 
continues through the end of October, followed 
by “No Ordinary days,” which features dream-
like photographs and digital compositions from 
Florida-based artist Maggie Taylor. The show 
will run Nov. 1 - dec. 31; stop by on Nov. 7 to 
meet the artist at a limited release book signing 
in partnership with Laguna Beach Books. (949-
510-5481; joanneartmangallery.com)

Pacific edge gallery
Beginning Nov. 2, painter Brenda K. Bredvik 
presents a series of new oil abstracts inspired 
by nature and the animal kingdom. From Nov. 
16 through the end of the year, Pacifi c Edge 
Gallery turns its gaze on contemporary impres-
sionist Maria Bertran, who debuts more than 35 
new works painted in France’s famed Provence 
region. (949-494-0491; pacifi cedgegallery.com)

deru’S fine artS
October at deRu’s Fine Arts embraces highlights 
of the gallery’s formidable collection of early 
California impressionists, including Edgar Payne 
and William Wendt, while November widens the 
scope to incorporate contemporary landscape 
painters david Chapple and Gerald Rahm. (949-
376-3785; derusfi nearts.com)

SandStone gallery
Sandstone Gallery presents the work of painters 
Jong H. Ro and Sunny Kim through Nov. 4, 
followed by Ann Kim’s contemporary collection 
“dreamscapes” and one-of-a-kind monotypes 

from Anne Moore in her exhibition “Traces of 
yesterday,” which runs Nov. 6 - dec. 2. (949-
497-6775; sandstonegallery.com)

toWnley gallery
The gallery’s 2013 group show, now in its fi nal 
months, continues to feature emerging and 
established contemporary artists across a variety 
of media, including owner Shane Townley’s 
distinctive stylized landscapes. (949-715-1860; 
townleygallery.com)

coaStal eddy, a gallery
Sharon Inbar’s solo show “urban Patterns,” an 
assortment of graphic cityscapes that adorn skill-
fully rendered teapots and bottles, runs through 
Oct. 27.  Then from Nov. 9-30, catch potter May-
Eivor Belsby’s “Of Pigs and Men,” a collection 
of bold, organic ceramic fi gures in enchanting 
colors and textures. (949-715-4113)

kluver artWorkS Studio
On view through Nov. 9, “Paradise City” spot-
lights new mixed media works and photographs 
from david Kluver. The world’s most idyllic and 

storied locales—from Tahiti to Honolulu to Los 
Angeles—are reimagined in both bright colors 
and heavy sepia tones, which only add to the 
longing we feel when we stand before them. 
(949-497-4090; theislandimage.com)

ceS conteMPorary
Through Nov. 20, stop by for a solo exhibition 
from California-born collage artist Robert Larson, 
who creates vividly imagined abstracts from dis-
carded consumer materials—primarily cigarette 
packaging and matchbooks—and gives scraps 
from the urban landscape a new life. (949-547-
1716; cescontemporary.com) 

ar4t
don’t miss the “Periphery: Print Exchange” from 
Nov. 1-10. Conceived by Los Angeles-based artist 
Camilla Taylor, the print exchange proceeds as 
follows: Twenty-fi ve printmakers each bring 51 
editions of a single piece. Of these 51 editions, 
25 are offered to the general public for sale at 
$50 apiece, 25 are traded among the printmak-
ers, and the fi nal edition will remain on view at 
the gallery. (949-988-0603; ar4t.com) LBM

“The Burden of dreams” by Maggie Taylor at JoAnne Artman Gallery
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Since January 2011, Le Fashion Truck, Los 
Angeles’ first mobile boutique, has been setting 
up shop in various locations throughout the city. 
Created by Jeanine Romo and Stacey Steffe, the 
bubblegum pink truck—complete with an on-
board dressing room—has attracted dedicated 
admirers with an eclectic selection of clothing, 
handbags and accessories by emerging designers, 
as well as vintage merchandise. Le Fashion Truck 
is no isolated phenomenon; in fact, Los Angeles 
now has a half dozen fashion trucks cruising its 
streets and delivering a variety of styles to the 
region’s stylish shoppers.

Inspired by the popularity of mobile food 
trucks, Southern California’s fashion truck fleet 
has grown in scale in recent years. Travel past 
Orange County to the coastal community of 
Leucadia in Encinitas, Calif., and you’ll find It’s 
A Luv Thing mobile boutique. After purchasing 
a used Volkswagen bus, owner Kamie Archinal 
shuttered her brick-and-mortar storefront and 
took her business mobile. Now, the “Luv bus” can 
be found across San Diego County selling Kamie’s 

signature Luv Thing T-shirts, affordable denim, 
locally made jewelry and other accessories. 

Laguna Beach boasts several stylish clothing 
boutiques that carry a wide range of labels, but we 
(along with the rest of Orange County) don’t yet 
have a fashion truck cruising around our neigh-
borhood. What would it take to get a mobile bou-
tique operating in our chic coastal city?

With their casual yet sophisticated beach life-
style, I think local women would appreciate 
the fashion truck experience, and especially the 
opportunity to discover original or vintage mer-
chandise and some new designers. Private parties, 
girls’ nights out, special events and holiday shop-
ping all could be enhanced by a fashion truck. 

And besides setting up shop in different loca-
tions throughout the week, many fashion trucks 
are available for street fairs, festivals and farmers 
markets. A fashion truck would be a welcome 
addition to Laguna’s vibrant host of local events. 

Of course, before any mobile truck could open 
for business in Laguna, the owners would have 
to obtain a permit/license from the city, adhere 

to municipal rules and regulations, and pay the 
appropriate city and/or county taxes, too.  

“I see the business model expanding into other 
retail, aside from fashion, including home goods, 
art, et cetera,” Stacey says. “I anticipate it will only 
continue to grow and that more cities will adopt 
legislation specific to mobile retail trucks. ”

In Stacey’s eyes, the mobile retail movement 
benefits both shoppers and vendors: “We enjoy 
interacting with our customers and being a part 
their community,” she says. “Our shoppers feel 
comfortable asking for our opinions when they 
try something on, and for styling tips when pur-
chasing outfits. I love that our mobile boutique 
offers that type of customer service and shop-
ping environment.”

So, fashionistas, take note: The founders of Le 
Fashion Truck are willing to add Laguna Beach 
to their route, and they’re available for parties, 
special events, fundraisers and more. To advocate 
for fashion trucks, contact the mobile boutique 
(lefashiontruck.com) that started it all in LA, and 
they’ll get their wheels rolling to Laguna. LBM

we want to hear From you! is there something you’Ve seen in another city that you’d like to see in laguna Beach? write to us at editor@lagunaBeachmag.com. 

you could Be our neXt guest columnist. 

wHy Not iN LAGuNA?
Our guest columnist proposes bringing a mobile fashion truck to Laguna Beach’s streets.

By Beth Fhaner 

Le Fashion Truck’s Jeanine Romo (left) and Stacey Steffe
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Private parties, holiday shopping and girls’ nights out in Laguna could be enhanced by a local fashion truck. 
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MICHAEL GOSSELIN
949.464.3210
mgosselin@surterreproperties.com
www.LagunaBeachRealEstateTeam.com

FRANK HUFNAGEL
949.444.8718
fhufnagel@surterreproperties.com
www.LagunaBeachRealEstateTeam.com

Spectacular coastline, ocean and city light views await you at this 

beautiful North Laguna home perfectly sited to take full advantage 

of the panoramic views. Designed by renowned architect 

Jim Lashley, this post and beam architectural gem provides a 

relaxing and inviting sanctuary. Walls of glass provide a window 

into one of the best view locations in Laguna Beach.

Offered for $2,995,000

www.356Pinecrest.com

PA N O R AM I C
O C E A N  V I E W S  I N  N O R T H  L A G U N A



www.Hortons InLaguna.com

PAMELA HORTON
949.633.6667

Pamela@PamelaHorton.com

AMANDA HORTON
949.422.6122

Amanda@AmandaHorton.com

PAMELA HORTON & AMANDA HORTON 
YOUR REAL ESTATE RESOURCE | BUYERS & SELLERS, PUT OUR EXPERTISE TO WORK FOR YOU
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SUNSET BEACH   Offered for $7,395,000 
Ocean front. Newly built, approximately 5,100 square feet.  
www.16531Pacific.com

LAGUNA BEACH   Offered for $1,279,500
Panoramic ocean view home. Three bedrooms. Private spa.  
www.953SantaAna.com

LAGUNA BEACH   Offered for $2,450,000
Historic, modernized home. Beach close. Ocean views every level.
www.2767Victoria.com



The all new 2014 CLA-Class has arrived.
The price tag is just one of its pleasant surprises.

866.460.8721  | One Star Drive, Laguna Niguel | mblaguna.com

208 horsepower turbo inline 4 cylinder engine, with 7speed DCT 
dual-clutch automatic transmission, 38mpg highway, ATTENTION 

ASSIST® and Hands-free Bluetooth® interface all standard  
starting at $29,900.* Come see for yourself on October 24th.

*MSRP. Excludes all options, taxes, title, registration, dealer prep fee and $925 transportation charge. See dealer for details.

Starting at
$29,900*


